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This Supplementary Document and the Main Report (Towards Sustainable Businesses:
Good Practices in Business Model, Risks and Opportunities Reporting in the EU) have been
prepared by the European Lab Project Task Force on Reporting of Non-financial Risks
and Opportunities and Linkage to the Business Model (PTF-RNFRO). The contents of
the Main Report and this Supplementary Document are the sole responsibility of the
PTF-RNFRO. The European Lab Steering Group Chair has assessed that appropriate
quality control and due process had been observed and has approved the publication
of the Main Report and this Supplementary Document.

The views expressed in the Main Report and this Supplementary Document are
those of the PTF-RNFRO, except where indicated otherwise. The Main Report and
this Supplementary Document do not represent the official views of EFRAG or any
individual member of the European Lab Steering Group. The Main Report and this
Supplementary Document do not have any authoritative or normative status.

References to specific screenshots from corporate reports as good reporting examples
do not imply that the overall sustainability reporting of the associated company

is considered to be good. Screenshots from corporate reports may not provide all
relevant information and further information and context may be provided in the
associated corporate report. For each screenshot, a reference to the corporate report
or other sources from which it was extracted is included.

This Supplementary Document includes interactive links to facilitate readers
accessing the source documents of the good reporting examples and reference
material included. All such links were active and functioning at the time of
publication.

Questions about the European Lab and its projects can be submitted to
EuropeanlLab@efrag.org.

U EFRAG receives financial support from the European Union — DG Financial Stability, Financial Services and Capital Markets Union. The contents of this Supplementary Document and the Main Report
50 (Towards Sustainable Businesses: Good Practices in Business Model, Risks and Opportunities Reporting in the EU) are the sole responsibility of the European Lab Project Task Force on Reporting of Non-financial
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Risks and Opportunities and Linkage to the Business Model and can under no circumstances be regarded as reflecting the positions of the European Union.
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As highlighted in the Main Report, this supplementary document consists of selected
examples of good or leading reporting practices and aims to help companies to
improve their reporting of sustainability risks, opportunities, and the business model.
The identified examples can enable companies to benchmark themselves and help
them to improve their practices for the benefit of users and other stakeholders.

As noted in the Main Report, we recognise that not all good or leading reporting
practices that have been identified are relevant for all preparers and users, since they
may be only applicable to specific industries or sectors and relevance changes over
time. We furthermore recognise that the PTF-RNFRO work does not capture all
companies that have good or leading reporting practices.

The good or leading report practices in this document are presented in the following
two categories.

« Part 1 Business model, sustainability risks and opportunities with 30 examples
from 22 companies.

« Part 2 Technological solutions for sustainability reporting information with
seven examples from six companies.

EEFRAG
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The description of examples consists of excerpts from the reports (i.e., annual report,
sustainability report, integrated report, or any other form of reporting) from either
the 2019 or 2020 reporting period depending on what was available at the time of the
review. The description has reasons why each example is chosen and includes the
extent to which the reported information fulfils the Practices Evaluation Approach
attributes and content elements (i.e., see Chapter 3 and Appendix 3 of the Main.
Report). For the business model, sustainability risks and opportunities disclosures, we
also highlight suggestions for improvement in each example.

The application of technological solutions for sustainability-reporting information
is still in its infancy. Hence, we consider the identified examples as being pioneering
in nature and we only explain why these examples are considered good or leading
practices without making suggestions for improvement.
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As noted in the methodology in Appendix 2 of the Main Report, the PTF-RNFRO PTF-RNFRO Practices Evaluation Approach attributes and content elements outlined Part 1: Business model, sustainability
reviewed the reporting of 44 companies analysing different reports based on seven in Chapter 3 of the Main Report and this led to the selection of 30 examples of good eilanE o EOIR UL =
analytical considerations as outlined in Table below. In the review, we considered the reporting practices from 22 companies (see Table below). Business model reporting
Sustainability matters linkage to
business model, strategy
Good reporting practice examples Part 2: Applying technological solutions for
Analytical considerations Good or leading reporting practice examples Analytical considerations Good or leading reporting practice examples SWSEIAADL 5 @i I (e zition
BUSINESS MODEL REPORTING REPORTING SUSTAINABILITY MATTERS LINKAGE TO BUSINESS MODEL PERFORMANCE,
. . . STRATEGY
Business model reporting: clarity Neste (Energy)
and comprehensiveness of value Stora Enso (Forest products and paper) Sustainability matters effects on EnBW (Electric and gas utilities)

creation description company performance Arcadis (Consulting Engineering and Construction)

ABN Amro (Diversified banking)
SGS (Business support services)

Schneider (Electronic component and equipment)
FMO (Development banking)

Business model reporting: Allianz (Insurance) Norsk Hydro (Aluminium and renewable energy)
potential across time horizons Schneider Electric (Electronic component and equipment)
Orsted (Energy) Sustainability risks’ Enel (Energy)
Schneider (Electronic component and equipment
Business model reporting: SGS (Business support services) P (,(A . tive) P quip )
; ; olvo (Automotive
dependencies and impacts EnBW (Electric and gas utilities)

Novozymes (Pharmaceutical and Biotechnology)

ABN A Di ified banki
mro (Diversified banking) BNP Paribas (Diversified banking)

DSM (Chemicals)
Sustainability opportunities Enel (Energy)
*listing of companies within each category/analytical component in Table 1 does not indicate a ranking. Schneider (Electronic component and equlpment)
It only presents order of presentation of reporting practices within each analytical component. CH Hansen (Bioscience)
Acciona (Energy and infrastructure)

Signify (Industrial products-electrical equipment)
Sustainability strategy, targets, Acciona (Energy and infrastructure)
KPIs, and progress Peugeot (Automotive)

Lenzing (Chemicals)
GlaxoSmithKline-GSK (Pharmaceutical)

1 Other examples of reporting on risk which is one of the four TCFD thematic areas can be found in the PTF-CRR main report - How to improve climate-related reporting and its two supplement documents. Supplement 1: Climate-Related Reporting Practices;
Supplement 2: Scenario Analysis Practices.
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EVALUATIVE QUESTIONS

IDENTIFIED GOOD OR LEADING REPORTING PRACTICES

Question 1: Does the company provide a clear and
comprehensive description of its business model?

Does it describe its mission, key business activities, inputs
(resources and relationships), outputs (an organisation’s
products and services, and any by-products and waste), and
outcomes (the likely or achieved short-term and medium-
term effects of an intervention’s outputs) that supports
value creation including revenue generation?

Does the company use a chart/picture/graph/diagram to
describe the key elements of its business model?

Neste

Stora Enso
Schneider Electric
FMO

*The order of listing and presentation of the identified good or leading practices is not meant to indicate a ranking on the quality of disclosures.
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WHY THIS IS A GOOD REPORTING PRACTICE

The excerpt from Neste’s 2019 Annual Report is a reader-friendly
visual depiction and detailed description of how the business model
creates value through the transformation of inputs to outputs

and outcomes (impacts). Neste highlights its business model
transitioning to being a renewable diesel and fuel producer (e.g.,
showing a share of clean revenue of 25.5%).

The business model description outlines products (renewable
products, oil products, marketing and services), the strengths of
the company, the main demand factors, market position and main
competitors and lists the material topics. It describes all the inputs
(indirect and direct), outputs (indirect and direct) and outcomes
(“impacts”) and the associated metrics within these and with an
overall classification by Environmental, Social and Economic/
Governance themes.

It stands out from many other disclosures by making a useful
distinction between indirect and direct upstream inputs and
outputs, and by providing a summary of material topics within
the business disclosure. It provides a link to its webpage where it
details the value creation further (clean revenue, and research and
development, and materiality assessment).

SUGGESTIONS FOR IMPROVEMENT

This disclosure could be more informative if it included quantified
and monetised positive and negative outcomes/impacts on the
different stakeholders. The impacts are only described in broad
terms. It also describes impacts as outcomes, whereas in other

EEFRAG
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In terms of clarity and comprehensiveness, the Neste business
model disclosure fulfils the PTF-RNFRO Practices Evaluation
Approach attributes of:

o relevance (discloses inputs, business model- activities, mission
and material topics, outputs and outcomes/impacts. It provides
detailed metrics for the inputs and outputs and makes a useful
and not often-provided distinction between indirect and direct
upstream inputs and outputs. It includes a link to a more detailed
description of value creation on its website);

« strategic focus and orientation (the mission and goals convey
the company’s strategic orientation);

« understandability (makes effective use of visual presentation,
has a concise summary of the business activities, mission, and
material topics);

« connectivity (provides an overview of the interrelatedness of
value creation factors by organising the inputs, outputs and
impacts into Environment, Social and Economic/Governance
themes. Cross-references its value creation description webpage);
and

« stakeholder inclusiveness (description of impacts covers
different stakeholders including employees, suppliers).

reports, what are described as outcomes (the likely or achieved
short-term and medium-term effects of an intervention'’s outputs)
are sometimes distinguished from impacts.

ij Annual Report 2019, page 25
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FOREST PRODUCTS AND PAPER

WHY THIS IS A GOOD REPORTING PRACTICE

The 2019 Stora Enso Annual Report has a concise visual depiction
of the business model value creation elements by outlining key
inputs, outputs and impacts and their related metrics. In the
disclosure, a distinction is made based on Environmental, Social
and Economic factors. The disclosure enables an assessment of the
interrelatedness of the inputs, outputs and impacts. For example,
on environmental factors, the disclosure conveys the volumes

of water withdrawal and paper for recycling used as a key input
while the percentage of water withdrawal returned back to the
environment and the utilisation rate for ‘paper for recycling’ is a key
output.

SUGGESTIONS FOR IMPROVEMENT

This business model disclosure excerpt could have been more
informative if, beyond its high-level description of products, it
had included a concise overview of the company’s strategy and
business models activities. In addition, highlighting positive and

EEFRAG
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In terms of clarity and comprehensiveness, the Stora Enso
business-model-related disclosure fulfils the PTF-RNFRO Practices
Evaluation Approach attributes of:

« relevance (provides information including metrics on business
model inputs, outputs (performance KPIs and products), and
impacts. These are categorised by Economic, Environment and
Social themes);

« understandability (effective use of visual presentation);

« coherence (highlights the interrelatedness of Environmental,
Social and Economic inputs and outputs); and

« stakeholder inclusiveness (description of impacts covers
different stakeholders including local communities, supply chain,
employees).

negative impacts would be informative for readers. And some of
the mentioned impacts are only described in broad terms and a
more specific description and quantification of impacts could be
informative.

ij Annual Report, page 10

* J— How we create value as a renewable materials company N A
Key outputs Keyimpacts |Z N
i
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J/ 2020 Universal Registration Document- Financial and Sustainable Development
report, pages 14-15
Business model reporting

WHY THIS IS A GOOD REPORTING PRACTICE Analytical consideration 1: Business model

The description of Schneider Electric’s business model (Excerpts 1
and 2) in its 2020 Financial and Sustainable Development Report is
concise and details its key resources and relationships including the
related metrics, some features of the business model, its mission
and goals, and the value created for its stakeholders including
through an outline of quantified and monetised impacts. The
disclosure stands out by the specific description of impacts on
stakeholders including quantified metrics.

In terms of clarity and comprehensiveness, the Schneider Electric
business model disclosure fulfils the PTF-RNFRO Practices
Evaluation Approach attributes of:

SUGGESTIONS FOR IMPROVEMENT

This business model disclosure excerpt could be more reader-
friendly if it included a concise overview of the strategy and
business activities that are comprehensively described elsewhere in

EEFRAG
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« relevance (discloses information on business model inputs or
resources and relationships with related metrics, and impacts/
sustainable value for stakeholders and related metrics; timeframe
associated with different strategic goals);

« strategic focus and orientation (outlines growth targets for
energy management and automation solutions for efficiency and
sustainability);

« understandability (makes effective use of visual presentation);
and

« stakeholder inclusiveness (discloses -impacts on shareholders,
employees, customers, underserved communities, and suppliers).

the report. It could also be more informative if it included outputs
(products, performance KPIs) and any negative impacts on its
stakeholders.

w

: Business Model
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DEVELOPMENT BANKING

WHY THIS IS A GOOD REPORTING PRACTICE

Excerpts 1and 2 from the FMO 2019 Annual Report disclose

the key components of the value creation process including

the vision, mission, key inputs or capitals (human, intellectual,
financial, social and relationships,), business activities (allocation
of capital, structure of capital, capacity building), and value
creation to stakeholders in the short-term and long-term (SDGs).
These excerpts also provide an overview of key sectors for FMO’s
responsible investment activities and an explanatory narrative on
inputs.

Information that is in other parts of the report such as the
connectivity table (Excerpt 3) complements the disclosure of the
business model by showing how FMO’s material sustainability
topics are linked to SDGs, targets, and performance KPIs. For
example, the connectivity table shows the proportion of green
investments (i.e., 34% of total volume).

In terms of clarity and comprehensiveness, the FMO excerpts fulfil
the PTF-RNFRO Practices Evaluation Approach attributes of:

SUGGESTIONS FOR IMPROVEMENT

Excerpts 1and 2 could be reader-friendly (having key information
in one place) and more informative if these included outputs and
their metrics (performance metrics). The description of inputs
and impacts in these excerpts is rather broad and it could be more

EEFRAG
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« relevance (includes mission, strategy including alignment with
SDGs, inputs, business activities, and the value creation impacts);

« strategic focus and orientation (the overall description of
business model elements are under why, how, where and what
subheadings and with the strategic goals included under the how
subheading);

« understandability (makes use of charts, effective visual
presentation);

 connectivity (the connectivity table - Excerpt 3 helps show the
link between material topics, related SDGs, targets and KPlIs);

» comparability (connectivity table provides 2018 versus 2019
comparatives of performance targets); and

« stakeholder inclusiveness (outlines value creation impacts
for customers, employees, local communities, investors and
shareholders).

informative if metrics on inputs and impacts including monetised
positive and negative impacts were included. To get information on
metrics and material topics, a reader has to look elsewhere in the
report (e.g., the connectivity table-Excerpt 3).

European
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ess activities
Financing & investing. We offer long-term financing and, when needed, provide funding in local
currencies to mitigate the exchange rate risk of our dlients and end beneficiaries.

* We offer direct medium and long-term loans at both fixed and variable interest rates, with a
repayment grace period where needed.

We arrange syndicated loans by bringing together commercial banks, investors and other DFIs to
raise larger financing amounts in an efficient way. FMO receives an arrangement and/or agency fee
for these services.

We invest equity directly or indirectly (through funds) or co-invest with partners. We work with fund
managers and investee companies to integrate sustainability into their core operations. We provide
stable, long-term capital and usually sell our stake after five to ten years. FMO receives dividends
and accounts for fair value gains or losses during the lifetime of an investment.

We structure our guarantees so that they meet the needs of the beneficiary, the market and the
targeted creditors. This ensures companies have access to international markets and can participate
in global trading.

Investment management. We manage public funds that we invest in higher-risk projects that promise
substantial development impact. Through FMO IM funds and unfunded risk participations, institutional
and other professional investors also have access to FMO's expertise in impact investing in emerging and
frontier markets. We offer a selection of funds with different market-based, risk-return profiles.

Advisory and capacity building. Beyond financing, we also offer advisory services and technical
assistance to support clients in building profitable and sustainable businesses. This consists of support in
the design and implementation of ESG risk mitigation measures, master classes and events, capacity
development and sector initiatives.

Long-term value
We create long-term value through investing in our clients and working with others. We allocate capital
and expets to develop markets and ris ndustry tandards o oster economic prosperty and decent
work for all, reduce i and help build low-carby

Guided by our investment principles, we allocate capital to projects and businesses in developing
countries, focusing on sectors that are crucial for job creation (SDG 8), reducing inequalities (SDG 10)
and taking climate action (SDG 13). Our loans, equity and guarantees deliver financial impact and we
leverage this impact by mobilizing third-party funds — public and private - through partnerships that
complement our mandate and impact goals. More recently, this includes co-development of high impact
models such as blended finance initiatives, risk-sharing and market

programs.

Our impact extends beyond financing to achieve positive social, environmental and economic change.
First, we work with our customers throughout the investment process on topics such as ESG, gender,
green, technology, human capital, leadership and project development. We ensure our clients comply
with our ESG requirements and continue to work with them to improve performance in line with
mutually agreed ESG action plans. Second, we initiate sector initiatives that enhance ESG industry
standards.

Our financial products, advisory and capacity building services give our customers the means to develop
sustainable businesses. These, in turn, can provide local communities access to finance, markets, energy,
food and other basic goods and services as well as decent job opportunities. These are crucial to local
prosperity.

While we finance companies and projects in sectors where we believe there will be a positive impact on
society and hold our lients to the highest international ESG standards, we recognize that these activities
can also have a negative impact. Our investments enable companies to continue or expand their
business activities. This may lead to the displacement of direct jobs in favor of a larger number of
indirect jobs. For example, in the case of a bank that needs restructuring to become financially healthy
again and in the position to drive SME growth and job creation. Or, people may need to be physically
and/or resettled for the and safe operation of a hydro power plant, needed to
generate a significant part of a country’s renewable energy supply. Unsustainable agricultural practices
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Connectivity table v '\

The table below links the material topics to our key performance indicators, targets and performance.
In € million unless stated otherwise

Contributing P icator 2019 2019 2018
tothe SDGs _nr. porformance _target _performance
Development impoci hrovgh  S0G 8 48,49 Total invesiment volume 2857 2905 2637
Of which
48 ForFMO's bolance shee! 1692 1750 1873
56,57 Publc fonds 297 195 135
50617 55,56 Mobilized funds 868 960 629
50G 10 4950 Redocg racuskisrasmens 6 of 8% 2% 6%
fotal
57,58 Duch Business invesmen's 47100 )
Environmental foolprintof FMO's DG 13 50,51 Groen invesiments % of ofal volume) 3% 3% 36%
Promte ESG best praciices 52.54 ESG forgo! performance (% risks 98%  90% 95%
jod)1
Human rghts $0G3,5,8, 54 Numberof new admissble comploinis 3 1
10,12,13 ivod
15
33 Nomberof invesiments for which humon 308 /s
rights were assessed during due diigence
Transparency & accounlabity of /a : Transparency Banchmark (lfest score) 76% 191 points (out
FMOs acivies o 200,78
17)
Business inegriy of FMO W/a 617 Numborofloged amployenrloed 2 o
infgity s
60,61 Number of un..,.a ot ity 2 2
60,61 Numberof un.m d..m .\md intogrity 9 18
issves closed by Cor
Froncil bl ond ik /0 109" Profit & Loss account
‘oppelite of FM 109 Operaingincome 330 370 297
109 Operaing expenses 130 107
109 impaimments 92 23
109 Notproft 120 151
160 Underlying net prof 9% 108
108 Balance sheet
181 Netloons 5031 477
199 Equyommantporol o 2165 1797
associotes
108 Tololassets 9.412 8490
108 Shoroholders equity 3127 2984
143 Dobentures & noles 5808 5,140
. Ratios at end of period
179 Non Perorming Loons (NPL%) 9.8% 4%
108 Relum on average shareholders' equity 39% 52%
)
108 Relurn on assels (%) 13% 18%
174 Common Equiy Ter | (CET 1 %) 216% 246%
Other 58 Clint sasfocion (NPS score] 755 700 95
59 Employes engagement (score] 74 80 74
61 7% 85% o/a

1 Scope of he target i linited fo o sub-setof 40 new clents with an A or B+ E&S rik category or those supporied by a corporate governance
specilistthat were contracted in 2017 or 2018, where FMO was n the lead.

9 we inroduced ths new human rights indicator. For years we have performed E&S due diigence, including human rights,for al high

85 ik s A yorand 201, o 308 cln nou poli E8S de digerce nding humn ighs s oromed,Of hae 308
clionts,the moriy was already in our portfolio per yeor-ond 2018, Wa are unabla to diferentate the comparaive figure for

folio per
ot 3O, ot oo O o o o o i hovs erghona e homen s o ot e e
in tecent years.
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Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Analytical consideration 1: Business model

EVALUATIVE QUESTIONS IDENTIFIED GOOD OR LEADING REPORTING PRACTICES reporting: clarity and comprehensiveness
of value creation description

Question 2: Does the company describe its business model’s Allianz Ivtical d : . del

T [y S . . Analytical consideration 2: Business mode
Schneider Electric reporting: potential across time horizons
Orsted

Example 2.1: Allianz

*The order of listing and presentation of the identified good or leading practices is not meant to indicate a ranking on the quality of disclosures. Example 2.2: Schneider Electric

Example 2.3: @rsted

Analytical consideration 3: Business model
reporting: dependencies and impacts

Sustainability matters linkage to
business model, strategy

Part 2: Applying technological solutions for
sustainability reporting information
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Example 2.1:

Allianz Group

WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from the TCFD disclosure in the 2020 Sustainability
Report related to climate-transition scenarios gives a clear picture
of the short-, medium- and long-term asset and business value
impact (risk) and the associated risk enhancer/mitigator factors
(policy, substitution technology and related market forces) for
relevant sub-sectors for the insurance business.

The accompanying stress test and scenario analysis information
(Excerpts 2 and 3) highlight portfolio impacts.

In terms of different time horizons potential, the Allianz excerpts
fulfil the PTF-RNFRO Practices Evaluation Approach attributes of:

SUGGESTIONS FOR IMPROVEMENT

Excerpt 1 presents industry-level risk and opportunities across
different time horizons. This information may be indicative but not
necessarily equivalent to the company-specific risk exposure.

EEFRAG

European Financial Reporting Advisory Group

o relevance (Excerpt 1 provides granular sectoral risk exposure
and mitigation information aligned to pursuing Paris Agreement
goals, it specifies time horizons, and includes details of risk
enhances and mitigators; Excerpt 2 further outlines what short,
medium and long term mean for Allianz; Excerpt 3 outlines
carbon prices effect on the value of the equity portfolio of under
different scenarios);

 understandability (Excerpt 1 has an effective tabular
presentation and applies a visually effective heat map); and

 connectivity (highlights the financial impact of multi-horizon
climate change factor of carbon pricing).

The inclusion of company-specific risk exposure would have made
this excerpt more informative.

L 4

European

Reporting Lab

@EFRAG
SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES
Introduction
Part 1: Business model, sustainability

& Sustainability Report 2020, page 85 risks and opportunities
M ® < Business model reporting

05.3 Strategy

Excerpt1
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Analytical consideration 1: Business model
reporting: clarity and comprehensiveness
of value creation description

Analytical consideration 2: Business model

reporting: potential across time horizons

Example 2.1: Allianz
Example 2.2: Schneider Electric
Example 2.3: @rsted

Analytical consideration 3: Business model
reporting: dependencies and impacts

Sustainability matters linkage to
business model, strategy

Part 2: Applying technological solutions for
sustainability reporting information



https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/sustainability/documents/Allianz_Group_Sustainability_Report_2020-web.pdf
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Example 2.1:

Allianz Group

N nz@
v N\

o1
Introduction

02
Sustainability strategy
and governance

03
Sustainability in our core
business activities

04
Sustainability in our organization

05
Allianz's climate-related
financial disclosure
051 ighights
052 Governance
Overorching and boorcevel governonce
Business ond manogement
level governance
 remunerction and
clmote competence
053 Suategy
Our climate change strtegy
Clmotereloed rsks ond opportuniies
Ourresponse
054 Suategy resence,stress tests ond
cimote scenario nolss.
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Sustainability Report 2020

05.4 Strategy resilience, stress-tests and climate
scenario analysis?

Climate change considerations are an integral part
of our insurance und |nvestment strategy. We use
regular
scenario analyses o mform our strategic decisions
as well as individual transactions.
We perform sensitivity and scenario analyses with time horizons.
up to 2050 and including scenarios ranging from 15°C to 4°C
verage warming by the end of the century. We moke use of
internal models os well s extemal tools. While material time
horizons naturally differ depending on the ines of business under
consideration, the range of scenarios we apply allows us to better

Carbon Stress Test
This year, we publish for the first time results of an approach to

twice ull
with 15°C and net-zero emissions by 2050, While the IEA's most
recent World Enevgy Outiockincluded a portol L5°C scanario,

approach. It shall complement top-down approaches such as those
put forwrd by financial morketsregulators. We ses mertina medel

andall
undeﬂymg G oes ror e v St to mp\emem and ges s anderstanding of evoluton of patentel
( on portfolo, I further gives possibility to cross
potential
We aim o of different d of forword

scenarios for our analyses to reflect the range of potentiol future.
developments and reduce the sensitvity to individual scenario
fo this end, it has proved useful to

assess the variety of risks and with
climate change.

Typical time horizons

Rove access to an maraading mumber of cenarios m general ond
especiolly those aligned with 1.5°C pathways.

When we conduct analyses which assess scenario alignment,

we adjust our scenario selection using guidance developed by the
AOAwhichis focused on 1.5°C scenarios with no o low emission
overshoot, When conducting outside-in impact scenario analysis,

uptothreeyears  three - ten years tent years we use o broader range of scenarios in terms of temperature

As defined, for Needed for As, for instance, mqmmd outcomes. For physical risks we are Opp\ymg RCP 45 and 85 for

insonce mou  estab o for po cswell
SadariTop contderoamsond st wih et Eor oot e oot e oo oo I 15
RekAssesment  coptalodequacy.  herzoncfseveroldecodee  Ags scencrios,IEAS SDS, NZE2050, 205 and B2DS scenarios and

055 Rikand opportu
Overorching ik governance

We rely on our own and third-px

the NGFS scenarios released in 2020.

pply scer forinstance,

ided by renown

chall f sectors and ossets, potentiol stranded
aiff ctors.

Climote ond £5G reloted ik governance
056 Metrics ond torgets

IR,

GFS:
behind the E.U. long-term scenarios, rhe \EA or IRENA®

o section 05

assets and
On physical risks, we seek to identify potential impacts on physical
cxsets we insurs, own or operate, a5 well o impacs onclent

Metrics

Data and performance

votie Energy Agency

E EFRAG
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s type of analysis
is bemg used for both sides of the balance shee\ as well os our

Methods, assumptions and parameters
The opproach uses effective carbon prices as a proxy for policy
intensity, e 9. actual carbon pricing, energy-related subsidies and
incentives, standards for energy efficiency and emissions.

idea s that an price
entails o decrease in earnings ot the level of individuol investee:
companies. The decrease in earnings can be translated into a stock
market value loss based on price-to-earings multiples. The model
requires assumptions on eg. cost pass-through, price elasticties, or

(either explicitly or arbon
prices) which re kept Smplofor trs s verson and need 1 bs
refined further.

The starting point is the carbon footprint of the listed equity
portfolio, as disclosed in section 056, using scope 1 and 2 emission
figures. On this we apply carbon price shocks derived from the
climate scenarios developed in the Network for Greening the
Financial System.

@
In the scenarios, these prices materialize over the coming ten years

analysis to develop forward-looking criteria for our investment
decisions with regard to carbon-intensive business models and low-
carbon opportunities.

and are depending significantly on intensity of policy action and

underlying Carbon d for 2030

range from € 45 to 115 per tonne CO,e in 2°C-aligned scenarios,

and increase to € 95 to 374 per tonne CO,e in 15°C-aligned

scenarios. The model assumes instantaneous changes of effective
b with

Excerpt 2

li' Sustainability Report 2020, pages 91 and 92

Allianz @

Sustainability Report 2020

05.4 Strategy resilience, stress-tests and climate scenario analysis

o Limitations
Introduction To re-emphasize, this is  first version, it focuses on lsted equity impacts
! for factors ik physical
0 b
Sustainability strategy elasticiies it
and governance scope 1and 2 emissions and, vnpormmly‘ it assumes companies
donot respond otze10

03
Sustainability in our core.
business activities

strategies, by lowering their oonexions Thess o fotre
can becorne part of more elaborated versions. In additon, we clso aim
‘approach further to cover addiional lorge asset closses

oa
Sustainabilty in our organization

like corporate bonds or real estate.

Results and i i

Allianz's climate-related
financial disclosure

051 Highights

052 Governance

Overorching and board-evel governance
Busess o monageman:

Board remuneration and

clmate competence

Stategy

Oueclmtechonge soegy
Climaterelate tsks and opportuniies
Our response.

054 Suategy resience, stress-tests ond
cimate scencrio anabst

055 ment

ther in our listed
equu\y ponlaho i ten ésuars accounting or about 40 prcentol

solute emissions. Also on sector level, 94 percent of owned
emissions are concentrated n five sectors?, accounting for around 60
percent of AuM, as disclosed in section 05,6

[ los the
scoping of this approa(h oorimed equity portiolio shows - withn the
current
sect din the
Immediate 2°C scenario with CDR, with market value losses between
4 percent to -8 percent depending on climate-economic mock

When
carbon removal is a limited option as in the Immediate 15°C scenario
with limited COR, the impact increases significantly: market value
losses gop to-12 percent o L9 percent.From FY19t0 FY20,the

Overarching s governance
Noturalcotastrophe sk governance.
Climote ond £56G reloted ik governance

056 Matrics and torgets

footprint wos
reduced see section 05.6,
Being aware of the imitations of our approach, the results are
stillleading us to the right follow-up questions to understand

f o

Metis

parameters of individual investee companies will lead to a non.

Data and performance

ide a given sector as not all will be cﬂected
equally,This hold: fally true as mojor
evempted rom carbon pricng Schemes due fo corbon leakage 1 o

NACE evel 1
2 Corbon Dixcde Remor

NGFS scenario

Immediate 2°C with COR

Immediate 2'C with limited COR

Immediate 1.5°C with COR

Immediate 1.5°C with limited COR

Carbon price sensitviy ranges of the
Allianz listed eauity portfolio for effective
carbon prices projected for 2030, Red are
FY2020 results, Blue are for FY2019, 0% 5%

R 2020 % 2010 4

10% 5% 20% 25%

Carbon price sensitivity

Our strategic response to carbon risks s our long-term commitment

1o and our intermediary portfolio torgets made as part of the UN-

convened Net-Zero Asset Owner Alliance (AOA), the members

of which are committed to ‘transitioning investment portfolios

1o net-zero GHG emissions by 2050 consistent with @ maximum
15C b dustrial

(see chapters 05.3.3 on the AOA and 05.6.1 on AOA-related
targets). The work of the Alliance is done in collaboration and with

Set 2025 interim targets across four areas: sub-portfolio targets (at
asset class level); sector targets; engagement targets and financing
targets. The purpose of the targets i to drive decarbonization of
real economy towards 15°C. We know today real economy s rather
ona 3°C pathway, hence decisive and credible measures from all
groups of actors are needed. This is why we complement our -25
percent by 2025 emission reduction targets for listed equity and
corporate bonds portfolio with sector-level targets, the doubling
sectors, and full value

acollective ambition, bringing together global investors, leading
civilsociety and academia

and fthe
IN. The Alliance s the first group of private sector global players to

chai of a well as clear policy
advocacy to eftec the ne(essmy change at scole.
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https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/sustainability/documents/Allianz_Group_Sustainability_Report_2020-web.pdf

Example 2.2:

Schneider Electric
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ELECTRIC COMPONENTS AND EQUIPMENT

WHY THIS IS A GOOD REPORTING PRACTICE

The disclosure excerpt from Schneider Electric’s 2020 Financial and
Sustainable Development Report defines its strategy and goals for
the short-term (2020 and 2025), medium-term (2030), and long-
term (2050). The goals across the time horizons are aligned with
the Paris Agreement goal of limiting climate change to 1.5°C and
contributing to the SDGs. The rest of the report has further details
of specific actions taken towards the realisation of these goals/
targets across the different time horizons.

SUGGESTIONS FOR IMPROVEMENT

This disclosure excerpt mainly outlines opportunities and targets
across the different time horizons. It could be further informative

EEFRAG
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In terms of different time horizons potential, the selected Schneider
Electric disclosure excerpts fulfil the PTF-RNFRO Practices
Evaluation Approach attributes of:

« relevance (describes its strategy and targets across different time
horizons, and indicates how short, medium and long term are
defined by the company);

« strategic focus and orientation (informs on the company’s
strategic objectives across different time horizons); and

« understandability (effective visual presentation of time-horizon
information).

if both the risks and opportunities faced by the company were
depicted across these different time horizons.

2020 Universal Registration Document- Financial and Sustainable Development

&J Report, pages 72-73

1 Sustaimaity at th heart of Schelder lectric’s strategy

1. Sustainability at the heart

2 of Schneider Electric's strategy

2020

2025

N
zxi

2030 2040

SUSTAINABILITY
LTy

2050
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https://www.se.com/ww/en/assets/564/document/197067/2020-universal-registration-document.pdf
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Introduction

Part 1: Business model, sustainability
&J Sustainability Report 2020, pages 4 and 5 risks and opportunities

Business model reporting
WHY THIS IS A GOOD REPORTING PRACTICE

Analytical consideration 1: Business model
reporting: clarity and comprehensiveness

of value creation description

. . X , . . X . ) Decarbonising our
Excerpt 1 from the 2020 Sustainability Report, outlines Orsted’s In terms of different time horizons potential, the Orsted disclosure total carbon footprint

roadmap to reaching carbon neutrality has been defined with excerpts fulfil the PTF-RNFRO Practices Evaluation Approach
Scope 1,2 and 3 targets set for 2025, 2032, and 2040. These targets attributes of:

are mapped to Orsted’s business model segments and activities
(Construction, Energy Generation, Operations, Administration and
Energy Trading).

Analytical consideration 2: Business model

reporting: potential across time horizons

« relevance (discloses decarbonisation targets for different
business segments, distinguishes its scope 1-2 and scope 3
targets);

Example 2.1: Allianz

Example 2.2: Schneider Electric
The report highlights that due to the integration of sustainability

into the vision, the business model and strategy, both financial and
sustainability issues are closely linked and reaching the 2040 target
also ensures economic potential. Excerpt 2 shows that Orsted is on » understandability (has an effective visual presentation); and
track to become carbon neutral by 2025. Elsewhere in the report,
Orsted outlines it aims to impact SDGs- goal-7 (affordable and

« strategic focus and orientation (discloses information related Example 2.3: Orsted

to its overarching decarbonisation goal); Analytical consideration 3: Business model

reporting: dependencies and impacts

Sustainability matters linkage to

o stakeholder inclusiveness (scope-3 targets, decarbonisation business model, strategy

goal relates to impact on the environment and also has a positive

clean energy) and goal-13 (climate action). social and economic impact). Py KU e Part 2: Applying technological solutions for

sustainability reporting information

Excerpt 1

SUGGESTIONS FOR IMPROVEMENT

This disclosure excerpt could be more informative if it indicated This would further contextualise the company’s decarbonisation
how short, medium, and long-term are defined for the company. goals viz a viz the policy timeframes.

»
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Orsted

Companies are instrumental to a global green
transformation. They need to transform their
business models and ensure that their products
and operations contribute positively to limiting
global warming to 1.5 °C.

They needto

tronsform their business models and

build-out
The deployment of renewable energy
has gathered speed globolly over the

The main driver

1600 GW, excluding

worming to15°C.

from our

they also need to set cleor long:-and

cool
to phose out coal in 2023, However,

hydro,of
by the endof 2020 - ond is expected to
lmost triple in the next decade, totalling
more than 4300 GW But even though

shitting

useof

e know that accelerat:

ond conventionol business,ond driving the

cool ot our power

Studstrup, Denmark. Ourlegol service

poses importont sustoinabilty cholleng:

At @rsted, we know firsthand that this
tronsformation s possibe. Over the past
decade,

es that must

the lowest
possible cost, When coal is the cheaper

transition to 0 global green energy sys

wilthave on our

of Europes most
companies to a global green energy

relabilty. Our commitment to end our

and societies

carbonnetral in our energy generation

andwe are on track Unti then, we moy

AtOrsted,
responsibilty into our business through o

moking us the

fist mojor
form from fossi fuels and reach net zero

To become carbon-neutral ocross our en

We base our
assessment on diclogues with our stoke-

by 2025,

own view of the most

next mojor phase of our decarbonisation

journey: With our
1and2, we wil 13by  generation, natural
sions by ot least 98 2040, 0ur- os from our and sig-
The remaining we
2
whereit ol gas Today, the core
reductions obligations towards 0 50%

gas fired back-up copacity avoilable ot

from 2018 to 2032, ond, consequently, we

into new long-

bonisation throughout our supply choin:
secondly, how to bolance existing usage

termnotural

deploying

where ou
onfossi fuels.If we cannot find vioble
solutions for these cases, we plon to n-

from our supply choin Later in this report,
You can read more about how we do o

E EFRAG
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manage impacts on natural habitats and
local species; and thirdly, how to work

i' Sustainability Report 2020, pages 8 and 9

We are on track to becoming carl

bon-neutral already in 2025
d operations (scopes 1 an

with locol communities i o collaborative:

Assessing,proritising, ond effectively

s the new CEO of Grsted, | greatly look

woy thot
renewable eneroy.

operations s no simple task It s st o

@ wortd that runs entiely on green ener-
be

None of
convenient or complete ‘quick i, but by

by sharing and engaging in diologue

It
acatalyst for change andinspire climate:

we conhelp. own company. While

opproach, we wil the answers or full
sustainabilty . this it should not
year, of  prevent

Sharing our approach detailonour

Itis o tremendous honour ohave been  thanin our all that s what

ranked among the worlds most sustain: ‘one day, we wil look back and realise

that
for three yearsina row.In 202, we were At @rsted,

most sustainable of ol componies
worldwide

energy. As such,oll our workis informed
theUN

Gools and

for "

Wrilelast years report Loid out our oc-

porate sustainabilty.In 2020, omong @
select group of companies, we obtained

in 2025, this yeor,our sustainabilty team
has made o great effort to break down
exaetly how we work on sustainabilty.

recognition of our commitment o and
high engagement with the gools of the
UNGlobal Compact

B

* Mods Nipper
Group President and CEO
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dependencies and impacts

Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Analytical consideration 1: Business model
reporting: clarity and comprehensiveness
of value creation description

Analytical consideration 2: Business model
reporting: potential across time horizons

Analytical consideration 3: Business model

reporting: dependencies and impacts

Example 3.1: SGS
Example 3.2: EnBW
Example 3.3: ABN Amro
Example 3.4: DSM

Sustainability matters linkage to
business model, strategy

Part 2: Applying technological solutions for
sustainability reporting information
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Analytical consideration 3: & European

Business model reporting: dependencies and impacts Reporting Lab

SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Analytical consideration 1: Business model

EVALUATIVE QUESTIONS IDENTIFIED GOOD OR LEADING REPORTING PRACTICES reporting clarity and comprehensiveness
of value creation description

Question 3 - Does the company provide a clear description SGS ; ; ) ;

of its business model’s dependencies (business reliance on EnBW Pl eestel o 2 Busllsss et

. . . . reporting: potential across time horizons
or use of resources and relationships) and impacts (positive

. . ABN Amro
and negative, primary and secondary long-term effects
produced by an intervention, directly or indirectly, intended or ~ DSM reporting: dependencies and impacts
unintended) on sustainability issues?

Analytical consideration 3: Business model

Example 3.1: SGS
¢ Does the company disclose both its negative and positive

Example 3.2: EnBW
dependencies and impacts?

Example 3.3: ABN Amro
o Does it rank the top dependencies and impacts?

Example 3.4: DSM
*The order of listing and presentation of the identified good or leading practices is not meant to indicate a ranking on the quality of disclosures. Sustainability matters linkage to
business model, strategy

Part 2: Applying technological solutions for
sustainability reporting information
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Example 3.1:

SGS

@

European
Reporting Lab

BUSINESS SUPPORT SERVICES

WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from the SGS 2019 Integrated Annual Report provides

a reader-friendly of inputs, outputs and value created across the
six IR capitals and include a high-level description of its business
model activities.

Excerpt 2 informs on an impact valuation framework with the

KPIs related to the six IR capitals. Excerpt 3 is an innovative
graphical representation of the quantified value add for different
stakeholders. Excerpts 4 and 5 gives some details of the quantified
impacts for different business segments (e.g., for the Seed and Crop
services, it discloses that in South America and Africa- a value to
society of CHF 2.4 billion in natural capital was realised through
reduced fertiliser and water usage).

The SGS disclosure excerpts fulfil the PTF-RNFRO Practices
Evaluation Approach attributes of:

SUGGESTIONS FOR IMPROVEMENT

The narrative disclosure/ case studies (Excerpts 4 and 5) contain
disaggregated quantified amounts of impacts that complements
the aggregated amounts of value-added to different stakeholders in
Excerpt 3. A tabular or graphical representation of this quantitative
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« relevance (discloses quantified impacts for different
stakeholders in Excerpt 3 and provides additional clarifying
disclosure on Excerpts 4 and 5);

« understandability (effective use of visual and graphic
presentation);

 connectivity (shows how the inputs- six IR capitals have
monetary impacts and the KPIs underpinning each capital
providing a clear link of the interrelationship between
dependencies/inputs and impacts);

« balance/neutrality (Excerpt 3 has details of negative and
positive impacts); and

« stakeholder inclusiveness (provides information on value-
added to society and has details on some of the impacts on
different stakeholders).

information included in the case studies would be reader friendly.
As highlighted during outreach activities, quantitative data tends to
be more readily accessible for users when presented in tabular and/
or visual representations.

i} Integrated Annual Report 2019, page 22-23
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GS IMPACT VALUATION FRAMEWORK: CAPITALS & INDICATORS

Relates to the physical and

individuals (e.g., motivation,

employment and to pursue
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Relates to the storage of cash
and cash equivalents that can psychological capacity of
be used in exchange for other
stock functions (e.g., human safety or well-being) to
capital) that enable SGS to undertake market-based
successfully compete in the
global marketplace. wider aspirations
We measure (KPIs) We measure (KPIs)
+ Profitabiity © Asset maintenance © Training + Health and well-being
v Employment costs + Market + Knowled:
« Taxes + Employee tumover v Diversity and equal

+ Research and development

el

OUR VALUETO
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opportunities.

v Salary schemes and
benefits

+ Volunteering
+ Employee engagement

+ Overtime

v Sickness absence

+ Occupational safety

v Human rights compliance

Covers SGS' relationships
and interactions with

communities, stakeholders,
organizations and networks.

It includes notions like trust,

loyalty and other values

We measure (KPIs):
« Local community
investment

v Customer relationship
management (CRM)
and data security

« Supplier relationship
management (SRM)

+ Supplier stress
v Substandard services

¢ b >
g o8

+ GHG emissions

+ Carbon neutrality

« Water management

© Waste management

« Environmental incidents
v Air pollution

+ Resource depletion

© Land use change
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OUR VALUE
TO SOCIETY
RESULTS

VALUE TO SOCIETY FROM OUR DIRECT
OPERATIONS AND SUPPLY CHAIN

Our calculations' demonstrated that SGS generated
+CHF 7641 million of positive societal benefit,
primarily created through profit generation, the
paying of taxes and wages, and training and
development programs. We also generated CHF
991 million of negative societal impacts, which
were primarily driven by the SGS supply chain’s
environmental footprint. SGS' positive impacts
were primarily driven by the Company’s own
operations, which accounted for 69% of the total
positive impacts.

ASSESSING OUR

COMPLETE VALUE CHAIN

Our same innovative methodology that we currently
use 1o analyze the value to society of our operations
and supply chain in monetary terms can also be
adapted for our services. Our diverse service portfolio
and geographic spread make impact valuation at a
global level extremely complex. We are currently
developing this analysis and once it can be included,
we expect to see a significant increase in our Value

1o Society, as many of our services support other
businesses in delivering positive outcomes for society.

Additionally, while we are as yet unable to conduct an
impact valuation across our entire service portfolio,

we have studied certain individual services in relation
to our capitals. Six examples of these calculations are
provided as cases studies (© see the following page).

1. Value to society i calculated on 2018 figures.

CHF922mio

CHF 6247mio -
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__ CHF6650mio
|
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CHF6650mio

The total value to society of SGS direct
operations and supply chain activities
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BLUESIGN® TEXTILES ENVIRONMENTAL [ )
RISK MANAGEMENT >
Bluesign®, a member of the SGS Group,

provides the textile industry with a systematic
approach to measuring and improving the risks and
impacts associated with the use of chemicals and
resources when creating end products from raw
materials. The Bluesign® methodology takes into
account the entire production process and minimizes
the impacts on people and the environment.

The environmental benefits of Bluesign® include
reduced water consumption, minimized water pollution
and less energy usage. Using our SGS Impact Valuation
Framework, we have estimated that Bluesign®
services provided to a selected sample of 187 textile
mills contributed to a natural capital enhancement of
CHF 519 million.

JUR VALUE TO SOCIETY

-
ENERGY MANAGEMENT CERTIFICATION .o
By assessing companies against SO 50001

Energy Management Systems Certification,

SGS is helping to improve their energy efficiency.
Through the implementation of an effective energy
management system, organizations can conserve
resources, save money and contribute to tackling
climate change

In 2018, we helped around 1000 companies achieve
1SO 50001 certification, avoiding more than 8 million
tons of CO; emissions, which equates to an estimated
value to society of CHF 608 million.

SEED AND CROP SERVICES 4
Precision agriculture and fertility management solutions help

the agricultural sector o effectively use sustainable practices

to reduce resource usage, while increasing the production to meet
changing demands due to global population growth and new food habits.
We achieve this through solutions such as agronomy services, precision
farming and soil and water analysis. Thanks to these solutions,

society benefits in a number of ways. With reduced fertilizer usage
there is less water pollution. By helping to optimize the use of water

in the agricultural sector, public water shortages and the associated
vulnerabilities are diminished. Finally, by enhancing crop yields, farmers
are more effective and productivity is maximized

In South America and Africa alone, we delivered an estimated value to
society of CHF 2.4' billion in natural capital through reduced fertilizer
and water usage, and CHF 2.1' billion in financial capital through
increased farm productivity.

1 2
Capital value created resulting from isk avoidance e g. employee and consumer incidents,
d injuries, fataites, inring ights,

impacts y 3 o
society derived e use the ie.

conditions
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lil Corporate Sustainability Report 2019, pages 16-17

OUR VALUE TO SOCIETY

SGS VEHICLE INSPECTION SERVICES

SGS ensures public and private vehicles are compliant
with safety and emission standards issued by
regulatory authorities. SGS tests more than 25 million
vehicles annually, and as a result, reduces road
accidents in 15 countries. This provides enormous
associated positive economic impacts by saving lives,
protecting well-being, reducing medical and insurance
costs, and avoiding damage to property, for example.
Similarly, air pollution has been minimized by limiting
the circulation of over-polluting vehicles. This in turn
prevents damage to human health and ecosystems and
the associated economic and social costs. The value to
society derived from our Vehicle Inspection Services
amounts to CHF 125 million' for natural capital,

CHF 1400 million' for Human Capital, CHF 100 million'
for manufactured capital and CHF 590' million for
financial capital

SGS ACADEMY |
Through the SGS Academy we deliver

professional training that contributes to

knowledge development. Our courses cover a wide
range of topics, from health and safety to leadership
and process management. Graduates gain the skills
and knowledge to stay up-to-date with industry
regulations and best practice, giving them the
opportunity to advance their careers

When companies enroll their employees in SGS
Academy training courses they benefit from talent
development and retention, enhanced service quality,
competitiveness and productivity, and reduced
employee risks. We have calculated this economic
benefit to our customers as delivering a value to
society of CHF 260" million in Financial Capital. At the
same time, course attendees are benefiting from better
career opportunities and increased employability. This
increases their potential to earn higher salaries, which
in 2018 brought with it a value to society of CHF 130'
million in intellectual capital

OUR VALUE TO SOCIETY

SOCIAL RESPONSIBILITY AUDITS

SGS Social Responsibility Audits assess the controls that

companies have in place to prevent issues such as forced labor,
discrimination and sexual harassment, that in turn generate significant
economic and social costs. These audits are performed against third-
party standards and corporate codes of conduct and include corrective
action monitoring.

We assess the value to society derived in terms of improvements to
societal well-being in the areas of forced labor, and discrimination and
sexual harassment, applying an effectiveness coefficient to take into
account that they are only partially responsible for the prevention of
poor working conditions or human rights violations. Our estimated 2018
value to society as a result of the decreased prevalence of these three
issues was CHF 504" million in avoided costs.

1. Relates to 2018 figures.

Excerpts
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i} Integrated Report 2019, page 32 risks and opportunities

Business model reporting

WHY THIS IS A GOOD REPORTING PRACTICE

Analytical consideration 1: Business model
reporting: clarity and comprehensiveness

Excerpt 1 from EnBW’s 2019 Integrated Annual Report outlines
the company’s resources (i.e., Finance, Relationships, Employees,
Environment, Infrastructure and Expertise) and four main business
activities (Sales, Grids, Renewable Energies, and Generation and
Trading). It also shows that one of EnBW's strategic objectives is
the development of sustainable generation infrastructure and in
the later pages of the report, there is a more detailed breakdown of
the four business segments. Excerpt 2 has a value-added statement
showing the value added in euros for EnBW and its stakeholders.

It also has a diagrammatic mapping of resources and the “value
added” for EnBW and its stakeholders. There is a qualitative
description of the impacts for different stakeholders under the
“value added” heading.

Excerpt 3 has a breakdown of KPIs and targets related to
stakeholders (i.e. customers and society, employees) and the
environment that partially helps to inform on the impacts for these
stakeholders. Similarly informing on possible impacts is Excerpt 4,
which shows how KPIs related to stakeholders and the environment

SUGGESTIONS FOR IMPROVEMENT

Excerpt 2 only has a qualitative description of impacts for
different stakeholders (customers, society and employees) and
the environment. The quantified information (i.e., “value added”
statement) in this excerpt, which reflects the appropriation of
wealth created, is not a sufficient representation of the different
dimensions of impacts (i.e., long-term effects) related to different
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would be directionally impacted (positive or negative) by the
expansion in generation capacity from renewable energy, with a
distinction being made between ‘Direct influence’ versus ‘Potential/
long-term influence’.

In terms of reporting on the business model dependencies and
impacts, the highlighted EnBW disclosure excerpts fulfil the PTF-
RNFRO Practices Evaluation Approach attributes of:

« relevance (Excerpt 1and 2 outlines the business model inputs/
dependencies and value added to different stakeholders
impacts);

« understandability (Excerpts make effective use of visual
representation);

« connectivity (Excerpt 2 shows the interdependencies of value
creation factors); and

o stakeholder inclusiveness (Excerpt 2 outlines the value added
for different stakeholders).

stakeholders. Hence, a reader has to infer possible quantitative
impacts from the KPIs and targets for stakeholders that are
reported elsewhere (Excerpt 3). A more explicit reporting of positive
and negative impacts on stakeholders as a part of the business
model description would be helpful.

Fundamentals of the Group

Business model

AW T28 atrategy. Sustateasle 4t imerstive mirastractine partas

Our activities

Vb5 active i the four seg
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WHY THIS IS A GOOD REPORTING PRACTICE

ABN Amro’s reporting structure follows the Core and More model
proposed by Accountancy Europe with a concise Integrated Report
that serves as a summary alongside other supplementary reports
(i.e., Impact Report, Human rights Report, and Non-financial data
and Engagement Report).

Excerpt 1 from ABN AMRO’s 2019 Integrated Report shows the
linkage between the inputs, core business model activities, output
metrics and outcomes. It further shows both the positive and
negative impacts of the business. Excerpt 2 provides a pictorially
depicted relative rating of the impact and value created by
stakeholder type disaggregated by the six IR framework capitals
and the disclosure outlines the method used to determine the
relative rating of impacts. Unlike many companies that only make
statements of impacting SDGs, Excerpt 3 has detailed information
on positive and negative impacts on SDGs 8-decent work and
economic growth, 12-responsible consumption and production and
13-climate action.

Furthermore, the Impact Report includes an integrated profit and
loss statement, stakeholder value creation statement, investor value
creation statement, external costs statement and contribution to
SDGs statement.

SUGGESTIONS FOR IMPROVEMENT

Although the Excerpt 2 disclosure highlights both positive and
negative impacts, it would have been more informative if it also
provided more company-specific contextualising information to
help a reader further discern the nature of both the positive and
negative impacts. Furthermore, unless the disaggregated visual

EEFRAG
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In terms of reporting on the business model dependencies and
impacts, the ABN Amro disclosure excerpts fulfil the PTF-RNFRO
Practices Evaluation Approach attributes of:

« relevance (disclosures include relevant information to allow
a complete assessment of dependencies/resources and
relationships, business activities, outputs and outcomes, and
well-disaggregated and monetised impacts, impacts include
entity-specific information on impacts on SDGs);

o understandability (makes effective use of visual presentation);

 connectivity (provide an overview of the interrelatedness of
value creation factors);

« verifiability (within the Impact Report is an outline of the
method used to determine the relative rating of impacts);

« neutrality/balance (highlights both the positive and negative
impacts);

« comparability (Impact Report has 2020 versus 2019 impacts that
can allow users to assess trends); and

« stakeholder inclusiveness (highlights impacts on clients,
employees, investors, and society, and impacts on SDGs).

(varied circle size) depiction of impacts in the disclosure excerpts
is readily and consistently translatable to a monetary equivalent,
users can struggle to compare these types of representation of
impacts across entities.

ij 2019 Integrated Annual Report, pages 24 and 25
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WHY THIS IS A GOOD REPORTING PRACTICE

Inits 2019 Annual Integrated Report, DSM provides a high-level
description of the business model inputs, mission and strategy,

and impacts on SDGs 2-zero hunger, 3-good health and well

being, 7-affordable clean energy, 12-responsible consumption and
production, and 13-climate action (Excerpt 1). Inputs and outcomes
are categorised by the themes of people, planet and profits. Inputs
are also classified by the six IR framework capitals.

The example is chosen due to its illustration of candour in reporting
in the two-page description of things that went wrong or negative
impacts in 2019 and these are also categorised by people, planet,
profit themes (Excerpt 2).

SUGGESTIONS FOR IMPROVEMENT

The value creation for the company and stakeholders are mostly
described in broad and general terms. A more specific and detailed
description of DSM’s inputs, business model activities, outcomes,
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In terms of reporting on the business model dependencies and
impacts, the DSM disclosure excerpts fulfil the PTF-RNFRO
Practices Evaluation Approach attributes of:

« relevance (provides some entity-specific information on inputs
and outcomes, identifies the SDGs that it impacts);

« understandability (effective use of visuals); and

« neutrality/balance (highlights negative impacts in Excerpt 2 in
addition to positive impacts in Excerpt 1).

and impacts including an outline of metrics associated with these
elements in excerpt 1 would convey a complete picture of the
company'’s business model inputs/dependencies and impacts.

li' Integrated Annual Report 2019, pages 30-31

Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Analytical consideration 1: Business model
reporting: clarity and comprehensiveness
of value creation description

Analytical consideration 2: Business model
reporting: potential across time horizons

reporting: dependencies and impacts

Example 3.1: SGS
Example 3.2: EnBW
Example 3.3: ABN Amro
Example 3.4: DSM

Sustainability matters linkage to
business model, strategy

Analytical consideration 3: Business model

Part 2: Applying technological solutions for

Excerpt 1 sustainability reporting information

»

32



https://annualreport.dsm.com/ar2019/index.html

Example 3.4:

DSM

L 4

European
Reporting Lab
@EFRAG

SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

We are always trying to improve, but sometimes things still
0 wrong. Here we share the most significant incidents of
2019 across all three dimensions of People, Planet and
Profit. This includes health, safety, environment, and
security incidents (including fraud) as well as what we have
learned from our businesses that has not developed as
planned.

Preventing repeat problems requires us to understand each
incident to the best of our ability. When an accident occurs,
the first priority is to take care of any injuries and repair any
damage. We investigate every recordable incident using a
fixed root cause analysis method. We also trigger an
improvement cycle, see 'Safety, Health & well-being' on
page 41. This includes investigating root causes and trying
to eliminate them. We put new requirements or operating
procedures in place as needed.

We apply zero tolerance to violations of the 'DSM Code of
Business Conduct' on page 113. We do not disclose any
personal details in cases involving individuals.

In line with our reporting policy, this overview includes not
only incidents but also some serious near-misses. Near-
misses are cases that did not result in injury, illness or
damage but which could have done so. Even when a crisis
is averted, it is our responsibility to learn from it and do
better the next time. We have a process in place to collect
the information about incidents and some serious near-
misses as presented in this overview, using various sources
including our internal Letter of Representation, see
‘Monitoring activities' on page 118 and our reporting system
for SHE and Security incidents,

People
Incidents involving falls

At DSM Nutritional Products in Grenzach (Germany), a
contractor fell from a scaffold while the scaffolding was
being erected. He suffered multiple fractures to his body. To
prevent similar incidents, very strict scaffolding standards
as well as contractor requirements have been issued
company-wide.

At DSM Nutritional Products in Grenzach (Germany), an
employee slipped on an icy zebra crossing when walking
from the parking lot to the office buildings and sustained
a broken arm

While on a business trip, an employee of DSM Engineering
Plastics in Geleen (Netherlands) slipped on the icy surface
of the parking lot of his hotel and tore his knee ligaments.

In response to the latter two incidents, a campaign on

preparing for winter was initiated and new safety standards
were set.

Bright Science. Brighter Living 2019

€ mhat still went wrong in 2019

At DSM Nutritional Products in Dalry (United Kingdom), an
employee fractured his knee after tripping over incorrectly
stored scaffolding material

Logistical incidents
At DSM Resins and Functional Materials in Pingtung
(Taiwan), an employee hit a beam of the building with the
mast of the electrical pallet truck he was operating. The
mast got stuck and could not be freed. The employee tried
lowering the forks of the truck a couple of times, when
suddenly the forks fell onto his left foot. The foot was
broken where it was not protected by the steel of his safety
boot.

Other health and safety incidents

At DSM Nutritional Products in Shanghai (Zhejiang Province,
China), a flash fire occurred during the removal of packing
materials from a distillation column. A contractor sustained
second-degree burns to large parts of his body.

At DSM Nutritional Products in Buk (Poland), a contractor
was hit in the eye by a webbing cable and sustained an eye
injury.

At DSM Nutritional Products in Dalry (United Kingdom), an
employee accidentally opened a valve of a hot water drain,
the open end of which was not properly secured. Hot water
poured over his shoe, scalding his foot.

At DSM Nutritional Products in Jiangshan (Jiangsu Province,
China), the voluntary fire brigade carried out a fire drill.
While handling a fire hose, an employee lost his balance,
fell to the ground and broke his thigh.

During an occupational health check, an employee from
DSM Nutritional Products in Jiangshan (Jiangsu Province,
China) was diagnosed to have sustained limited hearing
loss resulting from a longer-term noise exposure and was
transferred to another working environment.

At DSM Nutritional Products in Mexico, a truck carrying DSM
products was forced to stop on the highway. The two drivers
were threatened with firearms and had to hand over the
truck and cargo. Later on, the truck was retrieved but all
the cargo had disappeared. Fortunately, no personal
injuries were sustained.

During a business trip in South Africa, two employees from
DSM Food Specialties in Delft (Netherlands) were
threatened by three robbers armed with knives and robbed
of their mobile phones. Fortunately, they did not sustain any
physical injury.

www.dsm.com

lil Integrated Annual Report 2019, pages 144-145

Planet

In the context of Chemelot, DSM Netherlands (Geleen) was
mentioned in the media in relation to several years of
incorrect reporting of nitrous oxide (N,0) emissions.
Although DSM itself did not have the responsibility for
reporting these emissions, looking back, we feel that DSM
could have pointed out to the other parties involved the
obligation to include the N0 emissions in their
environmental reporting to the authorities. DSM regrets this.

At DSM Nutritional Products in Dalry (United Kingdom), a
storage vessel partly imploded shortly after being filled up
with new stock material. Fortunately, there were no personal
injuries, nor was there any loss of containment.

Profit

DSM Nutritional Products in Fort Worth (Texas, USA) is
involved in the recall of canned dog food initiated by a
customer, as a consequence of the allegedly incorrect
composition of a vitamin premix provided to that customer.
The matter is ongoing at the time of publication of this
Report.

At DSM Nutritional Products in Mexico, non-conformities
in product registration resulted in a loss of sales.

AtDSM Nutritional Products in Russia, the renewal of
product certification was delayed. The sales of a number
of products from Switzerland to Russia had to be put on
hold and alternative supply had to be set up, leading to a
loss of margin

AtDSM China, a call was received by the customer helpdesk
in connection with a product allegedly manufactured by
DSM. After checking with all business groups, it turned out
that DSM had never produced this type of product. The
product in question appeared to be a counterfeit product
that was being sold online.

After the resignation of an employee of DSM Nutritional
Products (Americas), it appeared that the employee had
misused a company credit card to make personal and other
expenditures prohibited

An employee from DSM Food Specialties (Europe) made
false business travel expense claims, thus violating the
company’s business travel policy.

At DSM Engineering Plastics in Emmen (Netherlands), a
faulty filter allowed granulate to enter the demineralized
water system, causing the machinery to break down and
putting a production line out of operation for several days.

Bright Science. Brighter Living 2019

‘What still went wrong in 2019

At DSM Nutritional Products in the US, operational delays
in meeting production demand at a number of premix sites
led to a loss of business,

At DSM Nutritional Products in Sisseln (Switzerland), an
interruption in the nitrogen supply resulted in a loss of
production.

www.dsm.com

Excerpt 2

Introduction

Part 1: Business model, sustainability

ies

risks and opportuni

Business model reporting

Analytical consideration 1: Business model
reporting: clarity and comprehensiveness

of value creation description

Analytical consideration 2: Business model
reporting: potential across time horizons

Analytical consideration 3: Business model

reporting: dependencies and impacts

Example 3.1: SGS
Example 3.2: EnBW
Example 3.3: ABN Amro
Example 3.4: DSM

Sustainability matters linkage to

business model, strategy

Part 2: Applying technological solutions for
sustainability reporting information

EEFRAG 33

European Financial Reporting Advisory Group



https://annualreport.dsm.com/ar2019/index.html

L 4
European

SUSTAINABILITY MATTERS Reporting Lab
LINKAGE TO BUSINESS

Introduction

MODEL, STRATEGY

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Sustainability matters linkage to
business model, strategy

Analytical consideration 4: Sustainability
matters effect on company performance

Analytical consideration 5: Sustainability risks
Analytical consideration 6: Sustainability opportunities

Analytical consideration 7: Sustainability
strategy, targets, KPls and progress

Part 2: Applying technological solutions for
sustainability reporting information

<<ﬁ>>
©




Analytical consideration 4: e

European

Sustainability matters effect | R
on company performance |

Introduction
Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Sustainability matters linkage to
business model, strategy

Analytical consideration 4: Sustainability

matters effect on company performance
Example 4.1: EnBW
Example 4.2: Arcadis
Example 4.3: ABN Amro
Example 4.4: SGS

Example 4.5: Norsk Hydro
Analytical consideration 5: Sustainability risks
Analytical consideration 6: Sustainability opportunities

Analytical consideration 7: Sustainability
strategy, targets, KPls and progress

Part 2: Applying technological solutions for
sustainability reporting information

B EFRAG , (8
<

European Financial Reporting Advisory Group




Analytical consideration 4: & European
Sustainability matters effect on company performance Reporting Lab
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Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Sustainability matters linkage to
business model, strategy

Analytical consideration 4: Sustainability
EVALUATIVE QUESTIONS IDENTIFIED GOOD OR LEADING REPORTING PRACTICES matters effect on company performance

Example 4.1: EnBW

Question 4: To what extent does a company disclose the EnBW
material sustainability matters and how these are likely to Arcadis Example 4.2: Arcadis
affect its company performance? ABN Amro Example 4.3: ABN Amro
o Verify the process to identify the material sustainability sGS Example 4.4: SGS
issues (i.e., stakeholder engagement, desk research,
surveys, and so on) and the governance aspects of their Norsk Hydro Siamples5 Nesl Fhele
identification (e.g., what is the governance body signing off Analytical consideration 5: Sustainability risks

the outcome of the identification process). Analytical consideration 6: Sustainability opportunities

« Within the description of the business model, does the ) ) ) o
N . . Analytical consideration 7: Sustainability
company provide a clear linkage and a comprehensive strategy, targets, KPls and progress
overview of its risks and opportunities?

o Does the company include a description of the relation Part 2: Applying technological solutions for
of its business model with the financial and sustainability sustainability reporting information
issues?

*The order of listing and presentation of the identified good or leading practices is not meant to indicate a ranking on the quality of disclosures.
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Introduction

ELECTRIC AND GAS UTILITIES

Part 1: Business model, sustainability

li' Integrated Annual Report 2019 Extended Version, page 105 risks and opportunities

Business model reporting

Wiegrated Arvu Feport 017 of ENBW - Extssed Yarsien Managamesi repert s Bogert on appanus

WHY THIS IS A GOOD REPORTING PRACTICE D C

In Excerpt 1, from the 2019 Integrated Annual Report, EnBW has
a ‘risk potential versus opportunity potential’ matrix that lays out

Sustainability matters linkage to

In terms of disclosure of sustainability matters and their effect on s el et

performance, the highlighted EnBW disclosures fulfil the PTF- Analytical consideration 4: Sustainability
matters effect on company performance

ks as ol 31/ 12/7015

the top 14 opportunities/risks with an identification of how these RNFRO Practices Evaluation Approach attributes of: ; S E——
. . . 1! il bl it [ —

relatg to the four e Pusmess %egments a.nd Wh'ch of these could « relevance (Excerpt 1 includes information to allow the i [ —— Example 4.1: EnBW
be seized as opportunities or mitigated as risks. For instance, the : . - o . B iy

-~ . ; - ) assessment of how both the financial and sustainability e BORD =~ Example 4.2: Arcadis
political and economic environment in Turkey and fluctuations ek an e ppor Anities feet ENB AN P SN akestallser Ul I o ’ ) -
in wind energy yield are the risks/opportunities that impact the distinction between direct effects and |onglterm and potential Example 4.3: ABN Amro
renewable energy business. effect and between different categories of KPls, ranks risks and i Example 4.4: SGS
Excerpt 2 outlines the direct effect and potential long-term opportunities. Excerpt 2 indicates which of the 14 factors have Bl 4.5 Nersk Hyéie
effects of these risks and opportunities on different KPIs opportunity potential that should be seized or risk potential that R ; ; ) -
(financial performance, strategic performance and non-financial should be mitigated); e ‘ Analyiliez) censten iz 5 e ol iy vEks
performance). For example, fluctuations in wind energy yield will . strategic focus and orientation (Excerpt 1 conveys strategic TR L. Analytical consideration 6: Sustainability opportunities

have a direct effect on Adjusted EBITDA, internal financing, and

choices such as which opportunities can be seized and excerpt 2 Analytical consideration 7: Sustainability

ROCE and only a potential/long term effect on CO, intensity.
Excerpt 3 provides a narrative explanation on why and the extent to
which the identified risks and opportunities would impact the KPls.
For instance, fluctuations in wind energy yield could have a positive
or negative effect in the high double-digit million-euro range on
EBITDA.

SUGGESTIONS FOR IMPROVEMENT

It would have been helpful if the disclosure excerpts explicitly
stated which of the identified opportunities/risks are sustainability-
related. Excerpt 2 only highlights the effects of risks and
opportunities on KPlIs qualitatively and it does not distinguish the
relative magnitude of the effects. Excerpt 3 has some indicative
description of quantitative, monetary effects for some of the risks

EEFRAG
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includes effect on strategic performance KPIs);

« understandability (effective use of tabular presentation to
present the effect of risk and opportunities on KPls, use of
risks versus opportunities potential matrix to convey strategic
choices); and

o connectivity (highlights the potential finance effect of
sustainability risks and opportunities).

and opportunities. Disclosure of specific quantified effects and the
inclusion of these effects in the tabular presentation could make
these disclosures more informative. As highlighted during outreach
activities, quantitative data tends to be more readily accessible for
users when presented in tabular or visual representations.
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ELECTRIC AND GAS UTILITIES
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@

CONSULTING ENGINEERING AND CONSTRUCTION

WHY THIS IS A GOOD REPORTING PRACTICE

In its 2020 Annual Integrated Report, Arcadis has a complete
description of its business model where it shows sustainability
inputs, business activities and outputs as part of its value-
creation process (Excerpt 1). It then provides the strategic
context of drivers of growth (Excerpt 2) where it highlights four
mega-trends (urbanisation, climate change, digitalisation, and
societal expectations) affecting the business that will encompass
sustainability solutions and related investments.

The connectivity matrix (Excerpt 3) links the material topics to the
KPIs and targets. The metrics (targets and KPIs) are analysed at the
group and segment level (Excerpts 4 and 5).

The disclosures of business model/value creation, mega-trends
and related opportunities, materiality matrix and the connectivity
matrix provide the contextual background for assessing the KPls.
For instance, the metrics show that in 2020, Arcadis had 80% of
revenues that relate to relevant SDGs.

SUGGESTIONS FOR IMPROVEMENT

The description of opportunities associated with the identified
four mega-trends that drive growth is done at a macro rather than
an entity-specific level. It is not easy to readily link the pursuit
of sustainability solutions articulated in the description of four

EEFRAG
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES
Introduction
Part 1: Business model, sustainability
li' Annual Integrated Report 2020, pages 20 and 21 risks and opportunities
m Business model reporting
N A L .
Value creation How we create and share value v N\ Sustainability matters linkage to

In terms of disclosure of sustainability matters and their effect on
performance, the highlighted Arcadis disclosure excerpts fulfil the
PTF-RNFRO Practices Evaluation Approach attributes of:

Inputs using all resources wisely Value creation process

o relevance (the disclosure excerpts- value creation, megatrends,
materiality matrix and connectivity matrix highlight how
sustainability matters are linked to Arcadis’ KPlIs);

« strategic focus and orientation (megatrends in excerpt 2 and
the description of business activities in the value creation model
in excerpt 1 provides the strategic context);

« understandability (effective use of visuals and tabular
presentation);

« coherence/connectivity (the connectivity matrix links nine . : m—
material topics to KPIs and targets); N A

« comparability (2020 versus 2019 comparatives to allow users to
assess trend analysis); and

Output created per capital Outcomes for our stakeholders

« stakeholder inclusiveness (Outcomes/impacts include those on
employees, clients, investors, and civil societies).

mega-trends (e.g., on urbanisation and climate change) to the
metrics provided and to assess whether these have a positive or
negative impact on the KPIs. A clear distinction between trends and
company-specific opportunities would be helpful. Excerpt1

»
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CONSULTING ENGINEERING AND CONSTRUCTION

<<

Executive upervisory
Board report oard report t

ga trends that drive our growth

To ensure we create maximum impact through our activities, it is important that we have a thorough
understanding of the world around us. Our organization is always in development, as market conditions
change and require companies to be resilient. We continuously to develop our value propositions to
benefit from changing conditions in our external landscape and to create greater value for our clients.

on puts tremendous pressure on city
itizens, and the environment
for sustainable

arkets

Opportunities.
« The Mobility Market wil see increasing
demand for public transit such as light rail
and high-speed rail.
« The Water Market in the US needs investments
of US$632 billion over the next decade.
« The Buildings Market is increasingly relying
on smart, inclusive, and sustainable practices.

Our po! ning

« Climate change i
our way of life

« Climate change is a glc

erely impacting

imperative that
requires significant investments by

governments and ind

Opportunities

« Investing in Energy Transition >US$1 trillion
committed in renewable power capacity over
the next decade.

« Electrifying fleets - bus, logistical and police are
being electrified creating demand for charging
infrastructure.

« Protecting Coastal Communities in the US will
require US$400 billion in the next 20 years,

Maximizing Impact: Accelerate ability to meet increasing demand
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vices directly in the
ata at the center

s spurring
and products.

Opportunities

« Data Center demand and supporting green
energy solutions is exploding.

« Retail ecommerce sales will increase by >50%

Strategic context

To ensure our strategic direction remains aligned to the latest developments in our markets,
we consider the following key trends shaping our operating environment: Urbanization,
Climate Change, Digitalization, and Societal Expectations.

akehols manding companie

governments to act with integrity and create

andir e future

vill fuel the ESG agenda
and d

ental and

Opportunities

« European green deal provides funding
for €1 trillion in Sustainable investments
in the next decade.

towards 2023 requiring and
efficient transportation.

« Technology Companies represent 5 of the top 7
Global companies in market cap.

« Global Market
to grow to US$100 billion by 2027,a
7.5% CAGR.

« Green Technology & Sustainability market
to grow to US$29 billion by 20242 27% CAGR.

Improving Quality of Life through Sustainable Solutions,

igital Leadership, Focus and Scale

Excerpt 2

L Annual Integrated Report 2020, pages 50 and 59
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Material topics 2018-2020

Executive Supervisory
Board report Board repol

Key Performance Indicators

Strategic targets 2018 - 2020

N A
Connectivif Z N

Results 2020 Results2019 Page

Nomber n workforce (headcount as at 31 Dece [ 2755 R
Emplayee engagemant mployge Net Promotor Score (on a scale of - © Suatt engagement score mproving annually 9 6
Talent management & Voluntary turnover rate as % of permanent employees) @ Voluntary staff turnover < market T o
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Business ethics Number of AGBP alleged breaches (ncluding near v 7 TR
estigated AGBP alleged breach; 00 T00% 60
(paying air taxes) _Group Effective Tax Ratc over past ive yen 5 a 7
data protection) Number of appointed privacy oficers under the Privacy Standar 13 72
Numbor of nternal audits conducted inthe year 16
Client experience (CX) Clent experience scor Top-quartile performancefor lient experience D)
%) @ Surpass GDP growth in our market 3 5
104 : 5
Organic revenue growth 15 (net revenues, in %) @ Organic revenue growth for Global Key Clients two times overall growtr 3 5
nue growth Global Cties (netrevenues,in %) 7 2 5
— g BIM tevel2 Diqital adoption by our people and clent 61 g 5
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Direct economic value generated Gross rvenues (n € milions) [ 3,303 547316
Net Income from Operations, per share (EPS, in €1 0 149 (KL 08
ividend per share (n© ® 30-40% of Net incore from Operatior X ;
oot s performance Operting SIA g ot et e ® Operating EBITA margin trending to 857%-9.5% of et revenues by 202 52 z
Net working capital < 175% o gross revenues 66 )
050 <85 days o a5 )
Balance sheet performance
Capital ROIC.In %] Return on Invested Captal (RO 10 X
Nt debt to EBITDA rati (average) Nt debt to EBITDA ratio between approsimately 10 and 20 07 4
Cash flow performance. ree Cash Flow (in € millons) 24 TR
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Arcadis
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European
Reporting Lab

CONSULTING ENGINEERING AND CONSTRUCTION

X

Executive
Board report

rformance & developments

Innovation & Growth

Our focus on innovation stems from an inherent ambition to continuously improve our relevance, to clients and to the
communities in which we work. Innovation for us is a means to a better end. It helps us bring the best of our digital
knowledge and skills, combined with our sustainable capabilities to bring superior solutions to our clients. We see
digital technology and scalable solutions as a major opportunity and firmly believe that sustainability is not a passing
fad, but a firm and important requirement for anyone who wants to run a successful business.

Organic revenue growth
net revenues

(0]
. L[]
2%

Arcadis Way implementation
ss

EEFRAG

Book-to-bill ratio

1.04 :
2019:

Arcadis' carbon footprint
MT CO, per FTE

1.59 :
TR
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Organic revenue growth
Global Key Clients

O,
3% .
Number of identified

environmental
non-compliances

nil .
T

Organic revenue growth
Global Cities
net revenues

(0)
.
4%
2019:

% of revenues that relate
to relevant SDGs

30% o

Innovation & Growth

% of revenues using
BIM level 2

61% .
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& Annual Integrated Report 2020, pages 79 and 123
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Performance in 2020

People &
Culture

Innovation &

K

Performance

Number in workforce
headcount as at
31 December

7,733 .

2019:7,331

Organic revenue
growth
net revenues

5% .
IECTTT

Gross revenues
in € millions

1370 .

Employee engagement
score
onascale of 100 to +100

+40 .

Organic revenue growth
Global Key Clients
net revenues

6% .

Net revenues
in € millions

876 .

Voluntary
turnover rate

as % of permanent employees

7% .

Book-to-bill
ratio
net revenues

1.03

Operating
EBITA margin
as % of net revenues

116% ..o

Total Recordable
Case Frequency (TRCF)
per 200,000 work hours

0.24 .

Arcadis Way
implementation progress*
as % of net revenues

91%

Net working capital
as % of gross revenues

11.9% ...

N A

Performance by segment: The 4 [N

Female employees
as a % of total workforce

37%

Arcadis’
carbon footprint
MT CO, per FTE

246 .

Days Sales
Outstanding
(DSO)

70 .
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

Introduction

DIVERSIFIED BANKING Part 1: Business model, sustainability
ij Integrated Annual Review 2019, page 25 risks and opportunities
Business model reporting
N A
WHY THIS IS A GOOD REPORTING PRACTICE AN Sustainability matters linkage to
In its 2019 Integrated Report, ABN Amro provides an overview sustainable financing commitments; and sustainable investments Output Outcome Impact ‘ business model, strategy
of its business model outputs and outcomes across the six IR commitments). p— Analytical consideration 4: Sustainability
capitals (Excerpt 1). The outcomes include sustainability metrics. | £ discl ¢ inabil d their eff R ® 0 ¢ 0 matters effect on company performance
For instance, it outlines the percentage (14%0) of renewables in the UGS G EIEE RIS S ne Iy i CS et e G o
" 0 cFoll dpth Gl = choli performance, the selected ABN Amro disclosure excerpts fulfil the S ! : e——— (O > | o Example 4.1: EnBW
overall energy portiolio and the emissions o its portiofio. PTF-RNFRO Practices Evaluation Approach attributes of: Example 4.2: Arcadis
Excerpt 2 identifies ABN Amro’s strategic pillars for value creation I Tak her th identify th o Y
described and include supporting strategic pillar 1- supportin » relevance (Taken together, the excerpts identify the S O LT
- . o p.p . 'g gicp pp g sustainability risks and opportunities, the strategic relevance and _ ;
clients’ transition to sustainability. It has fundamental value potential balance sheets effects); e o @ Example 4.4: SGS
creators that include sustainability factors (anticorruption, ' sl .5 Vel v
client data protectioﬁY corporate governance and employee . Strategic focus and orientation (SUStainabi”ty factors are ° ° ° _ _ » ; - _
empowerment). The associated risks and opportunities for the mapped to the strategic pillars); Analytical consideration 5: Sustainability risks
three strategic pillars are described in Excerpt 3 which also indicates « understandability (makes effective use of visual and tabular [ Analytical consideration 6: Sustainability opportunities
;he tlme'horlzon of |.rgl|pa'cts. Excerpts ?jafr)d 3 |(.ient|f.y sulstalnablllty presentation); TEE Analytical consideration 7 Sustainability
actors (i.e., responsible investment and financing, circular o h fink ] strategy, targets, KPls and progress
economy, and ethics and integrity) as strategic differentiators for ° F"f““ec VY (W('jt In each excerpt are links to relate
i information); an : ; :
strategic pillar 1. ) Excerpt1 Part 2: Applying technological solutions for
Excerpt 4 highlights how supporting clients’ transition to o comparability (Excerpt 4 outlines actual performance in 2019 sustainability reporting information
sustainability has impacted or will impact the balance sheet and targets for 2019, 2020 and 2022- allowing users to analyse
(i.e., renewable energy as a percentage of the overall portfolio; trends).
SUGGESTIONS FOR IMPROVEMENT
An indication of the relative importance to the company and financial performance and financial position. For the excerpts,
stakeholders of the sustainability factors outlined in Excerpt 2 it is hard to identify if there are any KPIs related to some of the
and risks and opportunities in Excerpt 3 would have been helpful identified sustainability factors that are strategic differentiators
pp P P Y g
to contextualise the reported current and potential effects on (e.g., circular economy) and a connectivity map could be helpful.

»

EEFRAG 0

European Financial Reporting Advisory Group



https://assets.ctfassets.net/1u811bvgvthc/7jVU9Ij2hpGmmzmQhYyd0H/1c1b78c7effa5eb153996815a0a2bb66/ABN_AMRO_Integrated_Annual_Review_2019.pdf

Example 4.3:

ABN Amro

@

European
Reporting Lab
@EFRAG

SUPPLEMENTARY DOCUMENT:
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Our value-creating topics

ABN AMRO conducts a regular 1t of its operating en {

This allows the bank to identify its most important value-creating topics -

social, economic, financial or environmental. From these we selected our nine
‘strategic differentiators™ - those areas where ABN AMRO potentially creates
most value for its stakeholders. These differentiators form the basis of the bank's
strategy and its approach to value creation; each differentiator is tied directly to
our three strategic pillars; in tum, each of these pillars has specific KPIs and
metrics (see page 19).* In addition to the differentiators, we also chose a further
nine ‘fundamental value creators’, which help protect the bank's long-term
licence to operate.

We carry out our assessment every two years. The last took place in 2018;
we reviewed the results in 2019 against recent market developments.®
We concluded that no deviation in the results was significant enough to
prompt a change in the strategic differentiators we had already identified.
Our differentiators are selected on the basis of
» A comprehensive analysis of media, trend reports, peer disclosures,

and reporting requirements
» Input from the bank’s senior management and other internal stakeholders.

Results are presented to members of ABN AMRO’s Executive Committee for
discussion and approval.* Topics are ranked according to magnitude (their potential
impact on value creation) and likelihood (how likely a topic is to bring about this
impact). The table on page 27 sets out ABN AMRO's strategic differentiators,

and the opportunities and risks associated with them

For more information on ABN AMRQ's 2018 assessment of its operating environment (and the methodology used),
se mance, rom page 28. ABN AMRO's 2018 operating environment assessment covered all the bank’ busin
of value-creating op

In our 2018 Review, our Suategic Differentiators were referred to as vlue-creating topi

Please note that we do not have stiategic KPIs in plac for llstategic differentiators. We
+ Market developments were based on

Only resultsof the full assessment are

fo

esented o the Executive Board; the Board does not usualy review annual updates,

= EFRAG
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the banks s
and consolc

0
d entiies worldwide. As partof thi assessmen, srategic differenti

his Review, they have been renamed st
o have non-strategic KPls, howeve
big data analysis. Results were compared with a similar analysis conducted as part of the o

/23

Strategic differentiators

Responsible investment
& financing
Circular economy

Support clients’ transition
to sustainability

v

Ethics & integrity
Customer experience wer

customer experience
Co-creation & innovation
Digitalisation

Viable business model

System stability 0O Strategic pillar 3

©/5° Build a future-prc

YYVYYVYVYVYY

Talent attraction

Fundamental value creators

> Adaptability
» Anti-corruption

Regulatory compliance
Secure banking
Strong balance sheet
Vision & leadership

» Client data protection
» Corporate governance
» Employee empowerment

>
>
>
>

e-Creating Topics Report, available onine. For reporting o

IN AMRO' strategi diffrentiators and fundamental
s and fundamental value creators were chosen from a longer lst

creators,

tegi differentiators. Al nine are linked directy 1o ou stategic pillrs.
e case, for example, with System
inal 2018 materality assessment

bilty.In addition, we have other intemal metrics and targets, some of which are not published extemaly

Excerpt 2

Integrated Annual Review 2019, pages 23 and 27

Opportunities & risks

Summary of
strategic response

Opportunities
> Responsible > Develop additional / new business models (.. Product as a Service, > Competitive advantage as loader in sustainability Accelerate the
investment build a fee-based model for sustainabilty advice) 3 > Use frontrunner clients as inspiration for other clients & sustainabilty shift
& financin > Improved insights leading to increased client financing & by stapping up green
> Circular economy o financing, incroasing
> Ethics & integrity investments in
Support > Increased pressure from changing regulation and market > Limitod number of financial products faciltating o accelorating o1 W PRI
our clients’ perception (also risk of non-compliance with new regulations switch to circular economy "
improving energy
~ 6.9, EU taxonomy for sustainable activities, MFID I1) # > Reputationalrsk f bank fails to deliver on specifi sustainabilty
effciency in bank's
> Exposure to climate, social or ethical isks through our lending ambitions & i i
and investment 9 real estate portfolc
Opportunities
> Customer experionce > Strengthen clientrelationships by meeting more of their needs resulting > Create new revenue sources, contibuting to future growth Improve customer
> Digitalisation in improved customer oyaltyArust ) and securing bank's ong-term viabil experiance by invasting
> Co-creation and > Broaden product range based on dialogue with clents and partners & > Attract new business partners, further strengthening ABN AMRO'S  in digtaltechnologies,
innovation > Faster and more effective customer senvice through digialisation & reputation and expertise introducing new
. Risks products and business
Reinvent the models, and working
] > Adapting to change too slowly - and lsing the client relationship > Failure to guarantoe 247 online banking services becaus [
experionce > Failing to maintain a balance between improving offering to clients of overdependence on third parties ¢ P
P and need to safeguard system security and stability & > Nature of our contact with clients changing as a result of branch

> Remaining too internally focused (i

e. sticking to what we know already) &

closures and switch to online banking ¢

> Decline in customer loyalty because of forced actions

(such as temporary closure of ATMs for security reasons) e

> Increased risk of cybercrime, ransom ware and DDoS attacks o
Opportunities
> Viable business model  » Become an employer of choice by offering inclusive working environment b Creation of highly-skilled workforce to support innovation Adapt our working
o/° > System stabilty and investing in talent development development of new business opportunities o environment,
> Talont attraction > Build a bank for the future’, strengthening ABN AMRO's long-term social > 0 streamiining our
licence to operato 9 > Build or confirm trust by meeting ethical standards and fulfling  systems, products
ole as gatekeeper to financial system and processes, and
Build a future- Risks fulfllng our role as
proof bank . a gatekeeper to the
> Losing stakeholders’ trustif we falto provide stable, reliable banking & > Inability to attract the right talent and skills to implement nancinl aretom
» Failing in our role as a gatekeeper to the financial system (i.. failing to comply our strategy & Vs
with rules on fraud, corruption, anti-money laundering or business ethics) ) » Longer-term disintermediation in banking, and lack of agiity
> Increased competition rom actors with more innovative business models in ABN AMRO's business model and culture resulting n loss
or ability o evolve more quickly including BigTechs and FinTechs) of clienttrust 3
> Pressure on profitabilty because of continued low interest rates and higher »Rising costs impacting growth in new business and development
compliance costs & of new products and services. o
Thetabl above shows our strategic differeniators. Againsteach, we've mapped out opportunities and isks forour business ove the shot, medium and long tem. We take measures tomitgat sk through oursrateqy and out isk management for more details, see page 59
and our AnnualReport, availabl anin).
shorttorm (02 years), ) — meciumterm (25 years), 79 - long-em (more than 5 years)— these are ndcatve only. Ot thre s an ffectover the short, medim and ong ter; inthe table, we have shown the principl effects nly.

ars)
DD0S: Distributed Denal of Service:
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N A
4N

ey indicators & targets

To support implementation of our strategy, we've put in place a series of performance targets.

Group targets Metric Targets  2019results  2018results

[ 30% women at the top 8% 8%

G 35% women at the subtop 2% 21%

D ity Index (DJSI) ranking Top 5% of Top 10% of Top 5% of

banking sector banking sector  banking sector

Banking Confidence Monitor Leading among large Dutch banks 32 33

10-13% 10.0% 1.4%

56-58% 612% 588%

17.5-18.5% 181% 18.4%

Dividend payout ratic 62% 62%

Strategic pillars Metric 2022targets  2020targets 2019targets 2019 results'
Support our clients' transition to sustainability

i > Ren ov ot as a % of energy portilio %% 2% 4% 14%

EUR75bilion  EUR3Obilion  EUR 1.5 billion E
EUR30billion  EUR225billion* EUR 145 billion  EUR 206 billion

Wepr
with insightnto their
sustainabilty performance

100% 100% 100% %
100% 100% 100% 84%

T0%rated AC  63%rated AC  61%rated AC  60% rated AC
AT%averageA 3% averageA 2% averageA  26% average A

Net Promoter Score 24 210" 26 10

(relational) 241 2410 20 o
249 249" 241 9
2432 2429 2432 29

Build a future-proof bank

Employee engagement 280% 80% 80% 80%

EFRAG

European Financial Reporting Advisory Group

li' Integrated Annual Review 2019, page 19

/19

For more detals on non-inancial indicators please soe page 70.
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BUSINESS SUPPORT SERVICES

WHY THIS IS A GOOD REPORTING PRACTICE

As highlighted in Analytical consideration 3-business model
reporting: dependencies and impacts, in its 2019 Corporate
Sustainability Report, SGS discloses the business model value
creation inputs with metrics, a high-level description of some
business activities, and outputs with metrics. This information is
disaggregated for the six IR capitals (Excerpt 1) and the outputs
on natural capital include metrics on carbon neutrality and waste
management.

Excerpts 2 and 3 elaborate on the sustainability risks faced by SGS
and the extent to which its direct operation and supply chain face
environmental and social risks (i.e., as a percentage of revenue

for direct operations, and a percentage of spend for supply chain
operations). A colour code indicates whether these risks are high,
medium, or low. A materiality matrix elsewhere in the report
conveys a sense of the relative importance of different risks/factors
to SGS versus stakeholders.

The SGS Sustainability Report further drills down different
sustainability risks such as climate change risks in Excerpt 4,

SUGGESTIONS FOR IMPROVEMENT

The quantified exposure in Excerpt 3 and accompanying colour
code distinction of risk categories is informative on the effects

of sustainability risks on the business. However, it may be hard
for a reader to interpret the meaning of risk exposures, which are
expressed as a percentage of revenue for direct operations, and as
a percentage of spend for supply chain operations. Furthermore,

EEFRAG
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J, Corporate Sustainability Report 2019, page 11

OUR BUSINESS MODEL

N
4

where the effects of climate transitional and physical risks and osesacon | G GME | O MR ooy | B SOTAATNA |l e P
opportunities on the business and mitigation measures are PR—

outlined with a distinction made by timeframe. Excerpt 5 provides
information on supply chain risk. \

ENABLING A BETTER, SAFER AND

cHF690mia
| INTERCONNECTED WORLD

MANUEACTURED \

In terms of disclosure of sustainability matters and their effect
on performance, the highlighted SGS disclosures fulfil the PTF- P -
RNFRO Practices Evaluation Approach attributes of:

« relevance (taken together, the excerpts provide information that
highlights the risk exposure faced at the level of direct operations

610z

I

BUSINESSES INDUSTRIES

and across the supply chain);

« strategic focus and orientation (the risks and opportunities are
. NATURAL +
linked to the megatrends); ‘

asiGwn o _|so

o understandability (makes effective use of visual representation);
and

 comparability (the supplier evaluation assessment in Excerpt 6
provides comparatives for 2019 and 2018 allowing users to assess
trends).

the climate transitional and physical risks and opportunities in
Excerpt 4 are only qualitatively described and not quantified.
Quantification of these climate change risks and opportunities
and their financial and/or sustainability impacts could make the
disclosure more informative.

Excerpt1
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Introduction

BUSINESS SUPPORT SERVICES

Part 1: Business model, sustainability
risks and opportunities

li' Corporate Sustainability Report 2019, pages 27 and 28

Business model reporting

GRI: 102-1 GRI: 103-1, 103-2, 103-3, 205-1, 4071, 408-1, 409-1

<< N A i N

Sustainability matters linkage to

ABILITY RISKS
MANAGEMENT AT SGS
Through our Risk Management Framework
and our ANTARES Governance, Risk and
Compliance (GRC) Platiorm, we are integrating
sustainability risks directly into our management
process, providing a comprehensive approach to
sustainability risk management at SGS. With this
mechanism, the different business lines, functions
and affiliates can identify and assess potential
sustainability risks from both our direct operations
and our supply chain and report the corresponding
mitigation actions associated with them.

In parallel, we run a desk annual macro risk
assessment of potential sustainability risks in
the countries where we operate. This macro
fisk assessment provides an objective double
check of the risk evaluations made by the
different business lines, functions and affiliates
in ANTARES, and is used to confirm that all
potential risks have been properly evaluated by
our local partners.

Our sustainability macro risk assessment
model analyzes economic, political, social and
environmental risks across 220 geographies
and includes our own employees, suppliers,

the World Resources Institute and the Notre
Dame Global Adaptation Initiative.

By analyzing this data, we can attribute a
potential grade of risk by topic and by country.
This risk grading ranks the countries from 1
(low risk) to 5 (high risk). In order to reach
asingle sustainability risk score for each
country, we combined the different types of
risk with the following weighting distribution:
eco-political (40%), social (35%) and
environmental (20%), and identified

high-, medium- and low-risk countries for
further in-depth assessment

SGS SUSTAINABILITY RISK ASSESSMENT PROCESS

BUSINESS LINES,
FUNCTIONS AND AFFILIATES

ANTARES
GLOBAL RISK AND COMPLIANCE
(GRC) PLATFORM
— EVALUATION OF RISKS Q

iay &l

SOCIAL RISKS POLITICAL RISKS

Conflict prevalence

Government instability  Recession

SUSTAINABILITY RISKS EVALUATED

- G

ECONOMIC RISKS REGULATORY RISKS ENVIRONMENTAL RISKS

Environmental Physical exposure to

natural hazards

6102 LY0d3Y ALIISYNIVLSNS

CLIMATE CHANGE RISKS

As a multinational company, we are exposed
to various types and degrees of local,
regulatory, physical and socio-economic risks
associated with climate change. We have
identified those that are most tangible to our
operations and have put plans in place to
mitigate them (© see page 76).

HUMAN RIGHTS RISKS

We cooperate with relevant authorities to
identify, mitigate and remedy any adverse
human rights impacts our operations may have

POTENTIAL SUSTAINABILITY RISKS IDENTIFIED : DIRECT OPERATIONS

Figures roprosent % of ovenue

A Ve Vg )

ENVIRONMENTAL RISK ECONOMIC RISK SOCIAL RISK

—_—

TOTAL SUSTAINABILITY RISK

1% 33% 1% 22% 1% 31%

0% 34%

6102 140434 ALITIGYNIVISNS

business model, strategy

Analytical consideration 4: Sustainability

matters effect on company performance

Example 4.1: EnBW
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Socio-economic Policy instability Inflation caused or contributed to (@ see page 37).
indigenous people, migrant labor and local Carbon pricing DD
communities. By introducing our revenue State failure Currency POTENTIAL SUSTAINABILITY RISKS IDENTIFIED: SUPPLY CHAIN
generated and spend per country into the risk G Capital transfer peadijess Climatechenas) SUPPLY CHAIN RISKS Fgues toprosentofsond 2 2 o
ssessment process, we assess our ol Viodern sivery Contact sty Our objetive i to worktogether with Part 2: Applying technological solutions for

sustainability risks across all the countries where
we operate. More than 50 risks are

Vulnerable migrant labor

covered, including natural hazards and business
continuity, climate change, water stress and
sanitation, carbon pricing regimes, health and
safety, unemployment and corruption.

The data that underpins the assessment of
these risks comes from different sources,
such as the IMF World Economic Outlook, IHS
Market, the World Economic Forum, the Global
Conflict Risk Index, the Global Slavery Index,

E EFRAG

Labor strikes

Security

Sovereign default

————————— Regulatory burden
Under-development Drought

Tax issues Ecosystem vitality
Corruption

Infrastructural disruption

Energy security

Cybersecurity
commitment

Environmental health

27
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Excerpt 2

suppliers to identify hazards and threats and
implement a governance process that ensures.
risk management, partnership building and
collaboration across our supply chain. We
continuously refine the management of efforts,
including a Sustainability Assessment process
that applies to tier 1 suppliers in 125 countries
(© see page 42)

_A

ENVIRONMENTAL RISK ECONOMIC RISK. SOCIALRISK

D )gl)

TOTAL SUSTAINABILITY RISK

2% 33% 65% 1% 22% 77% 1% 32% 67%

M HIGH RISK M MEDIUM RISK ' LOW RISK

1% 34% 65%

Excerpt 3
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Example 4.4:

SGS

BUSINESS SUPPORT SERVICES
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WAIN CLIMATE CHANGE RISKS AND OPPORTUNITIES

TRANSITIONAL RISKS AND OPPORTUNITIES

TYPE: REGULATORY, POLICY AND LEGAL

TYPE: TECHNOLOGY, REPUTATION AND MARKET
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SUPPLEMENTARY DOCUMENT:
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RISK RISK

Increasing taxes on fuel, Legislation mandating the greater use of
energy and carbon renewable energy

TIMESCALE: CURRENT TIMESCALE: MEDIUM-TERM
IMPACT IMPACT

Overhead spend (e.g. fuel and electricity
costs, carbon tax) ncreases as a resultof
global vehicle and non-transport fuel pricing

Legalissues based on non-compliance
orloss of revenues due to increased fuel
sourcing costs

MITIGATION MITIGATION
Create policies, programs and campaigns to Purchase of annual renewable energy
reduce energy ]

emissions,
§

g 9y
purchase, and change employee behaviors

OPPORTUNITY

i
 along with

s y consumpt
country-specifc strategies |

RISK

Development of lower emissions
products and services according to
emerging regulation

TIMESCALE: CURRENT

Less use of fossil fuels due to economy
decarbonization

TIMESCALE: LONG-TERM

IMPACT
IMPACT 0iland Gas busingss fine revenue affected
Increase revenue through demand for lower-
emissions products and services MITIGATION

MITIGATION

Provide more services related to
Greenhouse Gas Emissions accounting
and verification (IS0 14064), Product
Carbon Footprint (S0/TS 14067) and
Energy Efficioncy services (Energy Audits
and Energy Energy Management Systems
certifications IS0 50001)

E EFRAG

Portfolio of services diversification: to

provide tailored solutions to the oil and
gas sector, buffering any potential
industry deceleration

OPPORTUNITY

Development o lower emissions products
and services according o siftn consumer
preferences

TIMESCALE: SHORT-TERM

IMPACT

Increase revenue through demand for lower

emissions products and services

MITIGATION
Set up competence centers to create

expertise and replicate solutions

European Financial Reporting Advisory Group

IMPACT LEVEL

MEDIUM-HIGH
MEDIUM
Low

PHYSICAL RISKS AND OPPORTUNITIES

TYPE: ACUTE
RISK

RISK

increased severity of
events affecting our facilities

TIMESCALE: CURRENT

events affecting our employees
TIMESCALE: CURRENT

IMPACT

IMPACT

Business discontinuity and revenue loss,
while increasing in insurance premiums in
high-risk areas

MITIGATION

Development of Business Continuity
guidelines across the Group

TYPE: CHRONIC - None identified as critical

Workforce health, safety and
absenteeism etc. affected
MITIGATION

Development of Business Continuity
quidelines across the Group

& 610z 140434 ALITIGYNIVISNS ——>
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Excerpt 4

INITIATIVES AND ACHIEVEMENTS
ASSESSMENT OF EXISTING SUPPLIERS

Having a clear understanding of our supplier risk is an essential
part of our sustainable supply chain management. To achieve
this, we developed processes through which to assess our
existing suppliers. We consider our local suppliers and strategic
global suppliers separately, to give us an overall picture of the
level of risk and supplier compliance throughout our supply chain

LOCAL SUPPLIERS ASSESSMENT

To evaluate and categorize our local suppliers according to risk,
we created a five-stage process, with the main aim of deploying
a sustainability self-assessment to our highest risk suppliers

The process started with a macro risk analysis, analyzing
environmental, economic and social factors, through which
we identified countries in which we operate that are high or
medium risk. This involved scoring each country against a
range of weighted sustainability risks, and combining individual
sustainability risk scores into an overall country risk score.
Suppliers in high- and medium-risk countries were then
categorized, with those below a certain spend threshold and in
less critical product groups being eliminated. In the third stage,
local teams (multi-functional when needed) analyzed suppliers
and shortlisted those that they consider as “high risk’ and
should therefore be included in the full assessment process,
based on their importance, category, status, spend and other
relevant factors.

These first three stages of the process enabled us to pinpoint

high-, medium- and low-risk suppliers for further assessment in

the fourth stage of the process: online deployment of our self-
tool: SGS Self Q (sAQ)

Throughout the entire process our goal is to increase
transparency in our supply chain. By asking questions that
identify specific sustainability risks, checking our suppliers
understand our sustainability values and confirming their
compliance with our Supplier Code of Conduct, our SAQ
supports us in achieving this goal. (Continued on page 43.)

li' Corporate Sustainability Report 2019, pages 77 and 42

GRI: 103-1,103-2, 103-3, 308-2, 414-2
EXISTING SUPPLIERS ANALYSIS
2018 2019
TOTAL HIGH & MEDIUMRISK LOWRISK | TOTAL HIGH & MEDIUMRISK  LOW RISK
Number of countries (Tier 1) 142 16 307 147 16
Spend (%) 33% 50% 83% 33% 50%
Tier1 suppliers' 24545 35443 (67214 |29341 37873
Suppliers analyzed by macro risk 100% 100%  |100%  |100% 100%
assessment (%)
Suppliers after country level review 2568 2235 4512 2530 1982
Suppliers with actions taken® 92 2853 [2163 690

1. SGS considers Tier 1

top counties 2. SGS 7
additional countres added due to thei importance to SGS. 3. Suppler with actons. Self Assessmer

EXISTING SUPPLIERS ASSESSMENT PROCESS

SEGMENTATION OF
COUNTRIES BY LEVEL
OF RISK

ELIMINATION OF LESS
CRITICAL SUPPLIERS

14 high- and medium-  Based on spending
fisk countries (20341  thresholds and product
suppliers) and 16 low  groups, defined for
risk countries (37873 each country risk level

suppliers)

100% of

EVALUATION AT
COUNTRY LEVEL

4512 tier 1 suppliers
across 30 countries were
defined as the final high-
risk target group

SAQ DEPLOYMENT
AND RESULTS ANALYSIS

More than 98% (over
2700 in two years)

of suppliers that

completed our SAQ
adhere to SGS Supplier
Code of Conduct

the spend: this number includes the top 30 counties (Tier 1 supplies) and two.
nt Questionnaire submission.

GOVERNANCE AND

MITIGATION PLANS

58 suppliers flagged
for potential non-
compliance or
breaches, and need

engagement for

governance and
mitigation

Excerpts
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Example 4.5:

Norsk Hydro

@

ALUMINIUM AND RENEWABLE ENERGY

WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from the 2019 Norsk Hydro Annual Report presents

the business model including inputs, value chain activities and
outcomes. At a high level, it also conveys the main risks and
strategic goals. The Risk Review section of the Annual Report
highlights a summary of the main risks including sustainability risks
(e.g., material CSR incidents, investigations, legal proceedings and
non-compliance with laws and regulations, occupational health
and safety, climate change and environmental risks). Excerpt 2 from
the Risk Review section is a narrative disclosure elaborating on
occupational health and safety, climate change and environmental
risks.

Excerpt 3 in the viability report highlights Norsk Hydro’s
decarbonisation targets with a reduction of 10% by 2025, 30% by
2030 and 2050 in response to environmental risks after attaining
carbon neutrality in 2019 (see Excerpt 4). Crucially, Excerpt 3 shows
that the company signed a USD 1.6 billion where the margin on the
facility is linked to meeting its GHG targets (e.g., will be adjusted

if GHG is reduced by 10%). It was rare for the reviewed companies
disclose the financial effects of their realised and target emissions.

SUGGESTIONS FOR IMPROVEMENT

These disclosure excerpts could be more informative if they
included quantified and monetised expression of some of the
sustainability risk exposures (e.g., monetisation of climate change
risks). Furthermore, the information that scope emissions have an
impact on the margin facility rate included in Excerpt 3 could be
made more prominent- especially as companies rarely disclose the
financial implications of their scope emissions.

EEFRAG
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In terms of disclosure of sustainability matters and effect on
performance, the highlighted Norsk Hydro disclosure excerpts fulfil
the PTF-RNFRO Practices Evaluation Approach attributes of:

« relevance (the excerpts provide information on how risks
including sustainability risks affect the company’s performance;
Excerpt 3 provides information on the potential financial effects
of Hydro’s target emissions);

« strategic focus and orientation (Hydro’s Annual Report
incorporates the sustainability risks into its main risks and
viability report in the Annual Report);

« understandability (Excerpt 1 makes effective use of visuals in
the description of the overall business model); and

 connectivity (sustainability risks are included in the risk
reporting and viability reporting sections of the Annual Report
and this fosters connectivity between financial and sustainability
reporting information).

It is also difficult to assess the relative importance of the risks
considered as main risks in Excerpt 1. The materiality matrix
included in other parts of the report classifies issues into four
quadrants but does not rank them.

Hydro’s value chain

Main inputs

Bauxite Alumina Energy

Extrusion

Rolling

Main outcomes

Health & safety, job satisfacton and skl
‘Communty impact and stakeholder value Reputation

Main risks

Strategic
goals

QC Lifting profitability, driving Sustainability

1 and 105.

Textn talcs roflects mainly negatve impacts.

»

Excerpt 1
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Norsk Hydro
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ALUMINIUM AND RENEWABLE ENERGY

Hydro

Energy and climate change

Alumina refining and electrolysis of primary aluminium are
energy-intensive processes, and constitute the majority of
Hydro's greenhouse gas (GHG) emissions. The energy source
is'a decisive factor on relative as well as total emissions. On
the other hand, aluminium can save significant amounts of
energy and GHG emissions in the use phase.

9 12 18w

Climate change

Hydro launched a new climate strategy towards 2030 in
2019, as our carbon neutral strategy is coming to an end in
2020. Hydro’s overarching ambition towards 2030 is to
reduce the global climate impact of our value chain through
greener sourcing, greener production and greener products.
We aim to reduce our own emissions by 30 percent in 2030
and explore different paths towards further significant
emissions reductions by 2050. Through greener sourcing and
greener production, we also aim to help our customers in
reducing their emissions through providing greener products.

Our new strategy puts more emphasis on reducing own
emissions. Changes in our production portfolio might
influence these targets, but our aim is still to reduce our
specific emissions. We have set targets to reduce greenhouse
gas emissions by 10 percent by 2025 and 30 percent by 2030,
based on a 2018 baseline (2017 for Paragominas, Alunorte
and Albras due to the production embargo at Alunorte and
curtailment at Albras and Paragominas). The baseline
emissions equal 13.3 million tonnes CO2e and includes direct
emissions and indirect emissions from electricity generation
(scope 1and scope 2 emissions).

The timing is dependent on implementation of specific
projects and the reduction is thus not anticipated to be linear
from year to year. In order to have a greener production, we
are looking into projects for significant emissions reductions
at Alunorte through a greener energy mix. We are also
looking into improvement potentials throughout our
organization.

The element greener sourcing in the new climate strategy,
refers to Hydro’s position as a purchaser of raw materials

and energy. Hydro has the opportunity to source less carbon-
intensive electricity and cold metal with a lower carbon
footprint. We also have the opportunity to increase the use of
post-consumer scrap in metal production.

Innovation and technology development are key enablers
towards reducing CO: emissions. We have initiated a
significant R&D program towards 2030 to look into different
alternatives to achieve COx-free processes. We will explore
different paths such as carbon capture and storage, biomass
anodes and carbon-free processes. By 2030 we expect to
have a clearer view on a path to further significant emission
reductions by 2050.

EEFRAG
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Annual Report 2019 Viabilty performand

In 2018, Hyd Tuded a review of ts cli lated
risks, including physical, technological, commercial, legal and
reputational risk. The review forms the basis for scenario
analyses and the updated climate strategy.

Since 2013. Hydro’s ambition has been to be carbon neutral
inalife cycle perspective. Carbon neutrality can be defined in
many ways, and we define it as a balance between the direct
and indirect emissions from our own operations, and the
savings of applying our metal in the use phase.

Hydro's climate strategy is an integral part of our overall
business strategy, aiming at driving improvements and
development within the company. Consequences to the
climate strategy is also a criterion for all significant
investment decisions. The strategy includes reducing the
climate impact of our operations as well as taking advantage
of business opportunities by enabling our customers to do
the same.

The key focus areas of our carbon neutral 2020 strategy have
been:

« Increased production of primary aluminium in Norway,
based on hydropower

« Increased recycling

« Increased deliveries to the automotive sector

Hydro became carbon neutral in a life cycle perspective in
2019.

For more information about Hydro’s climate model, see

h

/weww.hydro.com/globalassets/04-
sustainability/hydroclimatemodel. pdf

On December 12, 2019, Norsk Hydro ASA signed a USD
1,600 million revolving multi-currency credit facility with the
margin linked to Hydro’s greenhouse gas emission target.
‘The margin under the facility will be adjusted based on
Hydro’s progress to meet its target to reduce greenhouse gas
emissions by 10 percent by the end of 2025.

UGiract groenhouse n3s emissions from
Hydro's consalidated activites
[
1
1
0
15 0% 2017 2018 2018
wgOz wFFC

Excerpt 2

&J Annual Report 2019, pages 81 and 109

Hydro

market surplus and inadequate implementation of
regulations to discourage further smelter construction. Since
2017, supply-side reform has been enforced across several
industries, including aluminium. The target was smelter
capacity deemed to be illegal, i.e. not possessing all necessary
authorizations. An estimated 3 million tons of capacity has
subsequently been closed down. An increase in the
oversupply of primary metal in China may lead to higher
export of rolled and extruded downstream products,
affecting demand for Hydro’s metal products.

Our dedicated improvement programs are the key strategies
aimed at maintaining and improving our relative position on
the industry cost curve. This is further supported by our
focus on producing value-added products and exposure to
different parts of the value chain and product segments. In
2019 Hydro launched a new strategic agenda aiming to lift
cash flows and returns with extensive improvement and
restructuring efforts across its business areas, while
highlighting sustainability as a basis for the company’s
positioning. Hydro has established clear priorities and
guidelines for capital allocation. This is critical in order to
deliver on the company’s strategic direction. However, the
targeted cost reductions and improvements may prove to be
insufficient to achieve a sustai evel of ility for

Annual Report 2019 Risk revi

Hydro Extrusion Portland, Inc. (formerly Sapa Profiles, Inc.)
(SPI), a Portland, Oregon-based indirect subsidiary of Hydro
Extruded Solutions AS (formerly Sapa AS) (Hydro), and
SPI's U.S. parent company, Hydro Extrusion USA, LLC
(formerly Sapa Extrusions, Inc.) (SEI) entered into
agreements in April 2019 to resolve the investigations by the
United States Department of Justice (DOJ) Civil and
Criminal Divisions regarding certain aluminum extrusions
that SPI manufactured from 1996 to 2015, including
extrusions that were delivered to a supplier to NASA. SPI
pled guilty to one charge of mail fraud, received three years
of probation, and paid approximately NOK 400 million. SEI
separately entered into a deferred prosecution agreement in
which it admitted to mail fraud, but the prosecution of the
charge is deferred for three years, subject to SEI's fulfillment
of certain obligations. As part of the share purchase
agreement between Hydro and Orkla ASA, Orkla ASA
indemnified Hydro for 50 percent of the liability related to
these investigations.

Hydro's Board-sanctioned Code of Conduct requires
adherence with laws and regulations as well as global
directives and and is ically i

and maintained through our compliance system. The Hydro

our business operations in the event of an extended period of
low aluminium prices, stronger local currencies, relatively
high costs for key raw materials or weak market demand, or

system consists of numerous measures to reduce
the risk of non-compliance. The content of such measures
differs between relevant compliance risk areas, but can be
grouped into four categories: preventing, detecting, reporting

an extended period of increased
products exports from China.

Hydro could be affected by material CSR incidents,
investigations, legal proceedings, or major non-
compliance with laws and regulations

Hydro could be negatively affected by criminal or civil
proceedings or investigations related to, but not limited to
product liability, environment, health and safety, alleged
anti-competitive or corrupt practices or commercial disputes.
In addition, Hydro is exposed to allegations or perceived
failures to behave in a socially responsible manner and to
manage social impacts, particularly related to human rights
breaches. Infringement of applicable laws and regulations
could result in fines or penalties, costs of corrective work, the
suspension or shutdown of our operations and damage to the
company's reputation.

In addition, Hydro is exposed to actual or perceived failures
to behave in a socially responsible manner and to manage
social impacts, particularly related to human rights breaches.
Such failures could result in significant, negative publicity
and potential serious harm to Hydro’s reputation. Reactions
by key stakeholders and communities in which Hydro
operates could also interfere or interrupt the operations of
our business.

In order to manage social risks and opportunities, Hydro has
several directives, policies and procedures setting out

the
company. The CSR strategy defines priorities and overall
goals.

Hydro is also exposed to social and human rights risks in the
supply chain, joint ventures, and in other parts of the Brazil
operations (bauxite mining and transportation).

and Hydro’s global operations entails a wide
array of compliance risks. Mitigation of such risks, both
financial and non-financial, apply the same system. The
compliance risks facing Hydro is continuously monitored
and evaluated as part of the Enterprise Risk Management
process. Prioritized risk areas are HSE, Financial reporting,
anti-corruption, data privacy, the EU General Data
Protection Regulation and competition law. Hydro's supply
chain is included in the scope of risk mitigation, for instance
by procedures for integrity risk management of business
partners. Hydro is active in, and has a long tradition for,
conducting dialogue with the relevant parties affected by our
activities. These include unions, works councils, customers,
suppliers, business partners, local authorities and non-
governmental organizations. The above-mentioned controls
and initiatives may, however, be insufficient to mitigate these

Hydro could be affected by operational disruptions or
other major incidents and may not be able to maintain
sufficient insurance to cover all risks related to its
operations

Hydro is exposed to a number of risks and hazards which
could result in disruptions to operations. Breakdown of
critical equipment, power failures or other events leading to
production interruptions in key plants could have a material
adverse effect on our financial results and cash flows. Some
operations are located in close proximity to sizable
communities, and major accidents could result in substantial
claims, fines or significant damage to Hydro's profitability,
and or reputation.

Hydro obtains its bauxite from two main sources, the
majority is via a 244 km pipeline from Paragominas to
Alunorte, the remainder transported by vessel from MRN to
Alunorte, any major disruption to this supply of bauxite to
Alunorte would have material adverse effects on our
operations. In 2018, The extreme rainfall and flooding in

Excerpt 3

&J Hydro Climate model, page 6

312
Climate model

Appendix
2019 results®

2019 results
For 2019, the calculations show that in 2019,

Hydro was 219,000 tonnes below the defined
carbon-neutrality level.

Emissions in CO2 equivalents

1,000 tonnes
Direct emissions 8434
Indirect emissions 4,969
Deforestation (reforestation balance) 35
Use phase benefits of Hydro's 13857
products
Total 219

©Based on 2019 emissions and production data, and 2019 sales

Hydro's balance to become carbon neutral in a lifecycle
3000000
2500000
2000000
1500000
1000000
500000

o

-500 000

1000 000

2013 2014 2015 2016 2017 2018 2019 2020
Hydrobalance = ===~ Projections

tration No 66
4
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to sustainability risks? Schneider Electric matters effect on company performance
« Are the top 5 sustainability risks disclosed? AB Volvo Analytical consideration 5: Sustainability risks
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

WHY THIS IS A GOOD REPORTING PRACTICE

In both its 2019 Annual Report and Sustainability Report, Enel
discloses its climate-related opportunities and risks in a clear
and comprehensive manner. Enel applied the TCFD framework
to explicitly represent the main relationships between scenario
variables and different risks and opportunities. The process of
defining Enel’s strategy incorporates an analysis of the climate-
related risks and opportunities.

In Excerpt 1, Enel provides a breakdown of its physical risk and
transition scenarios-related risks and the management approach
(i.e., management response). Excerpt 2 outlines the impact of
physical risk scenario-related risks on financial performance
(EBITDA/year, Gross Margin). Excerpt 3 does the same for
transition risk scenario-related risk. Risks are classified according
to a timeframe of their applicability (short (1-3 years), medium (to
2030) and long term (to 2050)).

The disclosure excerpts present the linkage of macro-categories
of risks connected to developments in physical risk variables and
transition scenarios. For example, temperature changes may cause
a decrease in electricity demand, and on the level of Enel’s thermal
and hydroelectric generation, and these would negatively affect
Enel’s financial performance. The details of the business segments

SUGGESTIONS FOR IMPROVEMENT

The disclosure could be more informative if it also highlighted the
possible impacts of risks on the company’s financial position (i.e.,
the resilience of the balance sheet).

EEFRAG
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affected are provided. Within these excerpts are disclosures of the
risk mitigation measures (i.e., risk prevention, readiness, response,
and recovery assessment).

In terms of reporting sustainability risks, the highlighted Enel
disclosure excerpts fulfil the PTF-RNFRO Practices Evaluation
Approach attributes of:

« relevance (the disclosure excerpts provide information on
climate-related physical and transition risks including quantified
impacts on financial performance, outlines the time horizon of
impacts, give details of business segments affected, gives details
of risk mitigation and responses);

« strategic focus and orientation (disclosed information is linked
to the process of defining Enel’s strategy);

« understandability (makes effective use of tabular presentation);

« coherence/connectivity (the information is presented in
both the Annual and Sustainability Report highlighting the
connectivity of financial and sustainability information); and

o balanced/neutrality (presents both risks and opportunities with
the same level of detail).

li' Enel Sustainability Report 2019, page 57

DESCRIPTION. IMPACT

Extreme events can damage
assets and interrupt opera-
tions.

The Group adopts best practices to manage
the restoration of service s quickly as possi-
ble. It also works to implement investments
in resilience (for Italy). With regard to risk
assessment in insurance, the Group has a
loss prevention program for property risk that
also assesses the main exposures to natural
events. Looking forward, the assessments
will also include the potential impacts of long-
term trends in the most significant climate
variables.

Electrcity demand is also af-
fected by temperature, whose

The Group's geographical and technological
diversification means that the impact of

our bus-
ness.

inasingle var-
iable s mitigated at the global level. In order to
ensure that operations aways take account of
weather and climate phenomena, the Group
adopts a range of practices such as, for exam-
ple, weather forecasting, reaktime monitoring
of plants and long:term climate scenarios.

Policies concerning the energy
transition and resilience can im-
pact the volume of and retumns
on investments.

The Group is minimizing its exposure to risks
thiough the progressive  decarbonization
of its generation fleet. The Group's strategic
actions, which are focused on investment in
renewables, networks and customers, enable
it to mitigate potentil threats and exploit the
opportuniies connected with the energy tran-
sition. The Group is also actively contributing
to the development of public policies.

Considering two ~ altenative
ransition scenarios, the Group
assesses the impact of trends
in the proportion of renewa-
ble sources in the energy mix,
electrfication and the penetra-
tion of EVs to estimate their
potential impacts,

The Group is maximizing opportunities by
adopting  strategy founded on the energy
transition and the rapid expansion of renew-
able generation and the electrification of
energy consumption

Trends in the electrification of
transportation and. residential
consumption will  potentially
have an impact on Enel’s busi-
ness

The Group is maximizing opportunities thanks
to its strong positioning in new businesses
and services.

Considering two _alternative
transition scenarios, the Group
assesses

nities to scale up current busi-
nesses in response 1o trends
in the electriication of trans-
portation.

The Group is maximizing opportunities thanks
toits strong positioning in global networks.

Aaute From the Exreme Risk: especiall extreme
physical  shorttern  events weather/cimate events
(13 years)
Chronic From the long  Market Risk/opportunity:  in-
physical term crease or decrease in
20302050) cloctricity  demand:
increase or decrease in
electricity production.
Tansiton  From the Policy Risk/opportunity: pol-
medum term & Reguistion  icies on CO, prices and
202220301 emissions, energy tran-
siton incentives, greater
scope for investment in
renowables and  resi
ience regulation
Tansiton  From the Market Risk/opportunity:
medium term changes in the prices of
(2022-2030) commodities and ener-
gy, evolution of ensrgy
mix, changes in retail
consumption,  changes
in competitive.environ-
ment.
Tansiton  From the Product Opportunity: increase
modum torm & Services in’ mergins and greater
(202220301 scope for  investment
as a consequence of
the transition in terms
of greater penetration of
new electrica technolo-
From the Tochnology gies for residontial con
medium term sumption and  electric.
(202220301 i
Commitment to the fight against climate change
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ELECTRIC COMPONENTS AND EQUIPMENT

2020 Universal Registration Document- Financial and Sustainable Development Part 1: Business model, sustainability
li' Report, page 111 risks and opportunities

Business model reporting

WHY THIS IS A GOOD REPORTING PRACTICE Sustainability matters linkage to

business model, strategy

In its 2020 Financial and Sustainable Development Report, In terms of reporting sustainability risks, the highlighted Schneider z
. . . . . . . . . . ) ) . + Contractors: the 2020 assessment confirmed external off-site = . . . . -

Schneider Electric has a detailed analysis of its sustainability risks Electric disclosures fulfil the PTF-RNFRO Practices Evaluation H Analytical consideration 4: Sustainability
and measures taken to mitigate these risks. Excerpt 1is a risk Approach attributes of: sy soneare matters effect on company performance
matrix that shows the level or rating of different sustainability risks : - : Comarer A ore deaiad valuaton o mprogross | i ; ;

. . < : ¥ « relevance (Excerpt 1-risk matrix informs on risks across the value for e faroest e, aro P e alytical considerati
(four categories- human rights, environment, business conduct, , . T by Schmekier Elocics resence. This is mosty s o he

: ) ; chain and Excerpts 2-5 focus on material risks and mitigation Sehmeider Electic 2020 vigiance risk matix Example 5.1: Enel

offer safety and cybersecurity, and nine sub-categories) across the S S Schnelder Electric 2020 viglance risk matr )

i . § ‘ N measures and covers a broad spectrum of sustalnablllty YISkS), e risk matrix below summarizes Schneider Electric’s risk s . X
company’s sites and for its suppliers and contractors. This disclosure o Example 5.2: Schneider Electric
ihforms on the top risks across the Value Chain . strategic focus and orientation (Excel’pt 1_risk matrix informs fory high rist Schneider Electric sites Suppliers. Contractors  Communities Example 5 3 AB VOlVO

N on risks across the value chain and Excerpts 2-5 focus on material E 3 i -
Excerpts 2, 3, 4 and 5 have a breakdown of sustainability risks risks); P 3 Example 5.4: Novozymes
and related opportunities (under seven categories-environment . H )
and circular economy, climate change, health and safety at work, + understandability (makes effective use of visual and tabular BRI 3 Example 5.5: BNP Paribas
human resources, anti-corruption, human rights in the supply presentation to present risks); and o ee0o0o0eocoo0ccco0oe o o Analytical consideration 6: Sustainability opportunities
. . S . ) e o
chain, and 505'3”‘/ "espons'b|? NS a‘nd.zo Schat?go”es) The « stakeholder inclusiveness (Disclosure excerpt 1 conveys risks for ooy 0000000000000 o Analytical consideration 7: Sustainability
breakdown consists of‘.‘:\ qualltaFlve des.crlptlon. of‘Fhe impact on the different stakeholders across the value chain). ot R I strategy, targets, KPIs and progress
company and key metrics associated with monitoring these risks. .
G R EEEEEEEEEEIEECER . ) .
Part 2: Applying technological solutions for
EnergyCO,andGHG | @ @ @ © © © 6 © 06 © © © O [ ] B Jpe o a a
e sustainability reporting information
Eniear® 000000000000 0 o
Alert syster o o
:::3; onand ® 00000 0000 0 0 0 o R
SUGGESTIONS FOR IMPROVEMENT ‘Za'iilyana orersstew eeee o oo0oo0 °
o
ST
The disclosure could be further informative if it included possible It would have also been helpful if disclosure Excerpts 2 to 5 P ® 000000000000 o
quantified financial impacts. indicated the relative importance of the seven categories and 20 This analysis has notrevealed major changes or gaps that were notidentfied so far. The following evolutions are to be mentioned:
subcategories Of risk as reflected in the materiality matrix. . Tguc(z»’\DrLQ‘:irs‘ivw?w;u*vpacluu chneider's business in s j:’r‘.‘g,jh\:\;uggym ygr:ﬁfgmm:é,hun‘;ﬁ;:m

jons tolocal crisis management teams in
tact tomers.

jement, the complexity ing from home in
and is resulting in a higher risk on mor
will continue to create an impact in 20;

been confirmed, it is an area that is specifically monit
 on ethical conduct, both internaly and externally.

'y high attention, and Schneider is taking the subject very seriously. Several
ented in order to protect employees, customers and stakeholders from threats.

d on communities residing around Schneider sites has not revealed particular areas of concerns.
jest industrial and office sites have been rev and risk been evaluated medium. This is mostly because
Schneider sites are situated in large urban areas, and therefore have very litle impact on their immediate surroundings.

www.se.com Life 15 On| Schneider Electic >>
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|Z N stainability at the heart of Schneider Electric’s strategy

5
]
H Following i ssment of materialrisks, Schneider Electric presents its main extra-financial risks and opportunities.
S
I
s
8
£ Risk doscription and impact Policies
s
3 Environment and circular economy’
@ Circular economy
fareconomy  Gircular economy strategy Participation in mult-stakeholder  Gircular business opportunities
EcoDesign Way™ pancls (FREC, MIT China, __
§ ) AFEP, GIMELEC, FIEEC, IGNES,
Green Premium JR
Circulariy in Ecl
Sroen Premium™ program (76.7%
achioved)
ing regui
products
and hazardous subsiances
restriction
Volatle prices and materialsiresource _Green Male Lean, agie. efficiont
ava o roductiity and manufacturing processes
2025 551 & SSE “Resources’
programs
Safely risk  assets handied by Circular offers: ECOFIT™. and Market growth for Schneider
non-certfied third parties (repair,  takeback schemes (EOL. elc) Electric circular ffers (repair
Endof if information for our through ECOFIT™, recycli retroft akeback, EOL)
products with Groen Promium™ tako-back programs by
(157,588 tonnes achi
S5186: 200 site nustialwasie monetization
o Landiil by 2
Reputational impact
Chemical substances
Strengthening of chemical subsiance  Subsiances and Material Diective: = SSI5: 75% of sales nder ou Market opportunity for Green
tion, market shift, 0HS, CA Green Premium™ program (76.7%  Premium™ offers
© achioved)

Multipiication of uncoordinat
gional legislation, with different
rements

mical substitution

of product revenue covered by
a Product Environmental Profile
in 2020)

Pollution prevention and control

Environment
 findings from
horities and fines

th impacts on personnel at
ites

perty pollution and
environmental provisions

Environment d

ter, and air contaminations at  Group Environment Policy

Iysis
diligence in M&A

tem) Robust management
2 sites drive environmental perfor

" for industrial
Global Supply Chain factories.

‘Schneider Electric Universal Registration Dy

www.se.com

Excerpt 2

2020 Universal Registration Document- Financial and Sustainable Development Report, pages 78 and 79
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Risk doscription and impact Policies o
Climate
Climate change mitigation
Transitional risks such as: volatile Energy Policy 10% energy efficiency target in Market growth for Schneider
energy prices and rising carbon Pneider Energy Action and Smart 2020 versus 2017 baseline (10.3%  Electric energy efficiency and
i i nd gyrrguh‘)g/ Factory programs achieved) rer offers
ing; and 9 wcase of Ecostruxure™
mix and phase-out of fossil Clmate Pledge e
Energy costincrease 80% renewable electricity Reduced costs
Costincrease of purchased goods target by 2020 (80% achieved) Reduced environmental impact
and services SSi#2: 10% G
5142 10% CO, Savings I 1ansports  ncreased revenues.
Emissions in supply chain (8.4% achiove !
Customers atiractivity
Elecric power outage and power SS1#3: 120MTCO, saved on
quality ors' end (134 MTCO,
achieved)
SS#d: 25% increase in turnover
for our EcoStruxure™ Energy and
Sustainabilty Services (+17.6%
achieved)
Growth of energy demand from T Green 10T WeGreen!T study Digiization and 10T are enablers
and lof Dats optimization of the energy transition
1T cos Applic cationalization  Lean ITOT architectures
Reputation impact Hardvare asset management Customer attractivity
Reputation improved
SF, reguiation strengthening SF-free strategy 0.25% SF, leaks target in 2020 in Disruptive innovation enabling
Phase-out of SF, in products manufactiring process (0.14% the green energy transition
and production processes achieved Increased revenues
SF, cost increase (tax) 100% SF-free medium voltage Customers attractivity
technol ubsiitution availabilty i
by 202 Positive climate impact
across buidings & industrial
nanufacturing
Climate change adaptation
Incr business Business continuity experlise
extreme 2 K management extend tical supplier
Damage to property and assets  Insurance Policy programs, leading to preventive
investment to secu
Supply disruption
Business continuity
d environmental provisions 3

Water scarcity Water stewardship

Disruption of supply

ity isk mapping

Water intensity reduction of 5% in
2020 versus 2017 (perf

6 achieved, intensity
jon EUR )

Health and Safety at work

Ideal working place

Not providing ideal working conditions  Employee Value Proposition
1o colleagues could creale  risk of not

being able to attract and retain best
talent on the market

Global Family Leave Policy

Pay equily
Global Anti-Harassment Policy
Car
Flexivilty@Work guidelines
Well-being practices

Absentecism

Costof tumover jevelopment and learning

Disengagement

90% of employees.
s 1o.a compr

2: 100% of employees are
working in countries that have fully

Schneider Elect
cognized as an allractive

employer

Branding ipany image on the deployed the Family Leave Policy by
marke 2020 (100% achieved)
www.se.com Life Is On| Schneider Electric
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Risk description and impact

Policies

Health and Safety at work (continued)

J, 2020 Universal Registration Document- Financial and Sustainable Development Report, pages 80 and 81

Safety
Legal nonconfor

Loss productivity
Impact to Company image
customer confidence

Citation/fines

Safety strategy
Global safety directives
Global EHS alert
EHS assessment

8 per milion hours work
achieved end 2020)

Absolute requirement
Global Action Plan

Serious/fatal employee injury/iiness:

Loss of,

Loss of

Impactto Cor

ny image!
customer confidence

Citation/fines

Safely stralegy

Global safety directives

vestigation

S reporting Global Safety.
EHS assessment

‘Absolute requirement
Global Action Plan

Human Resources
Recruitment and competencies

Risk of not attracting and retaining the
besttalent in the market

Cost of recruiting and onboarding

Impact of talent's brand perception

New applicant tracking and
candidate relationship management
systems to be implemented in 2020
2021

2
Investment in sourcing and market
intelligence tools for a recruters.
in 2020

Open talent market for internal
mobilty

New Employee Value Proposition
(EVP)

ider GoGreen program

ideas for a sustainable
city. Four top talents ed from
the program

door ratin

from 4.0

market share, and
duction in employee turn

tertime to hire, beter
candidate and hiring manager
experience, and beter qualty
of hire

Gender equity

Risk of not providing equal

opportunites to everyone and

impacting abilty to atiract and retain
talent on the market

Loss of women in top potential
pipeline
Legalissues

Brand/Company image

Recruitment of women
Women representation in leadership
roles

quity

Execulive-level governance.

1o drive gender equalily a
Schneider Electric
Diversity & Inclus
sponsored by tu
Committee members and consistin
of 12 board members from different
eniities and geographies

hires are women by 2020,
) 2025 (41.5% achieved)

of leaders are women by 2025,

and processes in pl
gender pay equity by 2020 (99.6%
achieved)
incial Times, Forbes, Bloomberg.
lace to Work in the US and

People attraction and retention
with equal opportunities for
everyone

Engagement

Risk of having disengaged empl

feeling that their opinion is not taken
id impact the

oup:

into account whi
financial results of the.

Continuous listening strategy,
employee- centsi

Gives our e he opportunity
to share their opinion and is key to

o the way the Group's
organizations are driven

yee

employee eng:
ding to greater perfor

‘Schneider Electric Universal Registration Docl

ment 2020

www.se.com

Excerpt 4

Risk description and impact
Anti-corruption
Corruption s the abuse of entrusted

poliiical, depending on the amounts
of money lost and the s

ur through third

agents, compane
Reputaton impacis
Logalimpact
Financialimpact

{0 be acquired):

Impact on the development of the
Company

Impact on the employer brand

Human rights in the supply chain
Violations of human rights an
fundamental freedoms such as:

Health and safety of employees

labor and protection of
vulnerable populations

Decent working conditions

Discrimination and unfair treatment

e fundam

Non-respect of th
fights may result in
Reputation impact
Legal impact
Health & wel-being impact for
employees of Schneider, its
suppliors and sub-contractors.

Policies

Principles of Responsibilty
Global Anti-Corruption Policy
Anti-Corruption Code

of Conduct

Gifts & Hospitality Policy

Business Agent Policy

Schneider vigila
suppliers and subc
leveraging RBA Code

Schneider Human Rights Policy

Red and Green Line alert system
(Alerts investigated and closed in
2020 led to 108 actions)

g of suppliers
supplier audils with RBA

protocol
EEHS in procurement process (code
of conduct, supplier qualification
performance review, etc.

Continuous improvement with ISO
26000 standard

Training

Green Line Alert system

ssi#16: se in average
score of 1O 26000 assessment

for our strategic suppliers (+6.3
achieve
SSI#17: 360 suppliers under human
fights and environment vigilance
received specific on-sit sment
(374 achieved)

oday o€

More opportunities with actual
and potential customers

ple attraction
and retention

Collaboration strengthening
with suppliers

cing of conflict miner;

milar sensitive materials may
orindirectly finance armed
groups, fuel forced labour and other
human rights abuses, and support
corruption and money laundering.

in damage the reputation of

ny.

a

the comj

Electric encourages Is

suppliers (o build and maintain adue

diligence process 1o ensure conflict
minerals-free sourcing

The Group s an active Responsible
Minerals Initative (RMI) member

Conflict-free min

monitoring

87% of the smelters and refiners

identified in our supply chain

conformant or active in a recognized

third-party validation scheme (+1 pt
19)

Schneider Electric has a “confiict-free
objective

trengthening
and improved

reputation

Increased trust with customers.
favouring business relations.
Contribution to UNSDG #16
0 and strong B

Socially responsible investing

Given current momentum for
sustainable finance and emerging
reguiations (e.g. EU Taxonomy), there
uld be a risk that the Group is not
ptured by Socially Reponsible
Investment (SRI), ESG or green
portfolios:
Reputa
Market share value

nal impact

parent and put
on sustainabilty objectives and
performance

Engagement with stakeholders to
identify critical sustainability topics
Eng
are met

Schneider Sustainabilty Impact
program (SS1 score of 9.32/10
2020, vs 9/10 target)

New Schneider Sustainabilty
Essentials (

hip positions in
ternal recognitions

in particular
#1 Most Sustainable Corporation by

CDP A score for 10 years ina fow,
DJS! indusiry leader and member of

the world index

First ever convertible Sustain:
Linked Bond successfully emilt

Greater alract investors,
customers and talents
Strengthened partnerships
with clients, suppliers, and
other partners in the Group's
ecosystem
Anticipation of sustainability
rends and risk mitigation

www.se.com
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WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from the 2019 AB Volvo Annual and Sustainability
Report shows each of the broad sustainability risks categories
(Environment, Employees and Social Factors, Human Rights,
Anticorruption) linked to the related subcategories (essential risks)
and cross-referenced to the related mitigation activities and KPls.

Illustratively, the environmental impacts of products, operations
and value chain are essential risks and Excerpts 2 and 3 disclose
the energy efficiency KPIs and show details of Volvo’s scope 1 and
2 emissions trends and that 48% of its energy is from renewable
sources. Similarly, adverse human rights impact in the supply chain
is an essential risk and Excerpts 4 and 5 discloses information
related to supply chain risk (percentage of sustainability self-
assessed suppliers).

SUGGESTIONS FOR IMPROVEMENT

The disclosure excerpts would be more informative if they included
the potential financial effects of the specific sustainability risk
exposures. Also, while Excerpt 1 cross-references the detailed risk
information available in the rest of the report, the information on

EEFRAG

European Financial Reporting Advisory Group

In terms of reporting sustainability risks, the highlighted AB Volvo
disclosures fulfil the PTF-RNFRO Practices Evaluation Approach
attributes of:

« relevance (Excerpt 1 provides information that highlights a range
of sustainability risks and mitigation measures, different parts of
the annual detail the sustainability risks);

« strategic focus and orientation (the excerpts and other parts
of the report have information that is central to Volvo strategic
energy efficiency goals);

« understandability (Excerpt 1 summarises the main risks in an
effective tabular format); and

« comparability (Excerpts 2 and 3 provide comparative yearly
emissions data that allows the assessment of trends).

different risks and their KPls and mitigation is quite dispersed.
Finally, an indication of the relative importance of the different
essential risks would be informative for readers.

li' Group Annual and Sustainability Report 2019, page 111

Policies

> BOARD OF DIRECTORS' REPORT 2019

Essential risks

Mitigation activities

KPl's

Policy

+ Volvo Group Code
of Conduct

+ Supplier Code of
Canduct

. impact
by our products.
+ Environmental impact

pliers, business part-
hers and customers)
+ Scarce materials and

and new technologies:

20-31,48-49

+ Resource efficiency and
increased circularity:
62-63

+ Environmental govern-
ance of our own opera-
tons: 56-59

+ Sustainable Purchasing
4-55

+ Responsible sales: 61
« Training: 55, 66
+ Partnerships: 55

. 35,58

+ Product recyclability rate: 62

+ Energy use and sources:
56-56

+ Energy efficiency: 35, 57-58
€02 emissions
scope 1and 2: 57-58

+ Supplier self-assessments
and audits: 54-55

+ IS0 Certifications: 54,56

Employees &
Soclal Factors

+ Volvo Group Code
of Conduct

+ Health and Safety
Policy

+ Health and Safety

* Diversity and inclusion

+ Competence develop-
ment and employment

+ Employee management
65-66

+ Health and Safety:
66-68

+ Labor Relations: 68

+ Inclusion and diversity:
69

+ Grievance mechanisms:
40

« Training: 40, 66

+ Employee turover: 65

+ Gender diversity: 69

+ Lost time accident rate
(LTAR): 66

+ Whistle blower cases: 40

Human Rights

« Health and Safety
Policy
+ Supplier Code of
onduct

« Compliance Policy

+ Adverse human rights

impacts in our own
operations

+ Adverse human rights

+ Adverse human rights
impacts linked to the
use of our products

+ Human rights manage-
ment: 42-43

+ Sustainable purchasing
Process: 54-55

+ Sustainable minerals
Program: 55

+ Responsible sales: 61
. e mechanisms:

55,61,66

+ Societal engagement
and partnerships: 35, 37,
46

+ Supplier self-assessments
and audits: 54-55
« Whistle blower cases: 40

+ Code of Conduct
« Compliance Policy
« Anti-Corruption

Due Diligence
Policy

L—v

+ Corrupt practices in
relation to suppliers,
business partners cs-
tomers and others

T

+ Compliance program: 40
of

ners: 40
+ Whistieblower process:
40

« Training: 40

-

« Whistle blower cases: 40
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Introduction

Part 1: Business model, sustainability

li' Group Annual and Sustainability Report 2019, pages 57, 58 and 54 risks and opportunities

Business model reporting

AGLOBAL GROUP 2019 > VALUE CHAIN >» PRODUCTION & LOGISTICS K A AGLOBAL GROUP 2019 > VALUE CHAIN 3> PRODUCTION & LOGISTICS N A AGLOBAL GROUP 2019 3> VALUE CHAIN 3> PURCHASING N A

N VN AN Sustainability matters linkage to

In several plants, there are many initiatives to develop ways of work-
ing in the future industrial worker environment. The purpose is to be
prepared and build required capabllities to meet the rapid develop-
ment of emerging technologies and the new manufacturing land-
scape.

Transforming for renewable energy

From a product life-cycle perspective, the main environmental
impact connected to Volvo Group is the emissions during the use of
sold products. However, the Group can also make significant
improvements in the way the operations are managed and we
deploy management systems to drive continuous improvements in
all relevant aspects. Energy is one of the environmental topics
The work can

be summarized in two main areas:

1. Energy efficiency in operations
2. Increase utilization of renewable energy

Energy efficiency

Every kWh reduced saves costs and emissions. The Volvo Group's
ambition is to implement energy saving projects that together save
150 GWh per year between 2015-2020. At the end of 2019, more

PHASING OUT FOSSIL ENERGY FROM OPERATIONS
WHERE POSSIBLE

In 2019, Volvo Group has contracted new services for deliver-

renewable energy contracts during the year was Hagerstown
in Maryland, US. This, together with other iniiatives, has led
to 48% of energy now coming from renewable sources.

188 163 136 140 123 111 077 =

Energyuze Scope 202 CO, emissions, kton CO, Inordertomaresccursly
rflctthe actul emisons
Seoper withiSeape andtarecog-
s theemssion-educton
Aosoute LSl ovement, achange o
energyvse S MaketBaeaReporing has
(Gwh) net sales. been implemented as from

—Relative (tons ore spplicable
energy use SEcly 2010 Wherespplcable, |
ey average grd emission factors
b have been changed tospe-

13 4 15 16 W 18 19 B 1415 6 7 18 19 fcfactors fromthe supplr

2P0 0151 8001 255 231 220 211 207 223 21 oA refrence, bocation

87 79 68 71 64 58 51 = 243 218 192 196 182 198 T3

given 191,000 tons instead
of 113,000 tons.

Energy use per regions 2019

North America, 21%
Asia, 14%
W South America, 3%

Scope 1and 2 GHG emissions per region 2019

Inline with the Greenhouse

W Sweden, 40% B Sweden, 22%
Europe excl Sweden, 22% Europe excl Sweden, 19% 825 Protocol, the Volvo

Group reports market-based
North America, 23% _yia

Asia, 33%
= South America, 3% show both energy (MWh)
and emissions (CO,

than 1,000 energy saving projects have been implemented, resulting
in a annual saving of 170 GWh. Our energy use in 2019 amounted to
2,118 GWh, which is a slight reduction from the previous year, At the
same time, both p higher com-

pared to 2018. Our energy efficiency index, energy use per net sales,
has been improved to 5.1 MWh/SEK M compared to 5.8 MWh/SEK
M year over year, which is an improvement of 12%. Since 2015, this
energy efficiency index has been improved by 25%.

Greenhouse gas reporting
The Greenhouse Gas (GHG) Protocol is developed by the World
Resources Institute (WRI) and the World Business Councilfor Sus-
tainable Development (WBCSD). It sets the global standard for
how to measure, manage and report greenhouse gas emissions.
According to the GHG Protocol Corporate Standard a company's
GHG emissions are classified into three scopes.

Scope 1 emissions are direct emissions from owned or contralled
sources. Scope 2 emissions are indirect emissions from the gener-
ation of purchased energy. Al facilties using more than 2 GWh of
energy annually are included in the reporting. In 2019, scope 1and
2 emissions together amounted to 324,000 (421,000) tons of €O,
This is significantly lower than reported 2018 and is the result of
higher energy efficiency and an increased share of purchased elec-
tricity from renewable sources. In addition, a transition to mar-
ket-based reporting has been undertaken, which should be taken
into consideration when comparing results,

Scope 3 emissions are all indirect emissions that occur in the
value chain of the reporting company. There are 15 factors in the
scope 3 emissions. These occur outside the organization but are
related to the organization's products, transports materials, leased
assets etc. Emissions from when products are In use represents
more than 95% of the Volvo Group's total carbon footprint.

Energy sources, GWh 209 208 2017
Electricity 908 1,031 o8l

w7 186 170
Natural gas 551 574 538
Diesel 207 219 192
Other 175 18e 187
Total 2118 2196 2,068

WWF commitment

As part of the Group's commitment to the WWF Climate Savers
program, we have a target to reduce product lifetime emissions by
40 million ton CO, 2015-2020. For 2015-2019, the aggregated
savings were 34 million ton CO,.

As part of scope 3 emissions reporting, we also focus on carbon
emissions from freight transport involved in the supply of materials
and deliveries to customers, The target s to reduce CO, emissions
from goods transports per produced unit by 20% by 2020, com-
pared to baseline 2013. In 2019 Volvo Group reached a reduction of
18% CO, per produced unit. See page 35 for more information
about our WWF Climate Savers commitment.

The Volvo Group's Environmental Policy provides overall direction
on environmental management across the value chain. The Volvo
Group manages a number of other environmental aspects and
reports detailed management approach and data in accordance
with GRI Standards.

The following information is disclosed in accordance with the
Swedish Annual Accounts Act. In 2019 the Volvo Group had 12
licensed facilities in Sweden and there were no significant environ-
mental incidents, For some facilities the environmental permits are
under review due to planned changes. B

ALLIMPACTS MATTER
e o o

REDUCING PACKING MATERIAL IN
BRAZILIAN DISTRIBUTION CENTER

Every hour, Volvo's Central Distribution Center in Brazil receives thou-
sands of parts from Brazilian and global suppliers. The demand for
packaging handling is one of their significant environmental impacts.
Using Kaizen methodology, the center has been able to improve its
reuse and reduce with extraordinary savings since 2018 ~ reused
4,000 sheets of plastic bubble wraps, reduced 12 tons of cardboard
by reusable spacer replacement and avoiding 1,000 tons of wood by
reusing and repairing pallets and other wooden packaging material

PURCHASING

PERFORM AND TRANSFORM

Together with our supply chain partners we are
facing a paradigm shiftin the transport indus-
try. Change is coming faster with shorter devel-
opment cycles than ever seen before. To remain
competitive n allareas in a sustainable way, we
needto collaborate and co-create, and how we
do that has changed a great deal. 2019 marked
the year when choice of strategic partnerships
were of utmost importance.

he Volvo Group is aiming for purchasing excellence,
placing high demands on ourselves and our supply
chain partners. Our aspirations is to have industry-
leading customer satisfaction for all brands inthe Volvo
Group. That requires high-performance relationships
both within well-known technologies, such as com-
bustion engine technology, as well as new technologies, such as
Automation, Connectivity and Electromobility.

The Volvo Group is continuously working towards optimizing its
supplier base and geographical footprint. An optimized global foot-
print
€O, footprint. We aim to secure outstanding quality and technology
at the best possible commercial offer when we purchase any prod-
uet, service or solution. We work to actively secure purchasing
synergies. This d

FACTS

- 1n 2015, the Volvo Group made purchases of goods and

services totaling SEK 299.6 bllon.

- We have around 51,000 Tier 1 suppliers, of which about
6,000 supply automative product comporents,

 During 2019, 92% of spend from autamotive product
suppliers were from spproved sustainabilty self-assessed
suppliers. I high isk countries the figure was 98%

Percentage of purchases by region

Supply chain development

Balancing people, planet and profit
We place high expectations on ourselves when it comes to responsi-
bility and sustainability, and we require the same from our some

In 2019, the Volvo Group and 2996
(270.3) bilion and 2.5 billion parts were delivered to our over 40
major production plants around the world. Multiple sourcing meets
the demands for locally

trade tariffs, but it also reduces supply chain risks. Reduction of
long-distance transports are increasingly relevant, as it can contrib-
ute to a significant reduced environmental impact.

The initiatives taken in 2018 -
agement as well as volume planning, were fully paying out in 2019,
We brought the delivery situation back to norma levels in Europe
and North America already in the first half of 2019. In the second
half of the year we started to switch focus, from delivery to cost. In
parallel, the shift from well-known to new technologies requires
more research and development activities in the supply chain,
Through active and close collaboration with our supply chain part-
ners, we build and secure a base to stay relevant also in the future.

51, pply chain partners, Keeping this supply chain wheel turn-
ing around the globe 24/7, requires strong partnerships. We there-
fore put sustainability in everything we do with requirements and
aspirations based on our Supplier Code of Conduct. During 2019,
the commitment of Volvo Group Purchasing can be characterized by
anew and strong foundation, an even stronger mindset on sustaina-
bility and increased industry collaboration.

By balancing the three aspects people, planet and profit, we have
increased the dialogue, transparency and trust with our current and
potential supply chain partners as well as other stakeholders. Sus-
tainability Is now an established key criteria in our sourcing selec-
tions, alongside quality, delivery, cost, features, technology and risk,
Still, there is more to be done to increase transparency in global sup-
ply chains even further.

Our Sustainable Purchasing Program looks at specific high risks to
people and the environment and revolves around the following parts:

business model, strategy
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li' Group Annual and Sustainability Report 2019, page 55

AGLOBAL GROUP 2019 3> VALUE CHAIN 3> PURCHASING

P W suppli-

ers are expected to commit contractually to our new Volvo Group

Supplier Code of Conduct, which was launched during 2019, This out-

lines our requirements as well as aspirations and encouragements

towards all suppliers and is based on acknowledged global standards

such as UN Global Compact’s pinciples. It s the base for creating the
o

evaluation

Windustry Collaboration drives broader implementation. Two of
the main

able sustainable development of global supply chains are DRIVE
Sustainability focusing on supply chain sustainability of the auto-
motive industry, and RMI, focusing on sustainable minerals sourc-
ing. Read further below on tis page. B

Assessment questionnaire, a tool developed by DRIVE Sustainabilty,
see highlight below, with the target to have all our suppliers evaluated

mance. New supply chain partners in high-risk countries are further-

ment and labor practices. Audits of existing suppliers are made of
four
own operations and on an ad hoc basis if a specific need is identified.
The most common deviations from the Code of Conduct found were
related to occupational safety, working hours and communication of
sustainabilty requirements towards sub-suppliers.

wSupply Chain Mapping for identified segments and areas. One
y , with the help
ofthe tools of the RMI (Responsible Minerals nititiative), perform sup-

PPl
fortin, tantalum, tungsten gold, cobalt and other materials.

B Innovation focusing on people and planet includes internal train-
ings, mindset activities and best practice sharing events. The purpose
is that sustainabilty shall drive innovation focusing on people and
planet. We are driving a mindset towards circular economy, recycling
and eco-design, and as well a more value driven approach for human
rights. Voivo Group Purchasing continues to take an active role and
partinthe hich aims
identify actual and potential human rights impacts on employees,
consultants, onsite service providers and other parts of the value

Main elements of Sustainable Purchasing

Creating
right
mindset

Industry Supplier
collabo- assess-
rations ment

program

Innovation Supply
people and chain
environment mapping

New suppliers are screened for human rights, environment
and business ethics. Those located in high risk areas are also
required to be audited on-site.

92% 55

of spend 2019 came on-site sustainability
chain. During 2019, we have followed-up on the findings of previous Gl audits in high
years reviews. Read more about the human rights on page 42 self-assessed suppliers.

Collective action for sustainable materials RMI

i their.
sourcing RMI standard.
chains. o
responsible and sustainable sourcing of in, tantalum, tungsten and  DRIVE Sustainability - Broad adoption of sustainable
Il a5 cobalt. Through
RMI, i DRIVE buitd
form
of minerals from conflict-affected and high-risk areas. Volvo Group i
h RMI, el d
h with the aim broad

transparency and RMI compliance of our suppliers in the affected

y
supply chain. The SAQ for suppliers has now been translated and

supply chains.

In 2019, 92% of the total

allow us to build our Sustainable Compliance
1o our Sustainable Minerals program means that:

EFRAG
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PHARMACEUTICALS AND BIOTECHNOLOGY

WHY THIS IS A GOOD REPORTING PRACTICE

The Novozymes identifies several sustainability topics (e.g., water,
climate change and energy, bioethics and diversity, occupational
health and safety) as priority items that require detailed disclosure
on the materiality matrix which presents a double-materiality
perspective (Excerpt 1). In its description of risks in the 2019
Novozymes Report, a water-constrained future is identified as an
emerging risk (Excerpt 2).

The disclosure highlights that in 2019, Novozymes assessed water-
stressed sites/regions and forthcoming water regulation and will be
applying a context-based approach to water management across all

SUGGESTIONS FOR IMPROVEMENT

The risks are only described qualitatively. Although, in its
materiality matrix, Novozymes identifies several other
sustainability topics as being of high importance (e.g., climate
change and energy, bioethics and diversity), its disclosures on

EEFRAG
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sites. Excerpt 3 from the Environmental data section of the report
highlights that Novozymes conducted a water risk assessment at
five of its sites that account for 87% of production.

In terms of reporting sustainability risks, the highlighted
Novozymes disclosures fulfil the PTF-RNFRO Practices Evaluation
Approach attributes of:

o relevance (assesses the full range of risks and identifies
sustainability risks, which includes environmental data
disclosures in other parts of the report); and

« understandability (concise narrative description).

these matters in the Environmental data section of the report, do
not show the related and quantified risk exposure faced by the
company.

ij The Novozymes Report 2019, page 163

Materiality

Novozymes’ materiality matrix serves as critical input in identifying our focus areas and
priorities, informs our strategic decisions and guides our disclosure and reporting.

Ourmatrixin 2019

Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

have on Novozymes.

We use our materiality mattix to define our
prirites and focus areas fo the caming
period, and it acts as  guide In determining
the topics we include In our annual disclosure

Understanding the matix
Novozymes' matertalty matrix has three

IMPORTANCE O STAKEHOLDERS
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Introduction

PHARMACEUTICALS AND BIOTECHNOLOGY

Part 1: Business model, sustainability

The Novozymes Report 2019, pages 32 and 120 risks and opportunities

N A N A

Business model reporting

Sustainability matters linkage to

Emerging risks

Novozymes identifies emerging risks that have
the potential to impact our business in the
longer term (three years and beyond). Such
risks are determined and evaluated through
our enterprise risk management process and
integrated trendspotting exercise.

We evaluate and monitor long-term risks and
assess their potential to impact our business
and growth. We engage with relevant key
stakeholders to develop strategies and ensure
that we are prepared to address such risks for
the long term.

We closely monitor a number of emerging risks,
among which the following two have been
identified to be of the greatest relevance to
Novozymes. They are the same as reported in
the Novozymes Report 2018.

Novozymes A/S

= EFRAG

Concerns about new technology

There is growing consumer demand for health,
wellness and natural products and, conversely,
tighter regulatory controls in the biotechnology
and chemical sectors. Over the coming years,
We expect to see an acceleration of technology
and further significant innovation in these
areas.

Consumers are more health conscious and
are expressing growing concerns about the
consequences to society of biotechnology
and genetic engineering. Governments are
increasingly scrutinizing issues related to
environmental and human health risks,
bioethics, gene technology and intellectual
property rights.

Novozymes recognizes the need to improve
the general level of knowledge about
biotechnology and genetic engineering.
Through these technologies, we find safe and
sustainable answers to some of the planet's
most pressing challenges - and as we explore
the increased use of biotechnology, we will
continue to engage in and push for open
dialogue about the benefits of and develop
best practices together with stakeholders to
mitigate the potential risks from biotechnology.

European Financial Reporting Advisory Group

Water-constrained future

Global demand for water is expected to
outstrip supply by 2030. Rising demand,
combined with the decline in the availability
of clean water, is exacerbating the water
situation. Many parts of the world are
experiencing, or expecting, extreme water
crises in the form of severe droughts, floods
and declining water quality caused by
pollution. Governments are responding with
stricter regulations, and companies are driving
action through various corporate-led initiatives
(e.¢. the CEO Water Mandate and AgWater
Challenge).

Novozymes is committed to sustainable water
management across our value chain, including
in our own operations. In 2019, we conducted
site-specific water-risk assessments to identify
water-stressed sites and regions and included
analysis of upcoming regulation related to
water.

In our recent strategy update, water is a key
pillar under which we have designed our new
targets. Our mission is to ensure clean and
efficient water use. We are investing to improve
our water efficiency and will look to pioneer a
context-based approach to water management
atall our sites. Besides the risk that this issue
poses to our operations, increasing demand
for clean water solutions also serves as an
opportunity for our business as some of our
solutions can contribute to solving several
water-related issues.

Otz ok gt S 2

Excerpt 2

7.3 Water

The production of Novozymes' solutions is

a water-intensive process and generates a
considerable amount of wastewater. Many of
the raw materials required in our operations
are agriculture-based and water-intensive to
produce. In certain product applications such
as laundry detergents and textile processing,
Novozymes' solutions can enable customers
to achieve water savings compared with
conventional methods.

In addition, our wastewater treatment
solutions can improve processes and the
quality of treated water. Therefore, water is
material for Novozymes across the entire value
chain.

Our approach

Novozymes’ approach to water management
is anchored in its Sustainability Policy.

We manage water-related risks within our
operations by improving water efficiency
and ensuring compliance with wastewater
discharge regulations at all our sites. Further,
wastewater and biomass treatment at our
production sites is given high priority. The
wastewater is treated internally or externally
in biological wastewater treatment systems

Water by primary source
1,000 m*

Drinking water

Industrial water

Steam

Water, total

before being discharged to a final destination
point or used in agriculture for irrigation. All
water efficiency and wastewater management
efforts are managed by Novozymes' Supply
Operations, Quality and Sustainability
departments.

Demonstrating a continuing focus on water,
Novozymes concluded a third-party water risk
assessment for five of its major production
sites (covering 87% of production) in 2019.
The findings of the assessment gave input
to Novozymes’ 2030 ambition and strategy
on water. Under our updated strategy, we
will take a context-based approach to water

in our tions and
more with local communities to manage water
as per the local basin conditions. We also have
an external target on water which is to reach
more than 4 billion people by 2022 through our
solutions in laundry that replace chemicals in
detergents. Learn more about our new strategy
and targets in the Strategy section.

2019 highlights
In 2019, Novozymes implemented various

lated projects across our i
sites that resulted in 262,000 m of water

2019 2018

5,288 5,578

2,214 2,256

343 371

=] 7,845 8,205

Novozymes A/S.

savings. One of those projects was the
installation of a reverse osmosis system at
one of our plants in China, which purifies our
process water and enables reuse in our cooling
towers. Novozymes met its annual target of
restricting the increase in water consumption
to  level lower than the organic sales growth
in 2019.

The table provides a breakdown of total water
consumed.

Five-year water consumption
1000m®

10000

816 8205

7045

8000
ooes 1225

5000

4000

2000

M N BN BN BN
s ot 2 208 2019

@ ACCOUNTING POLICIES

Water includes drinking water,
industrial water and externally supplied
steam. Drinking water is water of drinking-
water quality. Industrial water is not of
drinking-water quality, but is suitable for
certain industrial processes, for example for
use in cooling towers. Industrial water may
come from lakes or wells.

The reported quantities are stated based on
the metered intake of water to Novozymes.
and include quantities consumed both

in the production process and in other
areas. The reported quantities of steam are
converted to volume of running water and
are therefore subject to calculation.

Wastewater is measured as the volume

discharged by Novozymes or calculated
based on water consumption.

s woes 120
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DIVERSIFIED BANKING

WHY THIS IS A GOOD REPORTING PRACTICE

In the materiality matrix (Excerpt 1) that reflects a double
materiality perspective, BNP Paribas divides issues into crucial,
major and important based on assessing the importance of
stakeholders versus the importance to BNP Paribas. It applies the
materiality matrix as a tool for identifying and prioritising key issues
to develop strategy and structure actions to address key challenges.
Excerpt 2 shows that climate-related risk is a key issue.

Excerpt 3 shows that BNP Paribas has set up an internal control
system in line with the Group’s strategic plan, the environment in
which it operates as well as with its values and risk culture. In this

SUGGESTIONS FOR IMPROVEMENT

The description of risks is largely qualitative and does not
sufficiently highlight sustainability risk exposures in quantified
terms albeit that these are outlined as being crucial or major in

EEFRAG
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way, it mitigates key issues including climate change and health,
and emerging risks including social issues and demographic risk.

In terms of reporting sustainability risks, the highlighted BNP
Paribas disclosures fulfil the PTF-RNFRO Practices Evaluation
Approach attributes of:

o relevance (describes the key risks faced in light of the economic,
monetary and regulatory environment; materiality matrix with a
double materiality perspective identifies crucial issues); and

« understandability (makes effective use of visuals).

the materiality matrix (i.e., climate change and energy transition,
responsibility investments and financing).

i} 2019 Integrated Report, page 6

ANTICIPATE AND INTEGRATE THE
TRANSFORMATIONS OF OUR ENVIRONMENT

BNP Paribas regularly conducts detailed analyses of its ecosystem and of customer
and ions. By comparing and ing internal and external
expectations regarding the Group, the materiality matrix is a valuable tool for
identifying, understanding and prioritising our key issues, developing our strategy
and structuring actions to address certain key challenges.

Crucial issues

Important issues

mmmmm

Geopoltcal isk

Tatent development.

Protection
of biodiversity

= Importance for BNP Paribas employees

BNP PARIBAS
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SOCIETAL CHALLENGE

How to encourage responsible
and inclusive growth that also respects

the environment?

We are seeing the emergence of numerous,
fundamental challenges for the future:
growing risks linked to the climate, geopolitics
and public health; environmental preservation;
greater imbalances between countries; and
rising social inequality.

Civil society these days expects large
companies to play an active role in researching
and designing eco-friendly and inclusive
solutions. By funding projects that meet

these expectations and supporting customers
in their own transitions, banks drive economic
development and enable social cohesion

And by listening to participants in their
ecosystem and maintaining a dialogue with
stakeholders, banks can continuously adapt

Kev issues

Climate-related issues

with global warming. T

and wider societ.

Healthiissues

economic disruption

Bacteriological or viral nfections ety
potentialy esistant to antbiotics.
antirals or ther treatments may
leat to preventive measures and

EMERGING ISSUES

Demographic isk

Arange of issues have emerger

only a few: the need to preserve
biodiversity interresrial and ot anly the e butal

expected by customers, employees

Social issues

2019 INTEGRATED REPORT

as major new crises emerge. These include
natural disasters and public-health crises
such as the Covid-19 pandemic, which will
significantly affect our society and the global
economy for the foreseeable future. At times
like these, financial institutions must mobilise
1o support businesses and people and help
them get through the crisis. In so doing,

they directly align their actions with the 17 UN
Sustainable Development Goals (SDGs)

In 2019 BNP Paribas marked its commitment
to more sustainable growth, notably by
signing the Principles for Responsible Banking,
(see page 43). w

employees, BNP Paribas conduets ntermal

0 make postverimpact choies, inequality For example, the Group

Fegar ta socey and the environment

(s pages 34 0 36). Ths means focusing

ourfrancing and on
Solutons o foster the financia ncusion
‘of women, young people, entrepreneurs.
and,n general, the underprivleged.

customers,

eached €55 milon. Tris id ncludes

support o hosptals,the winerable

andyoung people.
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li' 2019 Integrated Report, pages 9 and 23

Strong cooperation among the Group’s business lines

Thanks to a close and regular collaboration among the three operating divisions that facilitates

a coordinated and comprehensive approach, BNP Paribas provides clients with a diversified
and complementary expertise enabling them to receive ongoing support for their projects.

‘The three operating divisions are developing their collaboration to make it possible, for

example, to extend CIB's product offering to corporate clients in DM and IFS, and vice versa.

Supporting our clients’ growth

With no fewer than 220 business centres in

60 countries, the "One Bank" initiative is a concrete
example of the ongoing support made possible by

the Group's diversified and integrated business model.
One Bank encourages and promotes collaboration
between Corporate Banking teams with a view.

10 supporting and advising corporate clients regarding
their international-development projects

Developing new drivers of growth

BNP Paribas’ business model makes It possible
toidentify and meet the needs of new client profiles
I 2019, the new organisation of the "Private Banking
&Wealth Management” BNL division provides

an enhanced customer experience with a wide range
of products and services based, for example, on
strengthened cooperation with CIB and with

Facilitating the creation of new solutions

The strong cooperation between BNP Paribas’ businesses
and operating divisions facilitates the sharing and
development of innovative solutions. n 2019, for
example, BNP Paribas Cardif and Birdee, a subsidiary

of Gambit Financial Solutions—acquired in 2017 by

BNP Paribas Asset Management—launched

“Birdee Vie", an online life-insurance solution based

on a robo-advisor and aimed at individuals in France.

Accelerating improvements in our
operational efficiency

Strengthened cooperation between the

Group's business Lines also contributed to the
reduction in the Group's cost/income ratio in 2019
(down 17 points compared t0 2018), thanks in
particular to cost savings achieved as part of the
2020 strategic plan (€18 billon in savings by

in revenues per year
is generated by DM
and IFS from clients
managed by CIB

i generated by CIB
from clients managed
by DM and IFS

other partners.

the end of 2019)

Anticipating and controlling risks
for clients and the economy

Our clients can rely on the
strength of our balance sheet

and our expertise in risk
‘management and compliance

to finance their projects and meet
their investment needs, while
guarding against associated risks
such as excessive debt.

With a determination to comply fully with
allexisting regulations, BNP Paribas
has set up an internal-control system n line
with the

‘which the Group may be exposed. In this way,
it protects itself against major risks (such

as those associated with macroeconomic
conditions or credit or market isk) and

development and customer protection,
the more the Group can Innovate and enhance
the customer experience. This in tur
reinforces the trust placed in us by our

climate and public health (see pages 6 t09)
Atthe heart ofthe Group's model, this system
is based on a defence framework deployed
atall levels and directly linked to the
businesses and a risk-diversification strategy
inorder to monitor and support BNP Paribas’
transformation, The more risks are managed,
controlled and reflect the Group's business

d partners.

cost of risk in 2019, one of the best
in the sector

 Coso sk eported o utstanding customer o,
atthebeginning of th year (xpresed 1 b pints)

environment inwhich it operates as

Permanent control Periodic control
wellaswith its val

f EGAL, st 2 3rd
Compliance, RISK, Tax, Finance, General Operatingentities: business | Functions: LEGAL Compliance, | General Inspection
Inspection— as well s on rigorous policies lines and functians RISK, Tax, and Finance
and procedures, system
assesses and manages all types of riskto @

2019 INTEGRATED REPORT
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Analytical consideration 4: Sustainability
matters effect on company performance
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Example 6.4: Acciona
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Introduction

Part 1: Business model, sustainability
risks and opportunities

Business model reporting

Sustainability matters linkage to

EVALUATIVE QUESTIONS IDENTIFIED GOOD OR LEADING REPORTING PRACTICES business model, strategy

Question 6 - How does the company describe its sustainability ~ Enel Analytical consideration 4: Sustainability

opportunities? Schneider Electric matters effect on company performance

e Does the company disclose the top 5 sustainability CH Hansen Analytical consideration 5: Sustainability risks
SRR e Acciona Analytical consideration 6:

« Does the company disclose how they plan to achieve Signify Sustainability opportunities
improvement on these top 5 sustainability opportunities? Example 6.1 Enel

Example 6.2: Schneider Electric

*The order of listing and presentation of the identified good or leading practices is not meant to indicate a ranking on the quality of disclosures.
Example 6.3: CH Hansen

Example 6.4: Acciona
Example 6.5: Signify

Analytical consideration 7: Sustainability
strategy, targets, KPIs and progress

Part 2: Applying technological solutions for
sustainability reporting information
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Enel
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES
Introduction
Part 1: Business model, sustainability

li' Enel Sustainability Report 2019, page 57 risks and opportunities
Business model reporting
WHY THIS IS A GOOD REPORTING PRACTICE D C Sustainability matters linkage to

In both its 2019 Annual Report and Sustainability Report, Enel
discloses its climate-related opportunities and risks in a clear
and comprehensive manner. Enel applied the TCFD framework
to explicitly represent the main relationships between scenario
variables and different risks and opportunities. The process of
defining Enel’s strategy incorporates an analysis of the climate-
related risks and opportunities.

In Excerpt 1, Enel provides a breakdown of its physical risk and
transition scenarios-related opportunities and the management
approach (i.e.,, management response). Excerpt 2 outlines the
impact of physical risk scenario-related opportunities on financial
performance (EBITDA/year, Gross Margin). Excerpt 3 does the same
for transition risk scenario-related opportunities. Each opportunity
is classified according to a timeframe of their applicability (short
(1-3 years), medium (to 2030) and long term (to 2050)). The energy
transition and decarbonisation and the EU New Green Deal are
viewed as presenting opportunities.

The disclosure excerpts present the linkage of macro-categories of
opportunities related to physical risk and transition risk scenarios.
For example, temperature changes may result in increases

in electricity demand and on the level of Enel’s thermal and

SUGGESTIONS FOR IMPROVEMENT

It would be informative if, in addition to the scenario analysis
timeframes-based opportunities, the disclosure also outlined

EEFRAG
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hydroelectric generation, and these would have a positive effect
on financial performance. The details of the business segments
affected are provided.

In terms of reporting sustainability opportunities, the highlighted
Enel disclosures fulfil the PTF-RNFRO Practices Evaluation
Approach attributes of:

« relevance (the disclosure excerpts provide information on
climate-related physical and transition opportunities including
quantified impacts on financial performance, outlines the time
horizon of impacts, give details of business segments affected);

« strategic focus and orientation (disclosed information is linked
to the process of defining Enel’s strategy);

« understandability (the disclosure excerpts make effective use of
tabular presentation);

« coherence/connectivity (the information is presented in
both the Annual and Sustainability Report highlighting the
connectivity of the information); and

o balanced/neutrality (presents both risks and opportunities with
the same level of detail).

current and realised opportunities (e.g., the percentage of revenue
of renewable energy products) across the key business segments.

DESCRIPTION. IMPACT

in resilience (for Haly). With regard to risk.
physical term crease or decrease in fected by temperature, whose diversification means that the impact of
electricity production. ensure that operations always take account of
Transition From the Policy Risk/opportunity: pol- Policies conceming the energy  The Group is minimizing its exposure to risks. )
(2022-2030) emissions, energy tran- pact the volume of and retums  of its generation fleet. The Group's strategic
Transition From the Market Risk/opportunity: Considering two alterative The Group is maximizing opportunities by <
medium term changes n the prices of transiton scenrios, the Group  adopting a strategy founded on the energy 2
(2022-2030) commodities and ener- assesses the impact of trends  transition and the rapid expansion of renew-
mix, changes in retail ble sources in the energy mix, energy consumption.
Transition From the Product Opportunity: increase Trends in the electrification of ~ The Group is maximizing opportunities thanks
medium term & Services. in margins and greater transportation and residential to its strong positioning in mew businesses
Commitment to the fight against climate change 57
Excerpt 1

66

»

business model, strategy

Analytical consideration 4: Sustainability
matters effect on company performance

Analytical consideration 5: Sustainability risks

Analytical consideration 6:

Sustainability opportunities

Example 6.1: Enel

Example 6.2: Schneider Electric
Example 6.3: CH Hansen
Example 6.4: Acciona

Example 6.5: Signify

Analytical consideration 7: Sustainability
strategy, targets, KPIs and progress

Part 2: Applying technological solutions for

sustainability reporting information
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Introduction
Iil Enel Sustainability Report 2019, page 58-59 and 64-65
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Analytical consideration 6:
Sustainability opportunities
Excerpt 2 Excerpt 3
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https://www.enel.com/content/dam/enel-com/documenti/investitori/sostenibilita/2019/sustainability-report_2019.pdf

Example 6.2:

Schneider Electric

@

European
Reporting Lab

ELECTRIC COMPONENTS AND EQUIPMENT

WHY THIS IS A GOOD REPORTING PRACTICE

In Excerpt 1 from its 2019 Integrated Report, Schneider Electric
discloses its sustainability opportunities that arise from global
trends and customer challenges. The company also details how it
will respond to these opportunities. For instance, in response to
the expected global tripling of IT power consumption between
2020 and 2035, Schneider Electric has solutions that will improve
energy efficiency and reduce energy costs by 30%. Its automation
solutions can help meet the energy efficiency needs arising

from the decarbonisation imperative. Furthermore, Excerpt 1
distinguishes between trends and opportunities and this is a helpful
distinction that is not often made in reports.

Excerpt 2 contextualises some of the opportunities described in
Excerpt 1 as it further elaborates on how Schneider Electric’s smart
energy management products and solutions can help customers to
meet their energy efficiency and emission goals.

SUGGESTIONS FOR IMPROVEMENT

Disclosure of the potential quantified financial effects (e.g., effect
on financial performance metrics) of the opportunities could be
informative.

EEFRAG
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In terms of reporting sustainability opportunities, the highlighted
Schneider Electric disclosure fulfils the PTF-RNFRO Practices
Evaluation Approach attributes of:

« relevance (the disclosure excerpts highlight different
sustainability trends, opportunities and the company’s response.
Excerpt 2 informs on value creation for customers);

« strategic focus and orientation (the opportunities and
responses are linked to global trends and customer challenges);
and

« understandability (Excerpt 1 effectively uses a tabular format to
present the opportunities).

Introduction

Part 1: Business model, sustainability

i} Integrated Report 2019, pages 4-5 risks and opportunities

Business model reporting

Sustainability matters linkage to

Core trends v N business model, strategy

Analytical consideration 4: Sustainability
Market trends opening up opportunities matters effect on company performance
The climate emergency calls for a radical transformation of our economies, toward Analytical consideration 5: Sustainability risks
a multi-local, all electric and digital, decarbonized and decentralized world

gains. These trends continue to shape o
and call for a more just energy and digitz

create new challenges
jon.

Analytical consideration 6:

Sustainability opportunities

Trend

Example 6.1: Enel

In an increasingly connected world, IT systems, devices and applications
are all powered by electricity. Despite continuous energy efficiency

t0 rise, owing in particular to the digitization of

ciety, the increasing electrification of industrial processes
and transport, and tertiary and residential buidings. However, aimost

‘ave access (o ele
il shows major cor

X3

IT power
consumption between
2020 and 2035*

A world that is... Example 6.2: Schneider Electric

all-electric

Example 6.3: CH Hansen

Example 6.4: Acciona
e —
i, the ernt of hings (GT), reame normaion, and ca o0k
60% e e e e SRy
e EATEi e e e e P
By 2022, more than innovative and sustainable economic models.
60% of global GDP

will be digitized**

Example 6.5: Signify

A world that is...
all-digital . q q - i

Analytical consideration 7: Sustainability

strategy, targets, KPIs and progress

In an energy landscape that consists of a multitude of local electrical

300/ standards and installations, local or regional regulatory frameworks.
- 0

%
to 50%

In Australia and India,
energy from renewable

Part 2: Applying technological solutions for
sustainability reporting information

A world that is...
multi-local

imate change and the
works for industries
mpion but as energy
olimized, it makes it one of the largest sources

A world
decent

* Bloomberg New Energy Finance

Excerpt 1
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ELECTRIC COMPONENTS AND EQUIPMENT

Contribute to the energy and low-carbon transition of our customers through smart energy management
products and solutions

Sustainability Efficiency

89M 60%

investment reduction:
engineering and
commissioning

~30% [EYE

of green revenues energy saving

tons of CO, saved
by customers

Reliability

li' Integrated Report 2019, page 9

‘average cost reduction reduced maintenance costs

increased equipment availabilty

Of its four business segments, Sc!

ider's proposed solutions Energy & Sustainability Services (ESS)
ion, adaptation, an ESS works with thousand:

activties and help ts customers to be more & them proactl
efficient and reduce their CO, emissions. loT innovations reduce ESS annually mar
of solutions through optimized material (70GW), 128 million metric tons of CO,
onization of energy demand, and 2 prolonged product sites. ES
life cycle: procurement, including rer

f customers a

d the world to help
manage their energy, CO, and resource footprints.
o5 more than €30 bilon in neneray expendiure
d o sstomer
 foremost advisor to Pmrcvannns on g (,Ja\ energy
nergy and emission-reducing

technologies. It has received recognition for its microgrid solutions,

arbon footprint products sustainabil
100% of our new offerings are designed with EcoDesign way”, dvisor
an eco-design method that is central to our Green Premium Program™  and Energy-as-
nabling the delivery of performance in terms of resource efficiency.
on. De Green

are

s

Service provider.

- Cirg
Schr

ular innovations and functional economy
ider’s circular m

entire pm oo of off erings (products, services, s
an even more customer-oriented aj

the specificities
we provide our customers with
accessible 24/7, on MySchneiderApp with a simple QR
that allows them to aggregate or compare CO, data.

up,

s a service, fo
the reduction of CO, emissions.
- Decarbonization systems

Our EcoStruxure architectures offer CO, saving
custome On existing

efits to our

45 Mt CO, per year. On nes
save more CO, than they emit, that is, they
if not negative.

sulting, services and its EcoStruxure Resource
I as being honored as a leading ESCO

d dding new trade-in, repair and
modernization offerings, each reducing CO, emissions and the

each market se very popular in many markets. n 2015,
mpetus to AlphaStruxure, a 50/50 joint
which focuses on the provision of

g on the optimal use of resources and

Excerpt 2
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https://www.se.com/ww/en/assets/564/document/145371/integrated-report-2019.pdf
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WHY THIS IS A GOOD REPORTING PRACTICE

In Excerpt 1 from a CH Hansen investor presentation, the company
communicates that it focuses on three SDGs where it can make
the strongest impact (i.e., goal 2: Zero hunger - through its Farm

treated with natural solutions; goal 3: Responsible consumption and

production - through Yogurt waste saved; and goal 12: Good health
and wellbeing - through Probiotics consumed).

Excerpt 2 has a matrix of SDGs-related ‘impact versus opportunity’,

and it shows that the three SDGs (2, 3 and 12) where CH Hansen

has a direct impact also present strong opportunities. Excerpt 1 also
shows that in 2019/20, the company’s contribution to UN SDGs was
81% of the revenues and ranged from 79% to 81% in the preceding

three years.

Excerpt 3 details ambitions/targets until 2025/25 categorised into
products, people, and planet. Within the products’ subheadings
are some details on CH Hansen’s revenue from sustainable
products and this information is also indicative of sustainability
opportunities.

SUGGESTIONS FOR IMPROVEMENT

The disclosure excerpts provide trend analysis data related to

three SDGs which present the strongest opportunities. However,
although informative on opportunities, the granular information
on products in Excerpt 3 is only expressed in non-monetary units

EEFRAG
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In terms of reporting sustainability opportunities, the highlighted
CH Hansen disclosures fulfil the PTF-RNFRO Practices Evaluation
Approach attributes of:

o relevance (the disclosure excerpts highlight sustainability
opportunities and show the interrelationship between
impacts on SDGs and opportunities, provide multi-year trend
information);

« strategic focus and orientation (opportunities related
information is linked to SDGs);

 understandability (clear and concise description and effective
use of visuals and graphical representation of trends);

 connectivity (conveys the link between SDGs and revenue from
sustainable products potential); and

« comparability (provides comparative data for 2024/25, 2019/20
and the preceding four years and this can allow users to assess
trends).

(m ha, m tons and m people). This disclosure excerpt could be more
informative if the respective monetary equivalent of the products-
related information were disclosed.

Introduction

Part 1: Business model, sustainability

J, Sustainability roadshow presentation 2020/21, page 6 risks and opportunities

We aim for more than 80% of our revenue to contribul N\
directly to the United Nation’s Global Goals N

FARMLAND TREATED WITH YOGURT WASTE SAVED PROBIOTICS CONSUMED
NATURAL SOLUTIONS? in m ha in m tons in m people*

B

Business model reporting

Sustainability matters linkage to
business model, strategy

CONTRIBUTION TO GLOBAL GOALS
in % of gross revenue!

Analytical consideration 4: Sustainability
matters effect on company performance

Analytical consideration 5: Sustainability risks

Analytical consideration 6:

Sustainability opportunities
Example 6.1: Enel

Example 6.2: Schneider Electric

e Example 6.3: CH Hansen

Example 6.4: Acciona

Excerpt1 Example 6.5: Signify

Analytical consideration 7: Sustainability
strategy, targets, KPIs and progress

Part 2: Applying technological solutions for
sustainability reporting information
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Direct impact
Strong opportunity

Opportunity
>,
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} |-

Indirect impact
Limited opportunity
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We focus on the three SDGs where
we can make the strongest impact

N EEEN
{ d 9]
Impact category [k >

Improving food and the environment

Increase productivity and yield v
Reduce waste v

Substitute artificial ingredients v

SYENENEN

Increase food safety v
Improving animal and human health

Enhance animal welfare v
Promote health and well-being v
Reduce salt, sugar, fat and lactose v

Ensure access to nutrition v v

Excerpt 2

&J Sustainability roadshow presentation 2020/21, pages 7 and 5

We drive industry-leading profitable growth to grow a better world. Naturally.

Financial and non-financial ambitions until 2024/25

FINANCIALS
Creating value for shareholders.

Industry-leading growth
« Mid-to high single-digit organic growth CAGR

Improving profitability
* Underlying expansion in EBIT margin b.s.i.
before portfolio changes and FX

Strong cash flow generation
+ Free cash flow b.a.s.i. to grow faster than absolute EBIT b.s.i.

) 2020 Chr. Hansen. 4

PRODUCTS

More than 80% of revenue from sustainable products.

* 25m hectares covered with natural solutions

+ 200m people consuming our probiotics @

+ 2m tons of yogurt waste reduced

PLANET
Limit global temperature rise to 1.5°C.

* 100% Renewable energy
* 100% Circular management of biowaste
* 100% Key packaging materials recyclable

PEOPLE

A diverse, engaged and safe workforce.
* 1:1 Female employees and women in management

+ Top 25 Score in engagement matters survey
* < 1.5 Lost-Time Incident Frequency

>
Inproving food & health

Excerpt 3
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Introduction

ENERGY AND INFRASTRUCTURE

Part 1: Business model, sustainability

li' Sustainability Report 2020, page 53 risks and opportunities

Business model reporting

KEY CLIMATE METRICS AND INDICATORS

WHY THIS IS A GOOD REPORTING PRACTICE Sustainability matters linkage to

business model, strategy

Excerpt 1 from the 2020 Acciona Sustainability Report highlights
the climate-related opportunities with details of: their nature
(increased demand for Acciona products and services such as

In terms of reporting sustainability opportunities, the highlighted
Acciona disclosure excerpts fulfil the PTF-RNFRO Practices
Evaluation Approach attributes of:

Analytical consideration 4: Sustainability
matters effect on company performance

renewable and energy infrastructure); impact (increased revenue
and access to financing); business segments affected; and the
opportunities management including the expectation to spend 4
billion euros in renewable generation during the 2020-2024 period.
The excerpt indicates that the opportunities are available in the « strategic focus and orientation (the other parts of the report
short, medium, and long-term. show that disclosed climate change and circular economy
opportunities are part of Acciona’s strategic objectives expressed
in the Sustainability Master Plan);

« relevance (Excerpt 1discloses specific climate change "”“""‘ Analytical consideration 5: Sustainability risks

opportunities, impact and the company’s response. Excerpt 2
suggests there are circular economy opportunities);

Scope 1and Scope 2 emissions

Analytical consideration 6:

o Sustainability opportunities

Example 6.1: Enel

Example 6.2: Schneider Electric

In other parts of the report including where Acciona discloses its
Sustainability Master Plan for 2025, there is a reference to available

Example 6.3: CH Hansen

circular opportunities without being specific. In Excerpts 2 and 3, » understandability (Excerpt 1 effectively presents the climate g — Example 6.4: Acciona

Acciona details its business activities and the 2017-2020 recovered change-related opportunities); and Example 6.5: Signify

waste and use of recycled resources. It also discloses the 2021-2025

o comparability (Excerpt 3 provides 2017-2020 circular economy Analytical consideration 7: Sustainability

targets with the aim to halve the non-recovered waste of 2020 and performance data that enables users to assess trends). Excerpt 1 strategy, targets, KPls and progress

double the use of recycled resources.
Part 2: Applying technological solutions for
sustainability reporting information

SUGGESTIONS FOR IMPROVEMENT

The disclosure excerpts could be more informative if the description term means to the company and how opportunities relate to

of opportunities included their potential quantified financial these different timeframes would also be informative. Finally,

impacts. For example, in Excerpt 1, the impacts of increased a tabular presentation of the granular data on hazardous waste

revenue and access to financing are only described qualitatively. that is included in the narrative in Excerpt 2 could enhance the

Furthermore, a description of what short, medium and long understandability of that information.

- C
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https://mediacdn.acciona.com/media/t3phcopy/sustainability-report-2020.pdf

v Np s

Example 6.4:
Acciona

ENERGY AND INFRASTRUCTURE

CIRCULAR
ECONOMY

6
Circular economy 58
Biodiersty 0

ntegrated envronmental
management )

ACCIONA is a pioneer in
the transition to a circular
economy.

In fact, it was the first company in its sectors of activity to be
‘awarded the AENOR circular business strategy certification.

ttipk " this area. For example

O] It it energy from such as the sun and
the wind, and from agricultural and/or forest waste.

(02 ) !tproduces crinking water from sesvater nres it svess g he
best avaiable techniques rom an energy expenditure standpoint.t lso purifes waste
. vater, the natural capital. reuse.
03 i the generation
and tansportof and ates

(4 ) " provides service in shared decric by, fasucue maternce, energy
management and segregated collection of waste, in additon to transport, classfication
and recovery of said waste.
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ACCIONA

> Ituses Life Cycle Analysis tools (16 LCAS carried out in 2020), allowing it 1o assess and reduce the
impact of d al material and energ)

> Itminimises its fossi fuel energy use.

> It rationalises its water use and makes use of alterative water sources that do not exhaust the
existing resources.

- Itgvesa \d subprod fi such as sol, rubble
ash, slag, plant remains and sewage sludge

renewable
materials such as FSC certified wood and biomass, or advanced materials such as composites, which
reduce to a minimum the amount of components used.

> It carries out intensive ReD+i work in al areas of s activty, improving the efficiency of it processes
and the performance of the resources used.

through technol h
as bulding information modelling, machinery automation and 3D printing.

] the dircular economy.

RESOURCES AND WASTE MANAGEMENT IN LINE WITH THE
CIRCULAR ECONOMY

The following diagram shows, as in the Circle Economy circularity gap grapht, the flows of materials at
ACCIONA in 2020,

Material flows at ACCIONA

Management of material resources Waste management

Use of resources: 882 Mt Total waste:
generation 63

. ,JI'II [
/ N

102% / ™
ey / \ Recoued
e R e
: econey )
esources | \\ sty /|
Recovered material Sent to waste
Caredfom sz
St recovery
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Excerpt 2

li' Sustainability Report 2020, pages 58 and 59

Waste Management Plan 2016-2020

This year saw the end of the Weste Management Plan 2016-2020, which came nto being a the same time
a5 cicular ecanomy legilation was being developed worldwid. It covers the most representative types of
waste a ACCI P economy
model

The overall objectives pursued by the Plan in 2020 are.
> A10% reduction in non-hazardous, non-recovered waste generated in 2015
> A10% reduction in hazardous non-recovered waste generated in2015.

» The recovery of S0% of the toral waste generated.

waste, rubble, dehydrated
sewage sludge, slag, ash and plant remains

Inadtion, 10% in

o the base year 2015,

Looking to the new period 2021-2025, ACCIONA has resolved to increase it efforts in the area of the
crcular economy, and plans to halve the amount of non-recovered waste generated in 2020, and double:
the percentage of renewable recycled resources used.

1n 2020, the comp: 3 total of 5,071 tons (49% less than in the base year
2015) and 6,269,769 tonnes of non-hazardous waste (30% less than in 2015), of which 1457220 were
sent 1o landfil (75% less than in 2015) and 4812549 were recovered (reuse, recycling or other means)
The latter figure constitutes 77% of the total non-hazardous waste generation. It is wrth highlighting, for
example, the 100% reuse of
The increase in waste generation onlast year Is due to the greater generation of salls at worksites such as @
bulding work in Madirid and a road in Logrono (both n Spain).

Waste generation and management

" 6923817
s o p—
=3
Non s s & = @» G
5104559 ™ 2844293 assas
R .
i o e son

Use of resources

8900928 17403599 8823293
5452965
1763063 5085995 015 901199
20% 29% 0% 0%

Looking to the new period
2021-2025, ACCIONA has
resolved to increase its efforts
in the area of the circular
economy, and plans to halve
the amount of non-recovered
waste generated in 2020
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

INDUSTRIAL PRODUCTS- ELECTRICAL EQUIPMENT

WHY THIS IS A GOOD REPORTING PRACTICE

Excerpts 1, 2 and 3 from the 2020 Annual Report show how Signify’s
strategy is linked to opportunities, SDGs and medium-term targets.
Excerpt 1 identifies five new sustainable growth areas (climate
action, circular economy, food availability, safety and security and
health and well-being) and highlights that installed lighting points
increased by 38% and growth platform revenue increased by 15%
in 2020.

Excerpts 2 and 3 further detail Signify’s 2020 achievements (84.1%
of sustainable revenues that exceed the target of 80%), its focus

on contributing to SDGs (i.e., goals 7 and 13 related to climate
action and goal 12 related to the circular economy) and its 2025
commitments. The commitments include increasing climate-action
revenues (from 58% to 72%), doubling circular revenues and
doubling brighter lives revenues related to food availability, safety

SUGGESTIONS FOR IMPROVEMENT

The disclosure excerpts highlight opportunities in the context
of Signify’s 2020 achievements and 2025 commitments. The
disclosure could be more informative if it defined the company’s
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and security, health and wellbeing. These targets are also indicative
of the opportunities until 2025.

In terms of reporting sustainability opportunities, the highlighted
Signify disclosures fulfil the PTF-RNFRO Practices Evaluation
Approach attributes of:

« relevance (the disclosure excerpts provide company-specific and
quantified information on sustainability opportunities at both
product and segment level, highlights the progress in realising
these opportunities);

« strategic focus and orientation (opportunities are framed in
the context of the company’s contribution to SDGs); and

 understandability (clear and concise description and effective
use of visual presentation of information).

short, medium, and long-term timeframe, and thereafter disclosed
opportunities based on these different timeframes.

J, Annual Report 2020, page 11

3 Creating
value
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li' Annual Report 2020, pages 14 and 15
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ENERGY AND INFRASTRUCTURE

WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from the 2020 Acciona Sustainability Report discloses its

purpose/mission (i.e., to invest, develop and operate infrastructure

assets that can make the planet sustainable). It conveys the goal of

what it describes as the Sustainability Master Plan-2025 (SMP) that
was developed in 2020 is to increase investment and double impact
by 2025. It also highlights megatrends that will affect Acciona.

Excerpt 2 gives a breakdown of the principal indicators (i.e. KPIs)
for four pillars of the SMP (i.e. five indicators for each pillar). This
disclosure helps a reader to make the connection between the
broad strategic elements within the SMP and the KPIs presented
in Excerpt 3 (i.e., the Financial and Non-Financial Bottom Line).
The Financial and Non-Financial Bottom Line (also referred to

as the Economic, Environment, and Social Triple Bottom Line in
the 2019 Sustainability Report) is a reader-friendly, centralised
presentation of KPIs and it includes the EU-taxonomy-aligned
proportion of sales and CAPEX and metrics on innovation and
innovation intensity. Excerpt 3 also highlights the application of a
novel methodology (Harvard Impact Weighted Average Initiative-
IWAI) to determine and graphically illustrate the monetary impacts

(positive and negative externalities) derived from business activities.

Excerpt 4 highlights the progress made against commitments.

SUGGESTIONS FOR IMPROVEMENT

Excerpt 2 shows the link between the pillars of the SMP and
performance indicators. Nonetheless, even though elsewhere in
the report, there is a materiality matrix and a breakdown of the
most material issues by business segment, a reader may struggle
to readily identify why particular KPIs were chosen to be included
in the ‘Financial and Non-Financial Bottom Line’. An illustration
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In terms of disclosures on strategy, performance, targets and
progress, the highlighted Acciona disclosure excerpts fulfil the PTF-
RNFRO Practices Evaluation Approach attributes of:

« relevance (the disclosure excerpts provide information on
Acciona’s sustainability strategy- SMP and megatrends that will
affect the business, KPIs including EU taxonomy aligned metrics,
and the progress made on commitments);

« strategic focus and orientation (Excerpt 1's description of the
SMP elements, the outline of megatrends, and the expressed
overarching sustainability goal of its products making the planet
sustainable collectively convey a strategic focus);

 connectivity (Excerpt 2 helps to establish the link between the
strategic element (SMP pillars) and the related KPlIs);

 understandability (clear and concise description and effective
tabular presentation of KPIs); and

» comparability (Excerpt 3 has three-year comparative data for
the presented KPlIs).

of the link between the strategy, the material issues, and KPIs

and related targets could further strengthen the connectivity of
information in the highlighted excerpts. In addition, the useful
depiction of monetised IAWI impacts in Excerpt 3 would have been
even more helpful if cross-referenced to the ‘Financial and Non-
Financial Bottom Line’.

Lil Sustainability Report 2020, page 19

THE NEW
SUSTAINABILITY
MASTER PLAN 2025

The purpose of the Sustainability
Master Plan (SMP) 2025 s to
encourage ACCIONA to reimagine
infrastructures ACCIONA

invests in, develops and operates
infrastructure assets that can make
our planet sustainable.

ACCIONA's ambition with
the SMP 2025 is to increase.
investment and double its
impact

EXPONENTIAL SUSTAINABILITY LEADERS

TRENDS AFFECTING THE ORGANISATION (G#1102-47)

Excerpt 1
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DEGREE OF FULFILMENT OF COMMITMENTS

Lil Sustainability Report 2020, pages 23 and 26
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WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from the 2019 PSA Group CSR Report discloses seven
CSR macro-risks and 23 linked CSR issues of which six are
identified as strategic CSR issues (i.e., of both highest importance
to stakeholders and the company) in the materiality matrix that is
located elsewhere in the report. The ambitions/targets until 2035
are provided in Excerpt 2 with a positive feature of including several
specific and quantified targets.

Excerpt 3 discloses the KPls related to different stakeholders and
earmarks the nature of each KPI (i.e. whether it relates to economic
and financial value, social value, and/or environmental value).
Metrics of note include the circular economy-related metrics
(quantity of parts resold and parts collected and processed) and the
percentage of R&D that relates to clean technologies (37%).

An illustration of the granular reporting of targets within the
sustainability topics is in Excerpts 4 and 5. These excerpts are
related to climate (i.e. creating a tangible impact on climate). These
excerpts have details of PSA’s long-term ambitions, 2019 targets
and results and 2020 targets for three of the 23 CSR issues (Vehicle
CO, emissions, energy/industrial carbon footprint, environmental
performance in the supply chain).

SUGGESTIONS FOR IMPROVEMENT

Excerpt 3 lays out the KPIs for different stakeholder categories and
earmarks the nature of these KPIs (i.e., whether these are economic,
social or environmental). However, no reference is made to the
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In terms of disclosures on strategy, performance, targets and
progress, the highlighted PSA disclosure excerpts fulfil the PTF-
RNFRO Practices Evaluation Approach attributes of:

« relevance (the disclosure excerpts provide comprehensive
information on the strategic environment or macro-risks, the
strategic CSR topics, targets and KPIs for different stakeholders);

« strategic focus and orientation (the targets focus on the
strategic CSR issues);

« understandability (clear and concise description of issues,
effective use of tabular and visual presentation of KPIs and
ambitions/targets);

 connectivity (clear link between strategy, CSR topics, KPls and
targets); and

« comparability (Excerpt 4 allows a comparison of 2019 actual
versus 2019 targets versus 2020 targets).

strategic CSR issues. Identifying the KPIs related to the strategic
CSR issue that is related to each KPI could be helpful to further
show the interrelationship between strategy and KPIs and targets.

Lil CSR Report 2019, page 17

N A

CREATING SHARED AND LASTING VALUE
C

SR in the value-creation model

1.2. CSRIN THE VALUE-CREATION MODEL

1.21. Risks and opportunities in all areas of CSR as they relate to future

financial performance and long-term prospects

1.210.  Risks in view of the key trends for the automotive industry over the next few
years (GRI102-15 ) (GR1102-46) (GRI102-47) (GRI102-49) (GRI.2012 )

The Group has identified macro-risks that it must address in

with the UN

Goals. In light

of the Group’s activities, each macro-risk can be broken down into a number of CSR issues. In this report, the Group outlines its
response to each of these issues and the strategies that it plans to apply.

CSR MACRO-RISKS AND CSR ISSUES OF GROUPE PSA

7 CSR macro-risks

23 linked CSR issues

Climate change requires a global response, which
includes designing vehicles with lower CO. emissions,
reducing the carbon impact

« Vehicle CO, emissions (see 2.3)
« Energy/industrial carbon footprint (see 2.4)

facilities, logistics and purchasing, and putting in place
measures to offset carbon.

. [ in the supply chain:
purchasing and logistics (see 2.5)

working framework automation, o formar
jon etc) the Company’s competiti should be
based on a wide pool of talent s que, the

well-being of employees and occupational safety.

« Management of company transformations.
and social dialogue (see 3.1)

« Attracting and developing all talent (see 3.2)

* Health, safety and well-being in the workplace
(see3.3)

« Diversity and equal opportunity (see 3.4)

In response to travel policies and urban constraints,
car manufacturers must provide fresh idleas by devel-
oping new mobility solutions suited to every mobility
need, based on high-quality products and services
and flawless customer relationship management.

« Vehicle and service quality - customer satisfaction
(see 41)

* Development of new mobility solutions (see 4.2

* Responsible management of customer data and
the customer relationship (see 4.3.)

In response to increasing concern in society about
the effects of products and industrial processes on
our health, car manufacturers must demonstrate
their abilty to reduce the impact of their activities
and make their products stand out from the crowd
in terms of vehicie safety.

« Vehicle safety (see 5.1)
« Vehicle impact on air quality (see 5.2)
« Control of industrial discharges and nuisances
(see 53
« Protection of natural environments and biodiversity
54)

The automotive industry must anticipate national and
international regulations being tightened, such as
regulations related to confiict minerals, the balance
and integrity of business relations, the due diligence
of major companies as well as consumer protection.

« Ethics in business practices (see 6.1)
« Human rights in the supply chain (see 6.2)
* Responsible information and marketing (see 6.3

In an era characterised by a shortage of natural
resources, reducing the dependency on water and
raw materials is both a question of responsibility
towards the environment, as well as being crucial
for the Company's sustainabillty.

« Wise use of material in the vehicle life cycle
(including product recycling) (see 7.1)

« Optimisation of material cycles in industrial
processes (including waste) (see 7.2)

* Sustainable water management (see 7.3)

Faced with growing inequality in the economic
fevelopment of the regions, it is vital to focus on
redistributing the value created by the companies

in the local communities in which they operate.

« Local sourcing development in host territories
(see81)

* Balanced governance and distribution of added
value (see 8.2)

* Philanthropy and socially responsible mobility
(see8.3)

— CORPORATE SOCIAL RESPONSIBILITY REPORT 2019 — GROUPE PSA
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ij CSR Report 2019, pages 24 and 25

REATING SHARED AND LASTING VALUE

/" \| fransparency and CSR commitment: tangible results for the Group and its stakeholders

24

13.2. CSR and r Groupe PSA, an “impact player”
The CSR programme reflects the active commitment of Groupe The 23 CSR commitments cover all aspects of the Group’s social
PSA to understand and address each of the issues identified.  responsibility, including management of human resources.

This mission is fully in keeping with the Group's ambition to  social dialogue, equal opportunities and diversity, ethics, man-
guarantee responsible development ufacturing environment, environmental impact of products,

procurement policy. sponsarship, etc.
For each issue, the Group undertakes a commitment and sets poley. s o

atarget 50 as to lay out a specific path towards its goal while  These commitments are the concrete results of the Group's CSR
monitoring its progress, and the level of achievement against  approach and constitute its roadmap in these areas.

each target is published in the Group's annual CSR report. The
Group’s commitments are defined jointly by the Sustainable
Development Delegation and the departments concerned
The level of progress for each commitment in its roadmap is
presented transparently in a scoreboard at the start of each  Commitments in respect of strategic CSR issues are shown
section i this CSR report in the table below. These commitments are monitored by
the Group’s Executive Committee and are presented to the
Supervisory Board.

Actions to maintain or revise the CSR roadmap are initiated by
members of the Executive Committee, depending on their area
of responsibility.

In 2018, based on its already-published medium-term 2025 CSR
commitments, Groupe PSA has decided to publish its long-term
CSR roadmap detailing ambitions for 2035 and beyond in order
to give all stakeholders a clear vision of its strategy.

THE GROUP’S AMBITIONS FOR STRATEGIC CSR ISSUES BY 2035

iy 6

Bringing a tangible Vehicle CO, emissions co. vehicles sold
impact on climate N with 2012 levels (Tank-to-Wheel),
rganiser:
change EVp Programs and Strategy | And by 2034, reduce by 37% per vehicle kilometer the emissions of GHG of

s0ld products from a 2018 base year, assessed on a Well-to-Wheel perime-
ter. The corresponding trajectory has been validated by SBTi

Prep: rowing Vehicle impact Based on its technological offer and especially its line of vehicles to be 100%

societal expectations on | on air quality electrifid by 2025

health and safety * achieve more than 50% of Group sales with electric, fuel cells and hybrid
Organiser: vehicles with an emission-free mode;

deploy state-of-the-art after-treatment systems for internal combustion
vehicles in all countries where the Group operates.
Offer vehicles fitted with state-of-the-art protection:
tomers and all road users, especially in autonomous driving mode.

EVP Research
and Development
Vehicle safety

Organiser with 80% of vehicles offering automatic control functions from 2030
EVP Quality (reduction in number of reported physical injuries involving a Groupe
PSA vehicle)

for customers' property by controlling the inviolability of the vehicles (90%
of vehicles with the highest Thatcham rating):
for vehicle/customer data and the vehicle itself against cyberattacks

(ell hardware protected against alerts processed).
Meeting customers’ Vehicle/service quality - | Be. and remain, customers' preferred car manufacturer and mobilty supplier
expectations on quality, | customer satisfaction « satisfy each and every customer by offering mobility solutions that meet
mobility solutions and their expectations around the world and for all usages (overall product
e s Organiser: satisfaction rate, in comparison with the TOP3);
EVP Quality  contribute, with the best level of reliability of the mobility objects, to
= maximise their resale value, and minimize the repair Costs in the long run
(three-month warranty claim rates at O and warranty cost cut by 75% in
comparison to the Push to Pass benchmark);
« provide the same level of excellent service to all customers anywhere,
anytime (recommendation rate).
Development of new Free2Move, the new mobility brand by Groupe PSA. will be customers
mobility solutions preferred mobility services provider with intermediate targets for 2021
« continue profitable growth to achieve a turnover of €400 million
Organiser: * reach 2,000,000 active B2C customers.
EVP Mobili
and Connectivity Services
Driving the Group’s Management Engage in agile Co-construction for the Company’s future with employee
transformation through | of company’s representatives and unions, which
RETASVAISERERTSE transformations and « helps the Company make technological and economic adaptations
human capital social dialogue Quickly:
+ promotes employees’ professional development and employability:
Organiser « allows all employees to be covered by a collective agreement or
EVP Human Resources company agreement.
Conduct this dialogue within the Global Framework Agreement, which

notably ensures respect for Human Rights
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CREATING SHARED AND LASTING VALUE

Transparency and CSR commitment: tangible results for the Group and its stakeholders |Z

1.3.3. Tangible results for Groupe PSA kehold: GRrI201-1 ) (GRI2032

o boosts financial p and allows the Group to create value for the stakeholders who support it
in the deployment of its strategy over the medium and long-term.

DISTRIBUTION OF VALUE CREATED IN 2019

INVESTORS AND SHAREHOLDERS

@ - Oiicena €125 e o

@ - nvesiment und o develop mobiy ctvities

o6 mithon oo 203
@& - oy end comected s Frecavore
V2l 850 CLicrers (Evepe s 055
@ - setery: 6.6 million connected venicies
(emergency call)
@ - Feconmendaton e of customers n aual
e oty Somporea o 308 307 o 3070

re submitted for approval
Meeting)

+ Adjusted operating margin of the Automotive Division
Group: 8.5%

B - woses o revenie o108

@ - Autamote Diviion e casn fow: €53 biion

& - Recors et resut croup e €3.2billon

ENVIRONMENT

EMPLOYEES

Remtonts
oy e
Bl

& - rnracowse 7ot

e s
ot reresone
oy seheme

PSA

@ - revenve €747 billion

< Employess covred by sector
o ooy posed ol
S

@ - Torl o tme cxcupotionel

HOST COMMUNITIES AND CIVIL SOCIETY SUPPLIERS AND PARTNERS

QD - ruchoso cazbiion
& & @ - SR porformanc assossmont by thothrc-party

average score from 48.9 in 2018 to 49.14/100

@@ - Frencn o blance atrac e of 4.4 biln

& - Locasourcing ot 89% in Europs am 58.9%

@ - oty i 1 ot it S st 1 the EURONCAP
g e 1 18 sl i st e CHINA
NCRE g i (postie mpact on coermers 550

@ cconomicand financial value @) socialvalue @) Environmental value

(1) Total R&D costs: €4.38 (Automotive Division and Faurecia).

@r

(3) Automotive Division excluding own dealer network.

(@) Dividend per share calculated on the basis of the total number of outstanding shares of the company minus the treasury shares of the company
25 0f 25 February 2020. The actual dividend per share will depend on the number of treasury shares held at the ex-dvidend date and any shares
issued or cancelled prior to this date.
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li' CSR Report 2019, pages 41 and 42

<< N A

4N

CREATING A TANGIBLE IMPACT ON CLIMATE CHANGE I

COMMITMENTS SCOREBOARD

g

L 60
[cantssues || awamons |

Vehicle €O,
emissions*
Organiser:
EVP Programs
and strategy

By 2035

Reduce average CO,
emissions of vehicles
sold worldwide by 55%
compared with 201
levels (Tank-to-Wheel)
By 2034

Reduce by 37% per
vehicle kilometer the.
emissions of GHG of
sold products (scope 3)

validated by SETi

C

(5

- -

Prepare to reduce.

average lower than
2018 (114 g/km) for
produced passenger

Launch four plug-in

platform) before end

Target met

* CO, emission level of 2020
passenger cars sales secured
by an average CO, emissions of
registered cars in Europe i
2019 at 107.7 g/km (nearly 10%
reduction vs end of 2018).

* 10 new Low Emission Vehicles
have been launched by end of

19
+ 6 plug-in hybrids,
. 4BEVs

* Reduce average CO,
emissions of passenger
cars registered in Europe
0106 g/ki

« Continue enlarging the

BEVs and 5 plug-in P)
hybrids launched by the
end of 2021

Energy/
industrial
carbon
footprint
Organiser:
EVP Industrial

By 2050

Guarantee the carbon
neutrality of the Group's
plants (zero CO,
emissions) through:
« the use of renewable
energies, mostly
through self-energy.
supply:
offsetting residual
emissions (reselling
the excess enert
produced, developing
forests, etc).

By 2034

Reduce absolute.

eneray consumption

ear. The corresponding
trajectory has been

validated by SBTi.

Reach energy
consumption at
2.07 MWh per car
produced (345 ka
€O, per can ie.
1100 kt CO; in

Target met

« Consumption: 197 MWh per
car (341kg CO, p

« Share of renewable in electricity
use has increased to 21%, in
accordance with the renewable

Increase the share
of renewable energies
t022%

eneray suppl plan.

1,027 kt CO, absolute emission .

« Reach energy consump-
tion at 1.96 MWi

O, trajectory .

Increase the share of
renewable energy in
electricity use to 29%.

m
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h
by Groupe PSA.
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2 CREATING A TANGIBLE IMPACT ON CLIMATE CHANGE

lta)

JAS
[esmistes]

Environmental
performance
in the supply
chain: purchasing|
and logistics.

Organisers:
EVP Industrial

and EVP Global
Purchasing and
Supplier Quality

By 2035

Systematically involve
suppliers to meet

Group's environmental
objectives by selecting

« based on their
compliance with the
Group's environmental
requirements (including

compliance and
transparency guarantee
for their own supply
chain) to achieve an
average supplier score
of 50/100 on environ-
ment (assessment by
Ecovadis)

« for key partners and
key suppliers (including
logistic suppliers)

+ basedontheir CO,
trends in complance
with the Paris Agreerment

(coran,

based on their

suggestions to enable

the G

its circular economy

and recyclabilty)
Loaistics.

Reduce CO, emissions for
cach vehicle transported
by 33% between 2016
and 2035 (1. -2.1% per

activities and by optimising
transport patterns (routes,
transportation mode, filing

rate and packaging).

Ce

Purchasing

« Improve the average
environmental score for
all suppliers to 54/100,

« 70% of key partners
and key suppliers must
demonstrate a CO; trend
which complies with the
Paris Agreement

Loaistics.

Reduce the Group's CO;
emissions in the upstream
and downstream supply
chain worldwide, p
vehicle and per kilometre
by 2.% n line with Group's
climate trajectory (33%
reduction target between
2016 and 2035)

PBurchasing
Target partially met

Target met

«" Average Environmental
Score for 2019 is 54
(improved by 1 point vs
last yean).
Note: Ecovadis average
score is 43, the sectoral
average is 49,

Target not met

* 67.7% of key partners
and key suppliers
(based on turnover)
commit to & CO, trend
which complies with
the Paris Agreement
(Improvement of 7%
Vs. previous year).

odistics
Target met
* Upstream
192 kg CO,/car;
* Downstream:
67 kg CO,/car including
transported vehicle
produced by our JVs.
Vs global target of
259 kg CO,/car.

Purchasing

* Maintain the average
environmental score for
all suppliers at 54/100;

 70% of key partners and

COP21Paris Agreement

Loaistics.

Reduce the Group's CO,
emissions in the upstream
and downstream supply
chain worldwide, per
vehicle and per kilometer
oy 2%, inline with Group's
climate trajectory (33%
reduction target between
2016 and 2035): 254 kg
CO,/car.
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WHY THIS IS A GOOD REPORTING PRACTICE

Excerpt 1 from Lenzing’s 2020 Sustainability Report presents three
impact areas and SDGs related to seven strategic goals. Excerpts

2 and 3 provide details for targets for the strategic goals including
timelines for their attainment and a colour code distinguishing the
status of progress for each target.

Excerpt 4 is a summary table presenting KPIs across the seven
categories including economic value creation metrics and
sustainability metrics related to the strategic goals (raw material
security, sustainable innovations, decarbonisation, water
stewardship, employees, and occupational safety). The KPIs

are presented across a three-year period. Excerpt 4 discloses
sustainable innovations and this metric was not common in the
reports of other reviewed companies. The disclosure of research and
development expenditures also highlights the monetary impact of
Lenzing’s sustainable innovative investments.

In terms of disclosures on strategy, performance, targets and
progress, the highlighted Lenzing disclosures fulfil the PTF-RNFRO
Practices Evaluation Approach attributes of:

SUGGESTIONS FOR IMPROVEMENT

The categorisation of KPIs in Excerpt 4 does not exactly match
the categorisation of targets in Excerpts 2 and 3- which is based
on the seven strategic goals (occupational safety and employees
are not stated as strategic goals and are not included in the
materiality matrix's most important material issues reported

EEFRAG
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relevance (the disclosure excerpts provide comprehensive
information on the interrelationship between strategic goals,
targets and KPIs including on sustainable innovations);

strategic focus and orientation (the sustainability strategic
focus areas are outlined in Excerpt 1);

understandability (the disclosure excerpts make effective use of
visual presentation of strategic goals and a tabular presentation
of targets and KPls. The use of colour codes to indicate progress
on targets is reader-friendly);

connectivity (the use of the strategic goals to categorise
information in disclosure excerpts related to KPIs and targets
convey the interrelationship between strategy, targets, KPIs); and

comparability (Excerpt 4 provides three-year comparatives -
2020, 2019 and 2018 that allows users to assess trends).

elsewhere). A connectivity table/matrix that links strategic goals
and targets, identified material issues, financial and sustainability
KPIs could be helpful for readers to more readily understand the
interrelationships between these factors.

Strategic focus areas
of sustainability in the
Lenzing Group and the
corresponding SDGs

Figure 03

Three strategic
principles

Driving systemic change
Complex global challenges call for a col-
laborative approach to designing system-
ic solutions that involve many stakeholder
groups. As a leader in wood-based cel-
lulosic fibers, Lenzing has a particular re-
sponsibility and an ambition to help raise
the bar for sustainability in the textile and
nonwovens industries. Transparency is a
prerequisite for fostering trust and building
long-term relationships. With its contribu-
tions to developing industry-wide methods,
tools, and approaches, Lenzing is helping
the industry to progress on its sustainability
roadmap by overcoming critical challenges.

&J 2020 Sustainability Report, page 27

Advancing circularity
According to Lenzing's circular economy
vision, “We give waste a new life. Every
day", Lenzing drives the industry towards
a fully-fledged circular economy by striv-
ing to give waste a new life in all aspects
of its core business and by co-developing
circular solutions with potential partners
in and outside the current value chain to
close loops wherever possible. This vision is
based on Lenzing’s determination to create
value with as little virgin resources as pos-
sible and reduce the use of fossil carbon in
the company and the value chain while im-
proving sustainability performance.

The company unites the cellulosic fiber cy-
cle of its wood-based products (biological
cycle) with its innovative technologies that
focus on closing loops in the production
and recovery of raw materials and chemi-
cals (technical cycle).

Greening the value chain
Lenzing’s responsible practices and inno-
vative products enable its customers and
value chain partners to improve their envi-
ronmental performance and achieve their
sustainability targets and commitments.
Responsible sourcing practices, water
stewardship, decarbonization, and sustain-
able innovations are the basis for Lenzing’s
efforts in greening the value chain. The sus-
tainability targets for air emissions, water
emissions, pollution, and climate protection
are the cornerstones of Lenzing’s responsi-
ble entrepreneurship and act as innovation
drivers.

27
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Targets: Lenzing raising the bar

Lenzing set Group sustainability targets for the most important challenges in each of ts strategic focus areas.
Additional ambitious targets were defined in the reporting year to strengthen Lenzing’s path to a sustainable future.

To increase the described.
Sustainability targets Table 04
Sustainable innovations Target yoar
i Y
2014)
Measurel(s) Lenzing implements a sulfur recovery plant (CAP) upgrade at the Purwakarta plant (Indonesia)
Targetz | Tooffer viscose, modal ; 2025
recycled content on a commercial scale by 2025
Measure(s) All fibers with recycled content offered by Lenzing contain a share of post-consumer waste
Lonaing ncrosses from 3010 40 ReFBRA™
et with E00 O
Lonzing introduces s viscose and modal ibers with REFIBRA™ and with Eco Cycle technology 2005
with 3 minimum of 30 paroent recycied conent
. cure . - o o
b y
Torgete love aspi 2028
Lenzing viscose fac ies by 2024
Measurefs) Lenzing commits to implementing ZDHC MMCF wastewater guidelines at all viscose sites 2020
Lonaing implements ZDHC MMCF wosteveater gudelines ond eports viscose ite dta on ZDHC 2021
oy
Lonaing achioves ZORG NG Terzng ste 2021
Water stewardship Target year
Torgets ;
(baseline 2014)
Measures | Lonzing implements s wastowato reaiment plant uperade o Purwakart pant (ndonesil
Loning implement; E
Raw material security
Targets p 20hai
project by 2024
Measuret9) | Lonzing reforests 20 a o Gegraded nd i Alboria
Londing esablshes  aining conterfor focal commurities i Albaria
Londing wining ana Toaria
Target7 p < ftoin Brazi by
Measure(s) Lenzing takes responsibility for 13,000 ha protected land in Brazil
Londing ncroases the protected rea n Brazi from 15000 h to 5000 ha
Tagets | Toengagel aion, biodivarsity fon,and

32
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2020 Sustainabi

ty Report, pages 32, 33 and 3

Partnering for systemic change

Target year

Target 9 ;
Target 10 impr P y by
at all sites by 2019
Messure(s) Lenzing conducts self-assessments
Target 11 i P i Pr i ilities and share
verified modules with customers from 2023
Messure(s) Lenzing implements SAC membership requirements
Target 12 i i ility by '9 blockchain
technology by 2021
Target 13 To increase physical traceability of TENCE REFIBRA™ and LENZING™ ECOVERO™ to 100 2021
porcent of Lenzing's specialty fibers fortextiles by 2021
Decarbonization Target year
Torget 4 T2, d sorvi downstream
oo scope 1 ods. e
tonof i y
Target 15| To achiove net-zero GO, emissions by 2050 (scope 1and 2
Messurele) | Lenzing achieves 100 percent green slectrcty forfour sites

Lenzing phases out coal at the Nanjing plant (China)

Lenzing installs on-site photovoltaic power generation at the Lenzing plant

Lenzing increases the share of renewable energy consumed by the Lenzing Group and supplies
excess bioenergy from the pulp production facilty in Brazi

Tand its new Iyocell fiber pr site in Thailand

L
by using 100

Lenzing engages 20 key suppliers, by spending and CO, impact, in order to reduce its scope 3
emissions and incentivize the suppl help Lenzing offer P

Lenzing engages and enables 50 percent of customers to fulfil their SBT ambition by providing
HG-footprint sp: as TENCEL™ and LENZING™
ECOVERO™ branded fibers

Lenzing runs a campaign to reach 50 percent of TENCEL™ customers to promote use of innovative
new carbon-zero TENCEL™ products

Empowering people

Targot year

Target 16 h i id thir i ial certifi v 2023
Lenzing Group production (fiber or dissolving wood pulp) site by 2023

Measurels) | Lenzing implements and annually updates Facilty Social Labor Module (FSLM) atall pulp and fiber 2023
production modules with o

Target17 To enable a good life for people amplified by means of products offered by Lenzing and by Continuous
respocting human rights, employee wllbeing, and diversity

Measurels) | Lonzing implements for 75 percent of diversity, d 0 2025
nondiscrimination policy, and human rights
Lenzing establishes a working condition policy 2021

Target 18 i PP it Lenzi ion sites. Continuous
‘and support social welfare programs to 2025 and beyond

N A
N

Color code status
(2020)

@ Ontrack

@ Achieved
New*

@ Delayed

@ Stopped

O Not achieved

33
Sustainabilty Report 2020 Lenzing Group.

Excerpt 3

Lenzing Group:
Sustainability key

performance indicators

Lenzing Group: sustainability key performance indicators Table 01
Key performance indicator 2018 2019 2020
omic Velue creation EUR 5676 mn EUR 5757 mn EUR 4064 mn
value creation® Distribution of value creation
Employees® EUR 3682 EUR 3892 mn EUR 3496 mn
Retained earnings EUR 5 mn EUR 114.9 mn EUR-106 mn
Public sectore EUR 62.3 mn EUR 60.4 rn EUR448 mn
Shareholders (dvidends)” EUR 1328 mn EUR 0.0 mn EUROO mn
Lenders" EURES mn EUR 1120 EUR225mn
ROCE (return on capital employed)’ 10.3% 53% 06%
‘Adjusted equity ratc” s9% 50% 458%
Revenue EUR2760mn | EURZi052mn | EUR63Z6mn
EBITD/ before nterest, tax, EUR 3820 mn EUR 3269 mn EUR 1966 mn
Sales volume fibers [t] 915,000t 899,000t 787,000t
Rowmateril securty. | Froperion ofwood souce ceried rcoirled by forst >99% >99% >99%
certfication
Proportion of suppliers with EcoVadis rating (%] 63% 89% 84%
Share of own pulp 60% 62% 24%
Sustainable R&D expenditure, calculated according to the Frascati method [EUR] EUR 42.8 mn EUR 53.2 mn EUR 34.8 mn.
innovations Specialty fiber share based on revenues 455% 516% 62%
Specifich primary energy consumption [GJ/t, 2014 = 100 %] 99% 98% 97%
Specific greenhouse gas emissions' [tons of CO, eq./t, 2014 = 100 %] 98% 92% 85%
Specific sulfur emissions [kg/t, 2014 = 100 %] % 67% 61%
Water stewardship Specific water intake [m'/1, 2014 = 100 %] 96 % 93% 96 %
Specific water emissions after wastewater treatment 93 % 86% 100 %
kg COD/1, 2014 = 100 %]
Employees Number of employees! 6,839 7,036 7,358
i Lo [LWG, per 57 4z 42
Lost Time Injury Frequency Rate (LTIFR based on 200,000 worked 051 043
man-Hours) for employees inc.supervised workers and contractors

distributon of stakeholdes such

the cost of materials, other

xpenses, depreciation and amortization. The

and lenders.

b) Porsonnel expenses less municipal taxes.
) Based on the proposed distibution of profts

d) Income tax expenses plus asset taxes and similr taxes plus municipal taxes
o F

) The inencilnd e Lonzing Groun
Lenzing Group' he AnnuslReport and in the consolidated fancialsatementsof th Lenzing Group

o) Lenzing: prodictstat ofer a . and

h) pr enzing Group (i.e. pulp and fiber production volumes).

» "

in the section “Notes on financial

iforfrom the Lenzing Group's boundaries. I particular,

fibor producers

protocl, so

3,
namely H,S0, and S, leading to a higher energy demand

and scope 1 and 2 CO, emissions for the Lenzing Group. This i elevant for al indicators. Scope
are calculated using a market-based method.

D Employees (incl. i  the Czech Republic,
Singapore, and Brazi.

K) Contractors for the major projects in Thaland and Brazi are ot included.

USA, Ghina, Indonesia, Icis, Tawan, Thailand, Trkey, Kores
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Example 7.4:

GlaxoSmithKline

@

PHARMACEUTICAL

WHY THIS IS A GOOD REPORTING PRACTICE

Through the combination of three supplementary reports (2019
ESG Performance Report, 2019 Trust Progress Report, and 2018
Materiality Assessment document), GSK discloses its sustainability
strategy, targets, progress and KPls. The Performance Report
outlines four goals (using science and technology to address

health needs, making products affordable and available, being a
modern employer and being a responsible business) connected

to GSK strategy and 13 commitments within these goals (Excerpt
1). Specified targets with timelines are provided for some of the
commitments.

Progress on the four goals/13 commitments is disclosed in the
Progress Report (Excerpt 2). It is also conveyed in the ESG
Performance Report through a disaggregated breakdown of factors
related to the 13 commitments and in the reporting of relevant
quantitative KPIs for these factors over a 3-4 year period (2017/8 to
2020) allowing users a comparison of performance across periods
and an assessment of trends (Excerpts 3, 4, 5 and 6). Furthermore,
there is an indication of which metrics have been assured. The KPls
enable users to assess the effectiveness of GSK’s sustainability
strategy, the potential for revenue generation and sustainability

SUGGESTIONS FOR IMPROVEMENT

The disclosure in the supplementary GSK reports could have
been more informative by linking the KPIs to targets for the

13 commitments as it would facilitate monitoring of progress
against commitments. Apart from the monetised environmental

EEFRAG
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risks (e.g., number of people reached with products through
access strategies in Excerpt 5 and being a responsible employer
in Excerpt 6 through diversity statistics and talent and leadership
development metrics).

In terms of disclosures on strategy, performance, targets and
progress, the GSK disclosures fulfil the PTF-RNFRO Practices
Evaluation Approach attributes of:

« relevance (the disclosure excerpts include information on the 13
commitments including targets, KPIs and progress);

« strategic focus and orientation (Excerpt 1 maps the 13
commitments to four strategic goals);

« understandability (makes effective use of visuals and tabular
presentation of KPls);

« comparability (Excerpts 4 to 7 provides four-year comparatives
of KPIs);

o connectivity (a clear link between four goals, commitments,
targets and KPIs); and

« verifiability (highlights which KPIs are assured).

remediation costs reported in the Environmental data (Excerpt 4),
there is limited monetised information in the ESG Performance
Report. It is also difficult for a reader to find details of the
programmes related to the 13 commitments.

European

Reporting Lab

@EFRAG
SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES
Introduction
Part 1: Business model, sustainability

Lil ESG Performance summary Report, page 3 risks and opportunities
Business model reporting
Dl inabili link
Our commitments AN Sustainability matters linkage to

The 13 commitments detailed below support our Trust priority and drive progress in the key areas where we can make
asignificant impact, and ensure that we are running our business in a responsible way. We report our progress in the
GSK Annual Report.

Using our science Making our Being a modern
and technology to products affordable employer
address health needs and available

New

i of milons

 yoar by making

Product reach
Use access strategies

Healthcare access.
o di and Health, wellbeing and development
plo by 2025 Be

foreaks  access

i antimicrobial esistance welleing and personal development

Help
with pandeic potent

Being a responsible business

Data and engagement Environment

Reliable supply Ethics and values
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Part 1: Business model, sustainability
risks and opportunities

li' Trust progress Report, page 2

Business model reporting
Commitment Progress in 2020 R 7'

By using our New medical innovations ‘We had nine major approvals for medicines in respiratory} . g -

e Sustainability matters linkage to
ines, vaccines and were started, including for our vaccine candidate for resp| N .

technology consumer healthcare products to syncytialvirus (RSV). Overall, we now have more than 20 business model, strategy

1o address health needs improve health inlate stage development

Global health The FDA and EMA approved an age-appropriate formulation . . . . -
E ! Improve global health impact through of Tivicay, for children living with HIV weighing at least 3kg Analytlcal con5|derat|on e Sustamablllty
R&D for infectious diseases that affect  and from four weeks of age. We announced a product transfer

chicren and young people i developing  agreement for our RTS,S malaria vaccine with PATH and matters effect on company performance
countries focusing on HIV, malaria Bharat Biotech, and we licensed our TB candidate vaccine to
and TB the Bill & Melinda Gates Medical Research Institute for further
development. In early 2020, we also joined the Partnership
to Accelerate New TB Treatments.

Analytical consideration 5: Sustainability risks

Health security We became a founding member of the Trinity Challenge
Help the world to better prepare for collaboration, which aims to use data and analytics to better Analytical considerationts Sustainability opportunities
future disease outbreaks with predict and prevent outbreaks, epidemics and pandemics. We 6

pandemic potential, and tackle partnered with industry and multilateral organisations to launch

antimicrobial resistance the $1 bilion AMR Action Fund, aiming to bring two to four novel

antibiotics to patients by 2030.

Analytical consideration 7: Sustainability

By making our products Pricing When setting the price of our medicines in developed markets,
affordable Improve the health of millions of people  We apply a value-based approach to balance reward for

strategy, targets, KPls and progress

E EFRAG
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and available

By being a
modern
employer

EREE

Totalexcluces.

each year by making our products
avaiable at responsible prices that
are sustainable for our business

Product reach
Use access strategies to reach 800

milion underserved people in developing

countries with our products by 2025

Healthcare access

Partner to improve disease prevention,
awareness and access to healthcare
services for 12 million people by 2025

Engaged people

Achieve and maintain a competitive
employee engagement score by 2022
Inclusion and diversity
Accelerate our progress on inclusion
and diversity, including aspirational

targets for female and ethnically diverse

representation in senior roles by end
2025, and recognition as a disability

confident employer and in LGBT+ indices

Health, wellbeing and
development

Be aleading company in how we
support employee health, wellbeing
and personal development

{through albendazole donations which wil be assessed n 2025,

Being a responsible business

innovation with access and affordabilty. In developing countries
we use innovative pricing structures to extend product reach.
Inleast developed and low-income countries we do not file
patents for our medicines and do not enforce historic patents.
We have reached over 267 million people since 2018 through

coess strategies, including voluntary licensing and product
donations. By the end of 2020, 80% of peaple living with HIV
on antiretrovirals in low- and middle-income countries had
access to a generic dolutegravir-containing product because
of VilV Healthcare's voluntary licensing agreements.

In 2020, we exceeded this target and our access partnerships
have reached 13.9 millon people since 2018. This includes, in
2020, reaching over three million people through our partnership
with Save the Children, Amref Health Africa and CARE
International through our health worker training programme.

In 2020, a record 85% of people took time feedback through
our employee survey, and our engagement score increased 6%
from 2019, to 84%.

In 2020, we set new aspirational targets for gender and for race
and ethnicity, to improve representation at VP level and above,
and introduced mandatory inclusion and diversity training for
all employees. We signed up the Valuable 500 pledge, which
involves developing a measurable and strategic three-year
Disability confidence plan, and received recognition across

a number of LGBT+ indices.

Our executive team has overseen our COVID-19 response,
including the health, wellbeing and engagement of our
employees as a primary focus. More than 22,000 employees
completed online energy and resilience programmes, and we
updated our OneB0 manager feedback tool to help managers
understand where to focus their development.

Reliable supply

Commit to quality, safety and
reliable supply of our products
for patients and consumers

Progress in 2020
We conducted 1,839 audits of
our suppliers' quality processes.
Our pharmaceutical, vaccine and
consumer manufacturing sites
and local operating companies
had 142 external regulatory
inspections in 2020, with many
carried out virtually due to the
pandemic. Wherever necessary,
we have robust processes

in place to ensure corrective

and preventive action plans are
implemented in a timely manner.

Ethics and values

Operate an ethical, values-
driven culture, in which any
issues are responded to
swiftly and transparently
Progress in 2020

We continue to report
transparently on how we
respond to employee policy
violations, taking appropriate
disciplinary action. We further
improved visibilty of labour
rights risks i the supply chain
in 2020, Working with external
experts, we identlfied the raw
materials and commodities that
are sometimes linked to modern
slavery and are now prioritising
them for due diligence activities.

Data and engagement

Use data responsibly and
transparently. Improve patient
and scientific engagement

Progress in 2020
We evolved our privacy
approach to better align with
external expectations and the
‘privacy by design' framework.
We established a process to
seek patient feedback on the
design of our clinical trials, and
continue to increase focus on
improving diverse representation
in clinical trials 5o that they
represent the real world
population in terms of age

race, ethnicity and gender.

2 This achievement exciudes waste, such as asbestos, that must be sent foandii

Environment

Have a net zero impact on
climate and a net positive
impact on nature by 2030'

Progress in 2020

We set ambitious new climate
and nature goals and have been
accredited for 1.5°C-aligned
emissions reduction targets by
the Science Based Targets
initiative. We have joined RE100
and 52% of the electricity we
used was sourced renewably.
By the end of 2020, all of our
sites had stopped sending
waste to landfil2
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Data summary continued

SVPIVP Director Manager All employees

People (continued)

Ethnic diversity: US Ethnically diverse total 23.2% 25.3% 29.3% 30.0%
American Indian or Alaska Native N 0.4% 0.3% 0.4%
Asian 10.8% 13.8% 15.9% 12.9%
Black or African American 5.8% 5.5% 6.3% 9.9%
Hispanic or Latinx 5.0% 4.5% 51% 51%
Native Hawaiian or Other Pacific Islander N 0.3% 0.1% 0.2%
Two or more races 1.2% 0.9% 16% 1.5%
White total 76.8% 74.7% 70.8% 70.0%

Ethnic diversity: UK Ethnically diverse total 11% 16.7% 21.8% 18.7%
Asian 57% 11.8% 16.0% 131%
Black 1.6% 1.8% 2.3% 2.5%
Mixed 1.2% 1.5% 1.8% 1.8%
Other 2.5% 1.6% 1.6% 1.3%
White total 88.9% 83.4% 78.2% 81.3%

The data above represents those that responded to identify a race or ethnicity category. In the US, 6.3% of employees did not actively respond to identify a race or ethnicity category, and a further 1.2% indicated 'l prefer not to say'. In the UK, 11.5%

did not actively respond and a further 3.9% indicated ' prefer not to say'. As this is our first year reporting ethnicity data, we do not have comparable historic data. We will start to report this from our next report

* Insufficient data to report (Fewer than 3 employees)

6 GSK ESG Performance Summary 2020
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Excerpt 3

li' ESG Performance summary Report, page 8 and 9

Data summary continued

2017 2018 2019 2020 Notes
Environment (continued)
Water discharge Wastewater to municipal sewer (million m?) 6.35 573 5.81 6.01
Wastewater to surface water (million m?) 3.85 3.00 299 3.03
Wastewater to other (million m?) 0.35 0.31 0.28 0.11
Wastewater discharged to land (million m*) 0.74 075 0.74 0.29
Wastewater recharged to Aquifer from rainwater (million m¢) 012 016 022 001
Wastewater recharged to Aquifer from treated effluent (million m?) 0.19 0.18 018 0.05
Total wastewater discharged (million m?) 1.6 101 10.2 9.5 Assured by DNV
Waste Beneficial use hazardous waste (thousand tonnes) 191 170 16.3 19.4
Beneficial use non-hazardous waste (thousand tonnes) 79.0 79.9 80.4 68.1
Total beneficial use waste (thousand tonnes) 98.0 96.9 96.7 87.5 Assured by DNV
Non-beneficial use hazardous waste (thousand tonnes) 269 174 18.5 14.9
Non-beneficial use non-hazardous waste (thousand tonnes) 10.6 99 6.9 57
Total non-beneficial use waste (thousand tonnes) 376 273 254 20.6 Assured by DNV
Total overall waste (thousand tonnes) 1357 1242 1224 1081 Assured by DNV
Hazardous waste to landfill (thousand tonnes) 0.2 0.2 0.4 0.4
Non-hazardous waste to landfill (thousand tonnes) 46 35 34 18
Total waste to landfill (thousand tonnes) 4.8 37 37 2.2 Assured by DNV
Percentage of waste sent for beneficial use 2% 8% 79% 81%
Compliance EHS internal audits of GSK sites and facilities 37 54 49 19
EHS, ethics and labour rights audits of 3rd party suppliers 60 83 43 36
Environmental fines (£) 4,000 7,000 600 0
Environmental Spend (million $) 23 21 26 28

remediation’

1 We take responsibilty for removing pollution and contaminants from soil, surface and ground water at facilties we have sed previously, and at the disposal sites of waste management companies we have used.

9 GSK ESG Performance Summary 2020
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Business model reporting

N A N . .
<< N AN Sustainability matters linkage to
business model, strategy

Data summary continued Data summary continued
Analytical consideration 4: Sustainability
2018 2019 2020  Total Notes 2017 2018 2019 2020 Notes matters effect on company performance
Access and affordability (continued) People
Product reach target People with access to a generic dolutegravir product through voluntary - — 16300 16,300 Asacroricand ongong esimerivo Engagement Employee survey engagement score (%) 79 78 78 84 Analytical consideration 5: Sustainability risks
- " only include the cumuiative otal number
(800 million by 2025, licensing agreements (000) with access rather than annual data. Employee survey response rate (%) 83 79 78 85
againsta 2018 baseline) " £y ated children reached with Synflorix through Gavi (000) 20800 20700 17400 58,600 Sasodonddososporcouse Gender diversity Percentage of women (all employees) 4% 4% 45%  4T% Analytical consideration 6: Sustainability opportunities
anc estimates of 8% wastage
(10% for 2018), SVPIVP level 31%  33% 36%  38% " . . . -
Estimated children reached with Rotarix through Gavi ('000)' 26300 21,200 25400 72,900 Based on2doses orcouso and Director level 3% 43%  44%  46% Analytlcal consideration 7: Sustainabil ity
estimates of 4% wastage
(5% for 2016), Manager level 47%  48%  49%  50% strategy, targets, KPls and progress
Estimated girls reached with Cervarix through Gavi (‘000 8100 45 180 1,035 Basedon2doses per course and Total women in management 44%  45%  4T%  48%
WHO estimates of 10% wastage. . S N = Eamale 74 Acdona
Estimated people reached with the Oral Polio Vaccine (OPV) (000) 54,900 40700 21,800 117,400 Basedon ihe WHO recommendod Percentage of women on the Board 2%  a5% 4% W% [Pl 74
4 doses for polio-endemic countries, Percentage of females in STEM-related positions - - - a3%
and WHO estimates of 20% wastage. | p
Health and safety Number of fatalities (employees and complementary workers under 1 0 1 2 Assured by DNV Example 7.2: Peugeot
People reached through our US Patient Assistance programme (*000) 126 123 95 344 GSK direct supervision)
People reached with our products through access strategies (000) 266,579 Fatalities (contractors not under GSK direct supervision) 0 0 0 1 Example 7.3: Lenzing
Health access target People accessing a healthcare service, worker, or educational session 222 355 400 977 Reportable incidents with lost time 272 307 298 203  Assured by DNV
(a‘:a'i'r“';'t";“zg’{:g:z'e gy rouh ourvork with Save the Chidren (000 : Lost time reportable injury and ilness rate (per 100,000 hours worked) 014 015 015 040 Assured by DNV Example 7.4: GSK
(F,’ggg)‘e accessing Malaria services through our Comic relief partnership 397 1100 1703 3,200 Reportable incidents with and without lost time 501 466 463 331 Assured by DNV
Healthcare workers trained through our partners (‘000)* 20 18 16 54 Reportable injury and illness rate (per 100,000 hours worked) 0.23 0.23 0.23 047  Assured by DNV P . A I . h | . | | . f
People accessing a healthcare worker, service or facility as a result 2200 2000 3,538 7,738 Hours worked (million) 20032 20071 204.54 199.34 art 2: Applying technological solutions tor
of the health worker training programmes ('000)_3 : Talent and leadership ~ Number of graduates recruited through our Future Leaders programme 410 309 231 209 sustainabil Ity reporti ng i nformation
F;:g:) E:;’::%ggg)ugh VIV Healleares Posiive Acton for Chicren Fund %6 638 R 1658 development Number of postgraduates recruited through our Esprit programme 24 27 13 15
Children Tor cleft jons through the Smile Train 1 T o Y Number of apprentices recruited o7 65 113 133
partnership (‘000)
HCPs/pharmacists trained through our partners in SE Asia and India dengue 11 37 . 4.8  Programme paused in 2020 due to
fever programmes ('000) agreement with our NGO partner to
shift focus to COVID-19 relief efforts.
People accessing dengue fever services through our partners in India (000) 1037 1475 - 251 Programme paused in 2020 due to
agreement with our NGO partner to
shift focus to COVID-19 relief efforts.
People reached through our programmes to improve disease prevention, 13,893
awareness and access to healthcare services (‘000)
1 Gavi may distribute these at different times, but within the year we provided this many doses with the potential to reach the stated number of people.
2 2018 data was driven by a combination of the routine programme and multi-age cohorts as part of HPV demonstration projects.
3 Datais estimated based on previous reach through the same partner programmes and level of funding. Final 2019 data is available in April 2020.
4 In 2020, this captures figures from our frontiine health worker training programme as well as our new CEO Roundtable collaboration,
3 GSKESG Performance Summary 2020 Wareh 2021 4 GSKESG Performance Summary 2020 Warch 2021
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

The examples of companies applying technological solutions for sustainability Identifying good or leading practices focused on the application of five broad
reporting information were identified from: categories of technological solutions and seven examples were selected (see Table 2

e the review of the sample of companies used to identify good reporting practices in

Part 1 of this document;

e PTF-RNFRO members knowledge of good or leading practices in applying
technological solutions for sustainability reporting; and

o stakeholder outreach.

below). A further description of the technology applied, and why it is or contributes to
good reporting practices is provided. As the seven examples are pioneering practices,
we do not comment on suggestions for improvement. The details of the technological
solutions applied by the selected companies were obtained from either company
reports, websites, or multimedia sources.

Good or leading practices on the application of technology solutions for sustainability reporting information

Technological solutions Good or leading practices and reporting use cases

Artificial intelligence (Al)

Multimedia and interactive
formats for reporting

Satellite imagery

Blockchain technologies

Structured data (XBRL)

EEFRAG

European Financial Reporting Advisory Group

Unilever’'s webpage on materiality assessment highlights that Al is applied in scanning for and determining material sustainability information.

Novartis’ management use YouTube video to describe their materiality assessment process.

Ferguson Plc has an interactive webpage describing its business model.

Stellantis’ Sustainability Report discloses that the use of satellite imagery as part of flood risk evaluation. It is not explicitly stated in the disclosure, but we infer that
the evaluation can be an input to the sustainability reporting information.

Unilever’s website highlights the use of satellite imagery to monitor the sourcing of its palm oil.

Lenzing Sustainability Report discloses the use of a blockchain-enabled supply chain platform to facilitate supply chain traceability amongst customers, partners and
consumers. It is not explicitly stated in the disclosure, but we infer that the supply chain traceability information can be an input for either producing or analysing
sustainability reporting information (e.g. proportion of certified suppliers).

An example of a company applying ESEF for its management report that includes GRI information is Hochtief.
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CONSUMER GOODS

WHY THIS IS A GOOD REPORTING PRACTICE

The excerpt from the Unilever website highlights the use of Al
during the materiality assessment process. This application of Al
contributes to information that fulfils the PTF-RNFRO Practices
Evaluation Approach attributes of:

« relevance and completeness (Al technology enables
comprehensive scanning and objective data underpinning what
is material);

E EFRAG

European Financial Reporting Advisory Group

« faithful representation (neutral) (Al application lessens
the biases, filters and subjectivity that is inherent in human
judgments); and

« stakeholder inclusiveness (Al-based scanning for material
issues enables the assessment of the considerations and needs
of a wider range of stakeholders than would be possible through
human interaction).

Unilever website highlights the application
li' of Al for the annual materiality assessment

QOur most recent materiality assessment was conducted in 2019 and ~
2020 to cover the reporting period of 2019 as well as early 2020. It h
highlighted new and emerging issues, and provided a fresh check © Y N
whether we are disclosing information and being transparent in the right
areas,

To reflect the dynamic and ever-changing sustainability landscape, we
have redesigned our materiality process and methodolegy. We have
designed a process which can be repeated more frequently to provide us
and our stakeholders with more granular insights into the changing
sustainability landscape and how this affects our business.

Qur new methodology has more rigorous scoring thresholds so we can
gain a nuanced understanding of which issues most impact our business
and are most important to our stakeholders. And instead of relying on
interviews with a small number of representative stakeholders, we are
harnessing big data through an Al-powered materiality tool and using
the extensive stakeholder insights available to us from within our
business - for example data from our global Consumer Marketing
Insights Team.

Stakeholder importance (Y-axis an the matrix) was detarmined

research and analytics on the concerns of investors, society [cl

independent[ NGOs, governments), consumers, customers (retallers), suppli
The prioritisation exercise resulted In two scores for sach [ssue - one for

our employees. Each topic was high, medium or low according
impact on the business and one for stakeholder importance.

To ensure a by

specialising in
business imp«

.
importance o

fetai
detailed belo * Using the Al-powered materiality tool, we also benchmarked our

material issues globally against hundreds of other FMCG companies,
thousands of mandatory and veluntary ESC reperting regulations as
well as milliens of sustainability news articles and social media posts,

Importance to stakeholders,

The data from the materiality tool was combined with the manual
scores for each axis to create the matrix.
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WHY THIS IS A GOOD REPORTING PRACTICE

The above video excerpt from YouTube highlights Novartis’
application of multimedia to communicate its materiality
assessment. Novartis  application of multimedia contributes to
information that fulfils the PTF-RNFRO Practices Evaluation
Approach attributes of:

E EFRAG
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« providing relevant information (video communicates to
stakeholders the value creation story);

 understandability (video enables user-friendly access to
reporting-related content); and

« stakeholder inclusiveness (accessible to a wide range of
stakeholders and focused on stakeholder engagement).

J, Novartis use of YouTube to communicate materiality assessment
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https://www.youtube.com/watch?v=IqFLSV6Hnms

Example 8.3:
Ferguson Plc

PLUMBING AND HEATING PRODUCTS DISTRIBUTION

WHY THIS IS A GOOD REPORTING PRACTICE

Ferguson'’s website has an interactive page with a description of its
business model

The webpage content is organised under three different headings
namely,

» ‘Key resources and relationships’ (see excerpt),

o ‘What makes us different?’ that outlines the value chain and
information about customer value and employees, and

e ‘The value we create’ is broken down by investors, customers,
associates (employees) and local communities.

The layout enables users and other stakeholders to drill down to
specific components and access comprehensive information about
Ferguson'’s business model inputs, activities, and outputs.

EEFRAG
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES
Introduction
Part 1: Business model, sustainability
&J Ferguson Plc website page on business model risks and opportunities
N Part 2: Applying technological solutions
AN for sustainability reporting information
Ferguson’s application of interactive webpage features to describe Al application
its business model contributes to information that fulfils the PTF- Multimedia/int tive feat
RNFRO Practices Evaluation Approach attributes of: pitimecia/interactivelreatures
. . . E 20N i
« relevance (interactive features enable access to comprehensive xample 8.2: Novartis
business model information); Example 8.3: Ferguson Plc
« understandability (interactive features enable reader-friendly Satellite Imagery
access of content); Blockchain technologies
. Fonnecthlty (the mFeracthg links he!p to discern the Structured data (XBRL)
interrelatedness of different information components); and
« stakeholder inclusiveness (enables easy access of information
by a wide range of stakeholders).
96
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Part 1: Business model, sustainability
li' Annual Sustainability Report 2020, page 22-23 risks and opportunities

= FCA N Part 2: Applying technological solutions

WHY THIS IS A GOOD REPORTING PRACTICE for sustainability reporting information

The disclosure excerpt from Stellantis’ 2020 Sustainability Report « relevance (incorporates incremental information based on the ISUBEBTOWENALASKS L mauens R Al application
hi hli htS the a IiCatiOn of Sate”ite ima er for ma in tOOIS Sate”ite ima er ; g':j:aimm:nn with Environment, Health and Safety (EMS) departments across the | of expected losses due to seismic events. \:\h::es\asv decade, seismic events affecting . . . .
wﬁengevaluatinpﬁlood risk. It is not ex Iicitl ystated tph[;t tghe flood er) e ) | Multimedia/interactive features
T |g tion is 2 reporting i g X g twe infer that it i « faithful representation (use of satellite imagery contributes to et [ e e e s Satellite |

risk project evaluation is a reporting input, but we infer that it is. accurate information); and e i Tt atellite Imagery

itei i i i e s . . . . )  mta e e i G g Example 8.4: Stellantis (FCA!
Thetu.sé)e c;fsite.lll]fe |matgerytz;\]s ?? Iﬁcﬁuzgo ;?ﬁ?‘:ji:{lgoﬁ ”St, « verifiability (the evaluation by third parties of flood risk using S o et o7 g s e v b g plesa G
contributes to information that fuirls the F1r- ractices satellite imagery contributes to the reliability of the information). e ey S IO 09 | Example 8.5: Unilever
Evaluation Approach attributes of: o s e s o o g | A o o s b i e b

These actiiies enable the development of the Group's snvionmental maps, which

Blockchain technologies

Structured data (XBRL)

100, FOAS insurable
envionmental isks have been adequately idetifed and quantiied and are properly
managd, enabling tho Group 10 8ocurd nsLranca coverage.

1 for the frst maceo analyis of th rsk portol. Tho enginearing
dopar surance comparies provide thair sk analysis based on visua and
Instrumental nterpretaton techaiaues along with fld checks.

» Rk Management

This methodology for indusirial flood risk assessment was appled globally and 67
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https://www.stellantis.com/content/dam/stellantis-corporate/sustainability/csr-disclosure/fca/fca_2020_sustainability_report.pdf
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Unilever
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

CONSUMER GOODS

WHY THIS IS A GOOD REPORTING PRACTICE

The disclosure excerpt from the Unilever website highlights the
application of satellite imagery for monitoring the sourcing of palm

oil. Unilever publishes a list of suppliers and public grievance report.

Although it is not explicitly stated on the webpage, we infer that
the satellite-imagery- derived information on palm sourcing ,can
be disclosed or be an input to the information in the sustainability
reports.

Unilever’s use of satellite imagery as an input to assess the sources
of its palm oil can contribute to information that fulfils the PTF-
RNFRO Practices Evaluation Approach attributes of:

EEFRAG

European Financial Reporting Advisory Group

« relevance (incorporates currently unavailable information on the
sources of the company’s palm oil);

o faithful representation (use of satellite imagery contributes to
accurate information of its supply chain information); and

« verifiability (the satellite imagery contributes to the reliability of
the information).

J, Unilever website.
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https://www.unilever.com/news/news-and-features/Feature-article/2020/how-were-using-technology-to-help-end-deforestation.html
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Example 8.6:
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SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

WHY THIS IS A GOOD REPORTING PRACTICE

Lenzing's 2020 Sustainability Report identifies raw material
security, which includes monitoring supply chain sourcing, as

the top material issue. The above disclosure excerpt from the
Sustainability Report highlights Lenzing's use of a blockchain-
enabled supply chain platform to facilitate supply chain traceability
amongst customers, partners, and consumers.

It is not explicitly stated in the disclosure excerpt but we infer that
the supply chain traceability information can either be input for
preparing sustainability reported information (e.g., wood sourced
from certified suppliers) or it can be used by stakeholders when
they are assessing Lenzing's reported KPls.

Lenzing's application of blockchain can potentially contribute to
sustainability information that fulfils the following PTF-RNFRO
Practices Evaluation Approach attributes:

EEFRAG
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relevance (the blockchain technology can contribute to sourcing
information related to supply chain risks);

faithful representation (the blockchain technology can
contribute to information that is complete, free from error and
neutral);

comparability (blockchain technology can contribute to
comparable and consistent information across stakeholders);

verifiability (the blockchain technology ensures third parties can
rely on the data); and

stakeholder inclusiveness (the blockchain technology can
contribute to the transparency of supply-chain information for
various stakeholders-customers, supply partners).

\

Supply chain collaboration
and planning

Lenzing's supply chain collaboration and planning
project is about generating a digital image of ts extend-
ed supply chain, enabling end-to-end planning, agilty,
and responsiveness with the abjective of reducing ma-
terial and environmental impacts. Although the project
is still in its development phase, Lenzing believes that
the project - armed with the right partners, connectivi-
ty, control, autonomy, and a spirit of ~ will

li' Sustainability Report 2020, page 49

Lenzing's supply chain partners in South Asia (India,
Bangladesh, Pakistan and Sri Lanka) completed the
onboarding process in 2020 s part of the first phase.
Several hundred supply chain partners in China and Tur-
key will also complete the program at the beginning of
2021, enabling full supply chain traceability from fiber to
production and distribution.

TextileGenesis™ platform: Fibercoin™

drive supply chain transparency.

Downstream value chain track
and traceability via blockchain
technology

Building on several successful pilot projects in 2019
with the innovative start-up TextileGenesis™, Lenzing
introduced the digital platform for the textile supply
chain traceability in the reporting year - a milestone for
the Lenzing Group. The digital platform was launched
in November 2020 for TENCEL™ and LENZING™
ECOVERO™ branded fibers.

The platform provides customers, partners, and con-
sumers with an overview of the entire textile supply
chain. The COVID-19 pandemic confronted the fashion
and textile industries, which were already transforming,
with even more need for change. Supply chain trace-
ability has become a top priority for apparel and home

to ensure bility along
the supply chain
By using innovative Fibercoin™ technology in the
TextileGenesis™ platform, Lenzing and other brand
partners can now issue digital tokens (blockchain as-
sets) in direct proportion to the physical shipments of
TENCEL™ and LENZING™ ECOVERO™ branded fi-
bers. These digital tokens provide a unique “fingerprint”
and h preventing
providing a more secure and trustworthy, digital chain
of custody across the entire textile supply chain, and,
most importantly, ensuring the materials are sustainably
produced

TextileGenesis™

is a pioneering supply chain traceability platform for the fashion and textile industry

brands®. Lenzing's new blockch; led supply
chain traceability platform supports the entire supply
chain in meeting increasing demands for transparency
and sustainabilty.

Phased onboarding and new digital
certificates

After conducting a 12-month pilot program and field tri-
als with four leading sustainable brands (H&M, ARMED-
ANGELES, Mara Hoffman and Chicks) and supply chain
players from ten countries in three regions, Lenzing has
started the phased global roll-out of its blockchain-
enabled supply chain traceability platform.

real-time digital accounting of sustainable fibers along the entire supply chain from
fiber to retai, creating an entirely new level of traceability for brands and retailers.
“The platform is custom-bilt for all sustainable fibers such as man-made cellulosic
fibers, wool, recycled polyester, and organic cotton.

Sustainabilty Report 2020 Lenzing Group
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https://www.lenzing.com/fileadmin/content/PDF/04_Nachhaltigkeit/Nachhaltigkeitsberichte/EN/NHB_2020_EN.pdf
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Example 8.7:

Hochtief

L 4

European
Reporting Lab
@EFRAG

SUPPLEMENTARY DOCUMENT:
GOOD REPORTING PRACTICES

WHY THIS IS A GOOD REPORTING PRACTICE

The above excerpt from the auditor report in Hochtief’s 2020 Group
Report indicates that the ESEF documents include the consolidated
financial report and the group management report, which has GRI-

based sustainability information.

Hochtief’s application of structured data technologies (ESEF/
iXBRL) contributes to sustainability information that fulfils the
PTF-RNFRO Practices Evaluation Approach attributes of:

EEFRAG
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o comparability (can allow comparability with entities that have
similarly tagged the same information);

» connectivity (enables an integrated analysis of tagged financial
and sustainability information); and

« faithful representation (the assured ESEF information
contributes to accuracy of information applied by users of the
information).

li' Hochtief Group Report 2020, page 260

Consolidated Financial Statements anq [Q 7|

4N

We conducted our assurance work of the reproduction of the consolidated financial statements and the group
management report contained in the above-mentioned electronic file in accordance with Section 317 (3b) HGB
and the Exposure Draft of the IDW Assurance Standard: Assurance in accordance with Section 317 (3b) HGB on
the Electronic Reproduction of Financial Statements and Management Reports Prepared for Publication Purposes
(ED IDW AsS 410). Accordingly, our responsibilties are further described below. Our audit firm has applied the
IDW Standard on Quality 1 for Quality in Audit Firms (IDW QS 1).

The Company’s management is responsible for the preparation of the ESEF documents inciuding the electronic
reproduction of the consolidated financial statements and the group management report in accordance with Sec-
tion 328 (1) sentence 4 item 1 HGB and for the tagging of the consolidated financial statements in accordance with
Section 328 (1) sentence 4 item 2 HGB.

In addition, the Company's management is responsible for the interal controls they consider necessary to enable
the preparation of ESEF documents that are free from material intentional or unintentional non-compliance with the
requirements of Section 328 (1) HGB for the electronic reporting format.

The Gompany's management is also responsible for the submission of the ESEF documents together with the au-
ditor's report and the attached audited financial statements and audited group report
s well as other documents to be published to the operator of the German Federal Gazette [Bundesanzeiger].

The Supervisory Board is responsible for overseeing the preparation of the ESEF documents as part of the financial
reporting process.

Our objective is to obtain reasonable assurance about whether the ESEF documents are free from material inten-
tional or pliance with the of Section 328 (1) HGB. We exercise professional
judgment and maintain professional skepticism throughout the assurance work. We also:

- Identify and assess the risks of material intentional or with the of
Section 328 (1) HGB, design and perform assurance procedures responsive to those risks, and obtain assur-
ance evidence that is sufficient and appropriate to provide a basis for our assurance opinion.

~ Obain an understanding of internal control relevant to the assurance of the ESEF documents in order to design
assurance procedures that are appropriate in the circumstances, but not for the purpose of expressing an as-
surance opinion on the effectiveness of these controls.

~ Evaluate the technical validity of the ESEF documents, i.e. whether the electronic fle containing the ESEF docu-
ments meets the requirements of Commission Delegated Regulation (EU) 2019/815 on the technical specifica-

tion for this electronic fil.

- Evaluate whether the ESEF documents enable an XHTML reproduction with content equivalent to the audited
consolidated financial statements and the audited group management report.

~ Evaluate whether the tagging of the ESEF documents with Iniine XBRL technology (XBRL) enables an appropri-
ate and complete machine-readable XBRL copy of the XHTML reproduction.

Further Information pursuant to Article 10 of the EU Audit Regulation
We were elected as group auditor at the Annual General Mesting on April 28, 2020. We were engaged by the
Supervisory Board on Septermber 14, 2020. We have been the group auditor of HOCHTIEF Aktiengeselischatt,

Essen, since financial year 2019,

We declare that the opinions expressed in this auditor's report are consistent with the adcltional report to the Audit
Committee pursuant to Article 11 of the EU Audit Regulation (long-form audit report).

260 Group Report 2020
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https://www.hochtief.com/investor-relations/financial-reports-and-presentations
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